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s  news  events  unfold  in  New  Yorks 
Capital  City,  the  Times  Union  is 
fortunate  to  be  able  to  provide  its 
readers  with  the  insightful  opinion 
leadership  of  long-time  editor  Harry 
Rosenfeldy  while  welcoming  the 
award-winning  talents  of  our  chief 
newsroom  executive  Jeff  Cohen. 

Harry  Rosenjeld’s  tradition  of 
excellence,  enterprise  and 
investigative  reporting,  combined 


with  former  Hearst  Newspapers 
editor/new  media  Jeff  Cohens 
vision  for  the  future  is  a  new 
partnership  were  proud  of 

timS’union 
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A  Special  E&P  Issue,  September  24,  1994 


Great  color  reproduction  grabs  and  Newspapers  can  dazzle  advertisers 
keeps  the  attention  of  newspaper  with  ads  promoting  their  color 
readers.  Today,  newspapers  are  capabilities  and  showcasing  their  best 

putting  greater  emphasis  on  the  editorial  work  and  most  innovative 

creative  use  of  color  than  ever  before.  and  effective  advertising  uses  of  color. 
That's  why  Editor  &  Publisher  is 
devoting  a  special  pullout  section  to 

the  exciting  world  of  newspaper  color  The  right  advertising  message  in  this 
on  September  24th.  section  can  make  you  a  spectacular 

success.  Color  In  Newspapers  will 
Color  equipment,  supplies  and  services  reach  more  than  83,000  E&P  readers, 
companies  will  want  to  advertise  their  Make  your  space  reservations  today, 
full  spectrum  of  products  and  services  Call  E&P  Advertising  Director  Steve 
that  can  help  make  newspapers  more  Townsley  at  (212)  675-4380  or  your 
successful  with  color.  local  sales  representative. 


Color  in  Newspapers,  September  24,  1994 

Space  Reservation  Deadline  . September  9 

Copy  Deadline . September  12 


Sales  Offices 

212-675-4380  New  York  FAX 
312-641-0041  Los  Angeles  .... 
504-386-9673  San  Francisco  .. 
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Race  car  drivers  aren’t  the 
only  ones  vdio  achieve 
great  impact  at  high  speeds. 


Shot  on  Fkjicolor  Super  C  400  by  Antonio  Scorza  /AFP  Photo. 


In  fact,  stunning  impact  is  a  specialty  of  Fuji  Professional  film 
products.  Fujicolor  Super  G  100,  200,  and  400  films  deliver  exceptional 
crispness  and  vivid  pure  colors.  Super  G  200  and  400  feature  improved 
grain  quality,  sharpness  and  color  reproduction.  For  black  and  white 
shots  with  maximum  detail,  Fuji  offers  Neopan  400  and  1600. 
Fujichrome  Velvia  delivers  exceptional  ultra-fine  grain,  brilliant  color 
reproduction,  sharpness  and  neutral  grey  tones.  It  can  be  processed 
wherever  E-6  processing  is  done.  Of  course,  all  these  films  are 
compatible  with  image  scanning  technology  and  are  available  in 
convenient  20-roll  Pro  Packs.  All  of  which  means  that  terrific  impact  can 
be  achieved  by  using  the  right  vehicle  — Fuji  Professional  film  products. 

For  more  information  on  all  Fuji  Professional  film 
products,  call  1-800-659-3854,  extension  2571. 

FUJI.  A  newway  of  seeing  things. 
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AUGUST 

1 0"  13  —  Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  Convention,  Hyatt  Regency  Hotel,  Atlanta 
1  1-14  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Airport  Marriott  Hotel,  Roanoke,  Va. 

1  4- 18  —  Inland  Press  Foundation/Newspaper  Special  Sections 
Network,  Newspaper  Special  Sections  Conference,  Swissotel  Hotel, 
Chicago 

26-27  —  Inland  Press  Foundation  Prepress  Technology  Confer¬ 
ence,  Executive  Plaza  Hotel,  Chicago 

SEPTEMBER 

8  —  International  Literacy  Day 

8-11  — Maryland-Delaware-D.C.  Press  Association  Convention, 
Henlopen  Hotel,  Rehoboth  Beach,  Del. 

1  1-13  —  International  Newspaper  Marketing  Association  Eastern 
Regional  Convention,  Regency  Hotel,  Portland,  Maine 

1 1- 14  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 

1 4-  16  —  Inland  Press  Foundation  Group  Executives  Conference, 
Hotel  Sofitel-O’Hare,  Chicago 

1  4- 16  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Holiday  Inn,  Johnstown,  Pa. 

1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

15- 17  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Westin  Crown  Center  Hotel,  Kansas  City 

1  5-18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

1  7-20  —  Suburban  Newspapers  of  America  Conference,  Hotel  del 
Coronado,  San  Diego 

2 1  -24  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort,  Phoenix 

22- 24  —  Inland  Press  Foundation/Missouri  Press  Association/ 
Kansas  Press  Association/ Arkansas  Press  Association  Marketing  Con¬ 
ference,  Plaza  Hotel,  Kansas  City 

23- 25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Orlando 

OCTOBER 

O- 15  —  National  Newspaper  Week 

O- 13  —  Advertising  Media  Credit  Executives  Convention,  Hotel 
Inter-Continental,  Los  Angeles 

0-1  2  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2- 14  —  Pennsylvania  Newspaper  Publishers  Association/New  Jer¬ 
sey  Press  Association  Convention,  Park  Ridge  Hotel,  Valley  Forge,  Pa. 

12- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 

1  3- 15  —  Society  of  Newspaper  Design  Convention  and  Exhibi¬ 
tion,  Westin  Crown  Center  Hotel,  Kansas  City 
15  —  International  Newspaper  Carrier  Day 
15-17  —  Newspaper  Flexo  Users  Group  Conference,  Marriott  Ho¬ 
tel,  Worcester,  Mass. 
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About  Awards 

lAPA  Awards.  The  Inter  American  Press  Association 
has  awarded  its  1994  Grand  Prize  for  Press  Freedom  to  the 
late  Manuel  de  Dios  Unanue,  the  crusading  Spanish-lan- 
guage  journalist  who  was  executed  in  a  contract  killing  or¬ 
dered  by  Colombian  drug  traffickers. 

Unanue  single-handedly  waged  a  journalistic  campaign  in 
his  own  crime  magazines  to  link  organized  crime  and  the 
drug  trade.  His  killers  were  convicted  in  court,  except  for 
the  Colombian  who  allegedly  hired  them  and  who  remains 
at  large. 

“Unanue  gave  his  life  for  the  highest  and  most  noble  ob¬ 
jective  of  a  journalist:  the  search  for  truth,”  said  Bartolome 
Mitre,  editor  of  La  Nacion,  Buenos  Aires,  Argentina,  and 
chairman  of  lAPA’s  awards  committee. 

The  award  will  be  presented  to  Unanue’s  family  at  lAPA’s 
General  Assembly  in  Toronto  in  October. 

Of  the  Miami-based  lAPA’s  14  other  awards,  each  of 
which  included  a  plaque  and  up  to  $1,000,  five  went  to  the 
Miami  Herald.  Others  went  to  Newsweek  magazine  and  to 
the  Arizona  Daily  Star,  Tucson,  and  El  Imparcial,  Her- 
mosillo,  Mexico,  for  a  jointly-produced  supplement  on  the 
North  American  Free  Trade  Agreement. 

Latin  American  winners  included  El  Comercio,  Lima, 
Peru;  Zero  Hora,  Porto  Alegre,  Brazil;  La  Nacion,  San  Jose, 
Costa  Rica;  and  El  Tiempo,  Bogota,  Colombia. 

The  group  withheld  its  award  for  cartoons  this  year. 

AFT's  Austin  Award.  The  American  Federation  of 
Teachers  has  presented  its  1994  Bayard  Rustin  Human 
Rights  Award  to  Atlanta  Constitution  editorial  page  edi¬ 
tor  and  syndicated  columnist  Cynthia  Tucker. 

Woman  In  Communications  Awards.  Phoenix  Ari¬ 
zona  Republic  reporter  Cathryn  Creno  and  Gannett  News 
Service  correspondent  Kirk  Spitzer  have  been  recognized 
in  the  hard  news  reporting  category  in  Women  in  Com¬ 
munications’  annual  Clarion  Awards  competition. 

Bruce  Strong,  Orange  County  Register,  Santa  Ana, 
Calif.,  won  for  feature  story,  Newsday  columnist  Barbara 
Kerbel  was  cited  in  the  editorial/opinion  column  category 
and  Eileen  Ogintz,  Los  Angeles  Times  Syndicate,  was  rec¬ 
ognized  for  regular  non-opinion  column. 

The  New  Orleans  TimeS'Picayune  was  honored  among 
newspapers  with  circulations  of  over  100,000  for  its  series, 
“Together  Apart:  The  Myth  of  Race.”  Syracuse  (N.Y.)  Her¬ 
ald-Journal  and  Herald  American  staffers  Hart  Seely  and 
Jon  Craig  were  recognized  among  papers  with  circulations 
of  less  than  100,000  for  “Beaten  by  the  System.” 

National  Pros*  Club  Awards.  Jane  Kaye,  San  Fran¬ 
cisco  Examiner,  has  been  honored  for  environmental  re¬ 
porting  in  the  16th  National  Press  Club  Journalism  Awards 
competition. 

Steve  Thomma  of  the  St.  Paul  Pioneer  Press,  David 
Everett  from  the  Detroit  Free  Press  and  Robert  Koenig  at 
the  St.  Louis  Post-Dispatch  were  recognized  in  the  regional 
reporters  in  Washington  category.  Koenig  also  was  cited 
for  Washington  correspondence. 

Michael  Beebe  and  Dan  Herbeck,  Buffalo  (N.Y.)  News, 
were  presented  with  a  prize  for  consumer  journalism. 
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In  Brief 


Journal  Register 
buys  Conn,  daily 
from  Singleton 

JOURNAL  REGISTER  CO.  has  agreed 
to  buy  the  Bristol  (Conn.)  Press  from 
Garden  State  Newspapers  Inc. 

Terms  of  the  transaction  between  the 
closely-held  newspaper  groups  were  not 
disclosed. 

The  21,000-circulation  Press,  owned 
by  Garden  State  since  1986,  becomes 
the  16th  daily  owned  by  journal  Regis¬ 
ter.  A  unit  of  the  New  York  investment 
company  E.M.  Warburg  Pincus,  Journal 
Register  is  based  in  Trenton,  N.J.,  and 
headed  by  Robert  Jelenic,  president  and 
CEO. 

Founded  as  a  weekly  in  1871  the 
Press  joins  Journal  Register’s  growing 
New  England  holdings,  including  the 
New  Haven  Register  and  Torrington 
Register  Citizen  in  Connecticut;  Herald 
News  in  Fall  River,  Mass.;  Times  in 
Pawtucket,  R.I.;  and  Call  in  Woonsock¬ 
et,  R.I. 

Press  publisher  Joseph  Zerbey  IV  will 
move  to  another  job  with  W.  Dean  Sin¬ 
gleton’s  Houston-based  MediaNews 
Group.  He  will  be  replaced  by  James 
Normandin,  marketing  director  of  the 
New  Haven  Register. 

Batter  up 

THE  ONEONTA,  N.Y.,  Daily  Star  has 
stepped  up  to  the  plate  and  knocked  a 
base  hit  with  INFielder,  a  free  weekly 
about  baseball  for  tourists  visiting 
Cooperstown,  home  of  the  Baseball 
Hall  of  Fame. 

It  was  no  base  on  balls,  said  Daily 
Star  president  and  publisher  Richard  J. 
Anthony. 

Cooperstown  officials,  who  fought 
unsuccessfully  to  halt  newsracks  several 
years  ago,  denied  his  request  for  a  per¬ 
mit  to  allow  young  men  —  dressed  in 
antique  baseball  uniforms  and  handle¬ 
bar  mustaches  —  to  hand  out  the  free 
baseball  tabloid  on  street  corners. 

Anthony  said  he  did  the  next  best 
thing:  He  and  circulation  manager  Tam 
Falk  handed  out  about  7,000  copies  of 
the  24-page  tabloid  themselves  and 
waited  —  in  vain  —  to  be  arrested. 

“I  guess  they  really  understood  what 
the  First  Amendment  meant,”  Anthony 
said. 


He  expected  that  the  Friday  baseball 
review,  with  content  from  the  Associat¬ 
ed  Press,  would  generate  needed  rev¬ 
enue  during  the  14-week  summer  sea¬ 
son  and  would  make  up  for  some  of  the 
loss  of  the  Daily  Star’s  biggest  advertis¬ 
er,  Bresee’s  department  store. 

“It’s  outstanding,”  Anthony  said  of 
the  baseball  tabloid.  “It’s  been  accepted 
by  advertisers  and  readers  alike.”  He 
said  the  first  few  editions  exceeded  ad¬ 
vertising  expectations. 

Columbia  plans 
multimedia  center 

COLUMBIA  UNIVERSITY  said  it  has 
set  aside  over  $5  million  as  initial  fund¬ 
ing  for  a  new  media  research  center  to 
be  housed  at  the  university’s  graduate 
journalism  school. 

The  Center  for  New  Media  is  de¬ 
signed  to  create  “a  completely  digital, 
multimedia  environment,  transforming 
the  School  of  Journalism  into  a  proto¬ 
type  of  schools  of  the  future,”  Columbia 
said. 

The  center  would  be  used  by  stu¬ 
dents  throughout  the  university  as  a 
digital  lab  for  creating  interactive  docu¬ 
mentaries  and  films,  electronic  news¬ 
papers,  on-line  information  services 
and  CD-ROMs. 

It  would  include  telecommunications 
services  and  digital  library  facilities  and 
would  involve  research  into  intellectual 
property,  the  First  Amendment  in  the 
electronic  age  and  access  to  electronic 
information. 

“We  think  it  is  an  important  stride 
toward  the  university  of  tomorrow  using 
state-of-the-art  communications  to  cre¬ 
ate  advanced  learning  environments,” 
said  Columbia  vice  provost  Michael 
Crow. 

The  center  said  it  is  developing  “part¬ 
nerships”  with  companies  ranging  from 
computer  hardware  manufacturers  to 
software  developers,  marketers  and  con¬ 
tent  providers,  including  the  New  York 
Times  Co.,  Times  Mirror  Co.  and  the 
Associated  Press. 

Work  on  the  82-year-old  journalism 
building  was  to  begin  in  early  in  1995 
and  finish  later  in  1996.  The  project,  for 
which  no  total  cost  has  been  set,  in¬ 
volves  renovating  six  floors  in  the 
building  and  equipping  them  with  the 
latest  computer  equipment. 


Cox’s  biker  CEO 

JIM  KENNEDY’S  THIRST  for  compe¬ 
tition  isn’t  satisfied  from  his  regular  job 
as  chairman  and  CEO  of  Cox  Enter¬ 
prises  Inc.,  so  he  races  bikes  —  serious¬ 
ly  races  bikes  —  for  fiin. 

Kennedy  is  on  a  four-man  team  — 
sponsored  by  Cox’s  Manheim  Auctions 
unit  and  PowerAde  —  that  is  racing 
2,909  miles  from  Irvine,  Calif.,  to  Sa¬ 
vannah,  Ga.,  which  began  July  31. 

Kennedy  placed  third  in  his  age 
group  in  a  40-kilometer  national  time 
trial  this  year.  In  1992,  he  lead  the 
Manheim  team  to  a  world  record, 
which  still  stands.  This  year’s  team  is 
shooting  to  better  the  record  of  six 
days,  37  minutes. 

Graham  gives  up 
vote  control 
at  Post  Co. 

KATHARINE  GRAHAM  HAS  re¬ 
signed  as  chairman  of  the  1973  trust 
that  owns  13.5%  of  Washington  Post 
Co.  Class  A  stock  and  has  relinquished 
the  right  to  vote  the  9.9%  of  Class  A 
stock  owned  by  a  1971  trust. 

The  moves  leave  her  with  personal 
voting  power  over  29%  of  Class  A 
shares,  down  from  52%.  Graham’s  de¬ 
cline  in  Class  A  voting  power  is  gained 
by  other  family  members. 

Class  A  shareholders  control  the 
company  by  electing  70%  of  the  board. 
Holders  of  publicly-traded  Class  B 
shares  elect  the  remainder. 

Between  them,  Graham  and  her  son, 
Donald,  who  is  chairman  and  chief  ex¬ 
ecutive  officer,  retain  effective  control 
of  56.8%  of  Class  A  shares. 

Mrs.  Graham,  who  earlier  turned 
over  operating  control  to  Donald,  said 
the  latest  moves  were  another  step  in 
the  transition  of  the  company  she  in¬ 
herited  from  her  husband,  Phil. 

Audiotex  education 

THE  HOUSTON  CHRONICLE’S 
phone  information  service  has  started  a 
feature  designed  to  prepare  students  for 
Texas’  mandatory  skills  tests. 

Separate  phone  lines  for  parents,  stu¬ 
dents  and  teachers  suggest  study  tech¬ 
niques  that  involve  the  newspaper. 
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NEWS 

9  Assuring  Newsprint 
Buyers  About  Forests 

British  Columbia’s  premier  tells  U.S. 
newspaper  executives  that  Canadian 
forests  are  being  protected  and  pre¬ 
served. 

10  Newspaper  Group 
At  Odds  Over 
Recycling  Bill 

The  National  Newspaper  Association 
opposes  an  environmental  consor¬ 
tium’s  support  of  a  federal  hill  requiring 
larger  papers  to  use  specified  amounts 
of  recycled  newsprint. 

1  1  State  Of 

Hispanic  America 

The  National  Council  of  La  Raza  says 
negative  stereotyping  by  Hollywood 
and  news  organizations  is  holding 
down  Latino  progress. 

12  Racial  Stereotyping 
And  The  Media 

A  study  asserts  that  the  mainstream 
media’s  coverage  of  people  of  color  is 
riddled  with  old  stereotypes,  offensive 
terminology,  biased  reporting  and  my¬ 
opic  interpretations. 

14  Cartoonists  Confront 
Political  Correctness 

Journalistic  “pit  bulls”  discuss  sensitivi¬ 
ty  on  a  panel  at  the  Unity  ’94  joint 
convention  of  four  associations  of  mi¬ 
nority  journalists. 

1  5  Most  Blacks  Upset 
By  News  Coverage 
Blacks  find  newspapers  their  least  fa¬ 
vorite  medium  for  black  news.  Other 
minority  groups  aren’t  thrilled  with 
media  coverage  either. 

1 4  Refusing  To  Get 
With  The  Program 

A  Chicago  Jewish  weekly  fights  City 
Hall  over  the  placement  of  newsboxes 
and  decries  city  employees  who  shift 
their  box  locations. 


1  8  Conflict  Of  Interest 
Or  Anti'gay  Bias? 

Civil  rights,  labor  and  gay  and  lesbian 
activists  petition  the  Morning  News 
Tribune  of  Tacoma,  Wash.,  to  return  a 
copyreader  to  her  reporting  job. 

1  8  War  Of  Words 
Continues 

The  Church  of  Scientology  accuses  the 
St.  Petersburg  Times  of  prejudice.  Edi¬ 
tor  questions  the  group’s  “agenda.” 

20  Reshuffling 

The  Organization 

The  Tribune  Co.  places  newspapers, 
TV  stations  and  entertainment  opera¬ 
tions  under  one  management  umbrella. 

21  Morris  Buys  Stauffer 

The  $275  million  deal  unites  the  close¬ 
ly  held  companies  with  media  holdings 
in  the  South  and  Midwest. 

29  The  Killing  Continues 
In  Colombia 

After  a  lull  in  the  terrorism  against 
journalists  following  the  death  of  Pablo 
Escobar  last  December,  two  more  jour¬ 
nalists  were  murdered  recently. 
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Nemfiner.  News  in  itself. 


Starting  now,  everything  eise  is  Oid  news.  Our  Goss®  Newsline^  press  system  is  destined  to  be  the  standard  for 
double-width  newspaper  productivity,  color,  print  quality,  ease  of  operation,  and  unprecedented  value  well  into  the  21st 
Century.  ■  Newsliner  matches  the  press  system  precisely  to  your  printing  requirements,  right  down  to  the  inker.  Choose  positive-feed 
keyless  —  which  redefines  the  vwrd  “keyless”  in  the  industry  —  or  our  pressroom-proven  digital  Injector™  Then  select  the 
right  arrangement,  unit  cylinder  configuration,  control  system,  folder,  and  RTR  Place  spot  or  process  color  where  you  vwint 
it,  on  one  or  both  sides  of  a  web  from  our  new-design,  low-profile  stackable  printing  units.  ■  Select  our  folder  for  48-page 
“A”  sections  and  up  to  192  broadsheet  pages  to  satisfy  your  advertisers.  Or  pick  a  ratary/jaw  combination  arrangement.  Then 
just  choose  the  right  delivery.  ■  Also,  keep  in  mind  that  when  production  requirements  change,  you  are  free  to  expand  the 
configuration  —  right  up  to  process  color  on  every  page.  ■  Our  new  PC-based  control  system  allows  both  control  in  the  pressroom, 
and  on-the-spot  production  monitoring  from  a  manager’s  own  desktop  computer.  Plus,  get  off-the-shelf  PC  replacement 
components  from  your  local  computer  store,  and  straightforward  diagnostics  that  allow  your  maintenance  people  to  get  you 
back  into  production  fast.  ■  And,  like  all  Goss  products,  Newsliner  is  supported  by  world-class  training,  technical  support, 
and  replacement  parts  operations.  So,  before  you  decide  on  a  press  system,  take  a  close  look  at  Newsliner.  Because  Newsliner 
makes  everything  else  old  news.  Rockwell  Graphic  Systems,  Rock\well  International.  708-850-5600.  Fax:  708-850-6641. 

^  ROC/iWeH  Graphic  Systems 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 


D.  Colin  Phillips,  General  Manager 


EditorffPublisher 

®The  Fourth  Estate 

No  jurisdiction 

WHAT’S  GOING  ON  here?  Two  judges  in  different  parts  of  the  country  in¬ 
dicate  they  want  to  play  newspaper  editor  when  they  have  no  jurisdiction  to 
do  so.  Someone  once  said  that  “two  swallows  do  not  a  Capistrano  make.”  But 
they  might  be  a  harbinger  of  what’s  to  come. 

Recently  an  appeals  court  in  Michigan  (E&P,  July  30,  p.  6)  reinstated  an 
invasion-of'privacy  suit  against  a  newspaper  on  the  grounds  that  some  of  the 
facts  reported  in  a  story  about  a  surrogate-parent  relationship  may  not  have 
been  newsworthy.  The  court  agreed  that  the  topic  of  the  story  was  unques¬ 
tionably  newsworthy,  but  it  said  “the  facts  revealed  about  plaintiff  are  not  so 
clearly  newsworthy”  and  held  that  a  jury  should  have  decided  whether  they 
were  worth  printing.  We  always  thought  it  was  the  editor  who  decided  what 
was  newsworthy. 

That  is  followed  (E&P,  July  30,  p.  9)  by  a  California  state  judge  who  or¬ 
dered  18  news  agencies  to  “preserve”  all  published  and  unpublished  materi¬ 
als  they  have  gathered  in  the  process  of  covering  a  kidnap  case.  Newspaper 
lawyers  say  the  order  is  “unheard  of.”  The  judge  was  acceding  to  a  defense  at¬ 
torney’s  request  that  all  published  and  unpublished  materials  relating  to  the 
abduction  be  preserved  on  the  ground  that  “these  forms  of  unpublished  in¬ 
formation  may  contain  statements  or  visual  depictions  which  are  relevant  to 
the  potential  issues  here- in.”  The  county  prosecutor  agreed. 

We  agree  with  First  Amendment  lawyers  on  the  scene  that  the  court  is 
sticking  its  nose  into  the  newsroom,  where  it  has  no  business.  Under  no  cir¬ 
cumstances  should  a  judge  attempt  to  tell  a  newspaper  what  to  print  or  not 
to  print,  or  what  materials  to  save  or  to  discard. 

A  role  reversal 

WITH  THE  COLLAPSE  of  the  Berlin  Wall  and  the  Iron  Curtain,  the  new 
era  some  of  us  expected  in  the  freedom  of  journalists  to  travel  the  world  has 
not  really  come  to  pass. 

It  used  to  be  a  tradition  for  Western  news  organizations  to  wait  months 
and  years  for  permission  to  open  offices  in  the  Soviet  Union  or  to  obtain 
visas  for  correspondents  to  travel  there.  Now  there  is  a  complete  switch. 

Whereas  Western  journalists  are  traveling  with  relative  ease  to  former  So¬ 
viet  countries,  Russian  journalists  who  wish  to  go  to  the  West  are  finding  it 
difficult.  At  the  UNESCO  Round  Table  on  the  Free  Flow  of  Information  and 
Movement  of  Journalists,  held  in  Paris  last  May,  it  was  revealed  that  Russian 
journalists  now  wait  for  months,  sometimes  a  year  or  more,  for  visas  to  prac¬ 
tice  their  profession  in  Western  countries,  particularly  Germany,  France,  the 
United  Kingdom,  Mexico,  Finland,  Belgium  and  Austria. 

The  International  Press  Institute  is  in  the  forefront  of  a  group  of  interna¬ 
tional  organizations  requesting  the  member  states  of  the  Conference  on  Se¬ 
curity  and  Cooperation  in  Europe  (CSCE)  to  lift  these  barriers  and  grant 
speedy  entrance  visas  to  journalists.  All  pledges  to  freedom  of  communica¬ 
tions  are  a  sham  unless  they  are  backed  up  by  the  freedom  to  travel  and  re¬ 
port. 
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Letters  to  the  Editor 


Student  newspapers  should 
be  used  as  training  grounds 


WHENEVER  I  SEE  stories  or  cartoons 
regarding  the  question  of  press  free¬ 
doms  vs.  the  issue  of  college  control  of 
campus  newspapers,  1  am  haunted  by 
an  incident  from  my  own  college  news¬ 
paper  days. 

As  a  senior  at  Brown  University  in 
1976-77, 1  served  as  sports  editor  of  the 
five-day-a-week  Broicn  Daily  Herald. 

There  was  no  journalism  program  at 
Brown,  no  newspaper  advisor,  no  class¬ 
room  credit,  a  profit-sharing  concept 
that  remained  fairly  nebulous  because 
there  was  rarely  any  profit;  just  a  stu¬ 
dent  newspaper  that  was  basically 
bankrolled  by  the  university. 


Newspaperdom^ 

50  YIARS  AGO  ...  The  Na¬ 
tional  Federation  of  Press  Women 
foresees  increased  opportunities  for 
women  in  journalism  as  a  result  of 
the  war. 

Contemporary  journalism  is  no 
longer  “a  no-woman’s  land”  with 
women  in  some  sections  shoulder¬ 
ing  more  than  50%  of  the  burden 
in  manpower  shortage  areas. 
Women  journalists  who  are  versa¬ 
tile  and  experienced  in  many  fields 
will  have  continued  opportunities 
in  the  post-war  period,  it  was  said. 

An  E&P  survey  shows  that  small 
daily  newspapers  in  the  United 
States  had  six-month  ad  linage 
gains  of  up  to  16.8%  for  the  first 
half  of  1944,  compared  to  a  .4% 
gain  reported  by  the  Media  Records 
group  of  larger  papers. 

Local  retail  linage  showed  a 
14.2%  gain  among  the  smaller  pa¬ 
pers  while  the  52-city  report 
showed  a  0.2%  loss.  Classified  was 
ahead  28.1%  on  the  small  dailies 
compared  to  a  3.1%  loss  on  the  larg¬ 
er  dailies. 

From  Editor  &  Publisher 
Augusts,  1944 


Midway  through  the  basketball  sea¬ 
son,  1  wrote  a  column  in  the  Daily 
Herald  calling  for  the  resignation  of 
the  men’s  basketball  coach.  Nobody 
tried  to  stop  me,  the  column  provoked 
some  reaction  on  campus  and  in  the 
local  press,  and  1  still  believe  1  was  cor¬ 
rect  in  my  view  (the  coach  was  re¬ 
placed  after  the  next  season). 

But  who  the  hell  was  1  to  write  the 
column?  Some  know-it-all  21-year-old 
with  almost  no  responsibility  other 
than  to  attend  class  suggesting  that  an 
adult  with  concerns  and  bills  to  pay 
should  lose  his  job.  Utterly  ridiculous. 

College  newspapers  are  teaching 
tools,  proving  grounds  for  would-be 
journalists.  Colleges  make  the  newspa¬ 
per  opportunities  available,  therefore 
there  should  be  little  argument  that 
colleges  be  able  to  exercise  as  much 
control  as  they  deem  necessary  regard¬ 
ing  content. 

The  ongoing  question  of  freedom  vs. 
control  reminds  me  of  the  phrase, 
“The  older  you  get,  the  smarter  your 
parents  become.”  Experience  truly  is 
the  great  teacher.  As  we  mature  in  this 
business,  we  gain  the  necessary  per¬ 
spective,  common  sense  and  ability  to 
edit  ourselves. 

Preparing  for  those  lessons  is  a  nev¬ 
er-ending  cycle  at  the  college  level  as 
new  students  keep  stepping  into  the 
fray. 

At  that  level,  1  believe  there  are 
probably  some  things  better  left  un¬ 
said,  some  stories  better  left  undone. 

Dirk  Allen 

Oxford,  Ohio 

Allen  is  the  opinion  page  editor  of  the 
Journal'News  in  Hamilton,  Ohio 

In  praise  of 
student  papers 

IT’S  EXCITING  TO  learn  of  each 
time  a  student  newspaper  battles  to 
protect  free  speech  (“Student  paper 
wins  free  speech  battle,”  E&P,  June  4) 
while  larger  newspapers  often  tremble 


at  the  hands  of  greater  reading  audi¬ 
ences  and  censor  or  retract  material 
fearing  circulation  fall-off  (the  Sacra¬ 
mento  Bee). 

Though  college  papers  tend  to  be 
stereotyped  as  liberal  chalkboards,  it’s 
this  raw  energy  and  passion  for  truth 
and  justice  which  fuels  the  fire  for  in¬ 
vestigative  reporting. 

As  for  Dwight  Douglas’  comments 
regarding  the  need  for  a  university  pol¬ 
icy  to  limit  freedom  of  speech,  he 
should  recognize  it  is  the  university’s 
responsibility  as  a  state  institution  to 
enforce  state  laws  regarding  harass¬ 
ment,  assault  and  battery.  There  is  no 
reason  the  university  should  have  to 
set  policy  when  state  law  already  pro¬ 
vides  it. 

Score  one  for  the  watchdog. 

Shaivn  ‘Cal'  McAllister 

McAllister  is  editor  of  StreetWise, 
Chicago 

Not  a  good  model 

YOUR  EDITORIAL  ON  June  25 
opined  that  the  successful  reporting  of 
the  Normandy  invasion  of  1944  should 
serve  as  a  good  model  for  modern  war 
coverage. 

It  cited  the  availability  of  military 
transmission  facilities  and  the  fact  that 
pools  of  reporters  were  dissolved  after 
only  five  days. 

If  you  truly  desire  to  cover  the  next 
war  under  the  same  conditions  as 
World  War  II,  1  am  sure  the  government 
would  be  glad  to  oblige. 

To  be  credentialed  to  report  from  the 
front  during  World  War  II,  journalists 
had  to  agree  to  submit  to  military  regu¬ 
lations  and  to  turn  in  all  copy  and  pho¬ 
tos  for  censorship.  The  government 
guidance  to  its  censors  allowed  infor¬ 
mation  to  be  suppressed,  not  only  if  it 
was  inaccurate  or  compromised  securi¬ 
ty,  but  also  if  it  would  “injure  the 
morale  of  our  forces,  the  people  at 
home,  or  our  allies,”  or  if  it  would  “em¬ 
barrass  the  United  States,  its  allies,  or 
neutral  countries.” 

I  think  the  military  would  welcome 
reporters  without  pools  if  it  could  be  as¬ 
sured  that  nothing  would  be  reported 
that  would  hurt  morale  at  the  front  or 
at  home.  If  you  do  not  desire  such  re¬ 
strictions,  then  you  should  stop  using 
World  War  II  as  an  ideal  of  war  report¬ 
ing  policies. 


Jerry  Harben 
San  Antonio 
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There  are  so  many  wonderful  thir^  about  our 
market  it  takes  eight  daily  newspapers  to  say  them. 


We’ve  just  completed  our 
latest  research  project, 
and  it  confirmed  something 
we  were  pretty  sure  of  all 
along;  our  eight  Booth  news¬ 
papers  serve  an  affluent  and 
active  group. 

Most  of  our  readers  live  in 
single  family  homes  which 
they  own,  and  most  are  spend¬ 
ing  lots  of  money  on  upkeep 
(which  they  can  afford 
because  40%  earn  $40,(X)0  per 
year  or  more).  Nearly  eight 
out  of  ten  adults  did  home 
improvements  in  the  past  year. 
And  the  yard?  Forty-four  per¬ 
cent  of  adults  here  live  in 
homes  with  a  yard  that’s  a  half 
acre  or  more  in  size.  More 
than  one-third  need  a  riding 
lawn  mower  or  tractor  to  cut 
the  grass. 

But  Booth  market  adults 
aren’t  all  work  and  no  play. 


Sixty-three  percent  go  to  the 
movies;  59%  like  fairs  and 
festivals;  nearly  half  are 
“power  walkers’’;  a  third  fish, 
boat  and  camp.  Golf,  hunting, 
skiing  and  snowmobiling  are 
also  popular. 

And  they  travel.  Almost 
everyone  drove  one  of  their 
1 .9  cars  on  an  overnight  or 
day  trip  last  year,  averaging 
22.3  trips.  Twenty-seven  per¬ 
cent  flew,  an  average  of  4. 1 
times.  Seventy-seven  percent 
flew  to  their  vacation  destina¬ 
tion,  an  average  of  1 .9  times. 

Three  out  of  four  of  our 
overnight  travelers  stayed  in  a 
hotel.  Three-in-ten  went 
camping.  One-quarter 
stayed  in  a  bed  &  break 
fast. 

Where ’d  they  go?  The 
most  popular  places  this 
year  have  been 


Michigan  resorts  areas,  but 
other  Great  Lakes  areas, 
Canada,  Florida  and  the 
Carolinas  attract  many  travel¬ 
ers,  too. 

What  do  these  busy  people 
have  in  common?  More  than 
80%  of  them  read  a  daily  or 
Sunday  Booth  newspaper  in 
the  past  week.  No  other 
media  reaches  so  many  of 
them.  If  you  would  like  to 
know  more  about  this  remark¬ 
able  market  and  all  the  great 
stuff  we  offer  free  from  our 
marketing  department,  please 
call  Bev  Ohlman,  today  at 
616/459-3824. 


Ann  Arbor  News  •  Bay  City  Times  •  Rint  Journai  •  Grand  Rapids  Press 
Jackson  Citizen  Patriot  •  Kaiamazoo  Gazette  •  Muskegon  Chronicie  •  Saginaw  News 


Michigan  Travel  Bureau/Booth  Newspapers  survey,  MORI  Research  Inc.,  1993 
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Assuring 
Newsprint  Buyers 
About  Forests 


British  Columbia’s  premier  tells  U.S.  newspaper  executives 
that  Canadian  forests  are  being  protected  and  preserved 


by  M.L.  Stein 

RESPONDING  TO  CHARGES  by 
environmentalists  that  logging  is  de¬ 
nuding  Canadian  rain  forests,  British 
Columbia’s  premier  flew  into  San  Fran¬ 
cisco  recently  to  assure  newspapers  and 
other  newsprint  buyers  that  the  forests 
are  being  protected. 

Thomas  Newton,  general  counsel 
for  the  California  Newspaper  Publish¬ 
ers  Association,  who  represented  the 
newspaper  industry  at  a  meeting  with 
Premier  Mike  Harcourt,  told  E&P  that 
CNPA  members  also  are  concerned 
with  forest  preservation,  citing  their 
growing  use  of  recycled  newsprint. 

He  added,  however,  that  he  came 
away  from  the  meeting  satisfied  that 
the  B.C.  provincial  government  is  tak¬ 
ing  adequate  steps  to  provide  for  a 
“sustainable  yield”  of  timber  for 
newsprint. 

But  at  least  one  California  newspa¬ 
per  executive  believes  that  tree  protec¬ 
tion  could  drive  up  newsprint  prices  to 
the  point  where  some  papers  may  be 
forced  out  of  business. 

A  knot  of  protesters  gathered  out¬ 
side  the  Canadian  Consulate  Trade 
Office  in  San  Francisco,  where  the 
meeting  was  held,  chanting,  “No  an¬ 
cient  forest  for  phone  books  and 
newsprint.” 

U.S.  companies  buy  an  estimated  $6 
billion  a  year  in  forest  products  from 
British  Columbia,  about  10%  of  which 
goes  to  California  in  the  form  of 
newsprint. 

The  area  of  contention  is  Clayoquot 
Sound,  comprising  865,000  acres  on 


the  west  coast  of  Vancouver  Island. 
According  to  the  San  Francisco  Chron¬ 
icle,  800  environmental  protesters 
have  been  arrested  there  in  the  past 
year. 

Harcourt  visited  San  Francisco 
shortly  after  U.S.  environmental 
groups  said  they  were  joining  an  inter¬ 
national  campaign  to  save  Clayoquot 
Sound. 

The  premier  told  Newton  and  a  rep¬ 
resentative  of  Pacific  Bell,  which  pub¬ 
lishes  35  million  phone  books  a  year. 


that  Canada  is  undertaking  major  re¬ 
forms  to  preserve  the  rain  forests. 

Also  at  the  conference  was  Jim  Hale, 
president  and  CEO  of  the  San  Francis¬ 
co  Newspaper  Agency. 

Following  the  meeting,  the  Chroni¬ 
cle  reported,  Harcourt’s  press  secretary, 
Andy  Orr,  stated:  “Instead  of  being 
apologetic  about  the  past,  we’re  saying 
we’re  going  to  clean  up  the  mess  and 
do  things  differently.  Customers  in 
California  can  look  at  products  from 
B.C.  and  have  no  reason  to  be  worried 
or  embarrassed  or  ashamed  of  where 
it’s  coming  from.” 

Newton,  in  an  interview,  described 
Harcourt’s  presentation  as  “positive, 
very  informative  and  honest.” 


He  said  he  was  convinced  the  B.C. 
government  is  imposing  restrictions  on 
the  logging  companies  to  protect  the 
old-growth  trees  in  the  rain  forests. 

But  Dick  Wallace,  chairman  of 
CNPA’s  newsprint  committee,  said  he 
feared  for  the  survival  of  some  Califor¬ 
nia  newspapers  if  drastic  measures  are 
ordered  to  save  trees. 

“What  will  happen  is  that  there  will 
be  fewer  trees  producing  pulp  and  the 
price  of  newsprint  will  go  up,”  he  ar¬ 
gued.  “In  California’s  recession  there 


are  papers  that  have  been  able  to  sur¬ 
vive  because  of  cheap  newsprint.  The 
danger  is  that  saving  the  forests  may 
put  newspapers  out  of  business.” 

Wallace,  vice  president  for  corporate 
affairs  of  Freedom  Communications, 
whose  flagship  paper  is  the  Orange 
County  Register,  estimated  that  Cali¬ 
fornia  newspapers  buy  50  to  60%  of 
their  newsprint  from  B.C.  mills. 

H.  Mason  Sizemore,  president  and 
chief  operating  officer  of  the  Seattle 
Times,  another  consumer  of  B.C. 
newsprint,  said  he  is  convinced  the 
provincial  government  is  currently  en¬ 
gaging  in  “wise  forest  management”  in 
the  Clayoquot  region. 

Noting  that  the  Times  and  the  Seat- 


But  at  least  one  California  newspaper  executive 
believes  that  tree  protection  could  drive  up 
newsprint  prices  to  the  point  where  some  papers 
may  be  forced  out  of  business. 


Newspaper  group  at  odds 
with  recycling  bill 

National  Newspaper  Association  opposes 
federal  bill  requiring  larger  papers  to 
use  specified  amounts  of  recycled  newsprint 


tie  Post'lntelligencer  buy  15%  of  their 
newsprint  from  Macmillan-Bloedel  in 
British  Columbia,  Sizemore  said  40% 
of  that  is  recycled  fiber,  which  indi¬ 
cates  a  sense  of  responsibility  for  the 
environment. 

Sizemore  deplored  what  he  termed 
the  “black  and  white”  stance  of  Green¬ 
peace  and  other  protest  groups,  which 
have  targeted  the  Times  as  well  as  the 
Canadian  government. 

“They  don’t  want  any  kind  of  com¬ 
promise,”  he  said. 

“They  simply  want  to  keep  putting 
pressure  on  buyers.” 

During  the  protest  in  San  Francisco, 
Pam  Wellner  of  Greenpeace  told  the 
Chronicle:  “Our  message  to  [Harcourt] 
is  that  California  won’t  buy  it.  We  feel 
it’s  important  to  let  him  know  that 
there  is  a  growing  constituency  here 
against  using  ancient  growth  for  dis¬ 
posable  products.” 

A  representative  for  Pacific  Bell  Di¬ 
rectories  said  that  only  a  small  amount 
of  the  pulp  it  purchases  from  British 
Columbia  firms  comes  from  old-growth 
trees,  and  that  it  has  no  plans  to  can¬ 
cel  any  contracts. 

Yellow  pages  deal 
with  N.C.  paper 

BELLSOUTH  ADVERTISING  &  Pub¬ 
lishing  Corp.,  Southern  Bell’s  phone 
book  subsidiary,  has  signed  an  agreement 
for  the  Winston-Salem  (N.C.)  Journal  to 
handle  BAPCO’s  Delivers  More  “ride 
along”  ad  system  to  new  residents. 

Delivers  More  sells  and  delivers  ads 
along  with  its  Real  Yellow  Pages  directo¬ 
ries  delivered  to  new  customers  in  nine 
states.  The  Journal  will  handle  promo¬ 
tional  packages  destined  for  families 
who  relocate  in  Forsyth  County. 

The  deal  provides  a  “significant  addi¬ 
tion  to  the  targeted  advertising  options 
we  offer  our  customers,”  said  James 
Fowler,  vice  president  and  business  man¬ 
ager  of  the  Media  General  newspaper. 

Besides  offering  newcomers  introduc¬ 
tory  samples  of  the  newspaper,  the  deal 
“allows  local  advertisers,  employers  and 
institutions  an  efficient  and  immediate 
way  to  greet  and  make  contact  with 
new  movers.  “We  expect  to  provide  re¬ 
cipients  with  samples  of  locally  manu¬ 
factured  products  and  attractive  invita¬ 
tions  ranging  from  symphony  tickets  to 
oil  changes,”  Fowler  said. 

BAPCO  said  the  Winston-Salem 
agreement  is  a  test  that  could  expand  to 
other  locations. 


by  Jim  Rosenberg 

NATIONAL  NEWSPAPER  Associa¬ 
tion  chairman  Sam  Griffin  opposed  an 
environmental  consortium’s  backing  of 
federal  legislation  requiring  larger 
newspapers  to  use  specified  amounts  of 
recycled  newsprint. 

The  Natural  Resources  Defense 
Council,  League  of  Women  Voters, 
Sierra  Club,  National  Audubon  Soci¬ 
ety  and  U.S.  Public  Interest  Research 
Group  urged  the  House  Energy  and 
Commerce  Committee  to  support  a 
proposal  that  requires  newspapers  with 
average  daily  circulations  of  200,000  or 
more  to  use  newsprint  containing  at 
least  35%  recycled  fiber. 

In  its  letter  to  committee  members, 
the  consortium  said  the  current  aggre¬ 


gate  average  recycled  content  of  U.S. 
newspapers  stands  at  16%. 

Michigan  Democrat  John  Dingell, 
who  chairs  the  Energy  and  Commerce 
Committee,  offered  the  provision  as  an 
amendment  to  the  interstate  waste  bill 
(H.R.  4779),  which  passed  the  Trans¬ 
portation  and  Hazardous  Materials 
Subcommittee  last  month. 

The  week  after  the  subcommittee’s 
vote,  Tennessee  Democrat  Jim  Cooper 
asked  Dingell  to  withdraw  his  manda¬ 
tory  recycling  provision.  While  agree¬ 
ing  with  its  goal.  Cooper  said  he  be¬ 
lieved  the  amendment  would  lead  to 
increased  publishing  costs  for  small 
and  medium-sized  newspapers  that  use 
or  wish  to  use  recycled  newsprint.  He 
noted  predictions  that  prices  for  recy- 
cled-content  newsprint  will  be  driven 


up  by  a  demand  that  surpasses  supply. 

The  environmental  groups,  howev¬ 
er,  contend  that  the  amendment  will 
help  strengthen  markets  for  collected 
newsprint.  To  that  end,  it  said,  the  Na¬ 
tional  Conference  of  Mayors  supports 
the  Dingell  amendment,  in  the  expec¬ 
tation  that  it  could  help  relieve  local 
government  of  some  it  $1.5  billion  in 
annual  waste  disposal  costs. 

The  consortium  said  the  amend¬ 
ment  was  crafted  to  avoid  imposing  an 
“onerous”  mandate,  especially  by  ex¬ 
empting  the  smaller  papers  that  con¬ 
tribute  less  to  the  waste  stream,  usual¬ 
ly  outside  of  major  cities. 

Denying  assertions  that  the  provi¬ 
sion  would  not  adversely  affect  smaller 
newspapers,  Griffin,  publisher  of  the 
Bainbridge  (Ga.)  Post'Searchlight  said. 


“The  environmental  groups  are  seri¬ 
ously  misleading  Congress  if  they  are 
pretending  that  newsprint  mills  are  go¬ 
ing  to  restructure  themselves  to  make 
one  kind  of  newsprint  for  big  papers 
and  another  kind  for  small  papers.” 

In  a  prepared  statement,  Griffin  said 
mandating  fiber  content  will  “funnel 
old  newspapers  into  regulated  instead 
of  free  markets,”  “inevitably”  increasing 
production  costs.  Resulting  higher 
prices  will  especially  burden  smaller 
papers,  which  lack  their  larger  coun¬ 
terparts’  bargaining  power. 

Writing  to  Representative  Blanche 
Lambert  last  Thursday,  Newport 
(Ariz.)  Daily  Independent  publisher 
Bill  Park  said  his  and  the  six  other 

(See  Recycling  on  page  38) 
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‘‘The  environmental  groups  are  seriously 
misleading  Congress  if  they  are  pretending  that 
newsprint  mills  are  going  to  restructure  themselves 
to  make  one  kind  of  newsprint  for  big  papers  and 
another  kind  for  small  papers.” 
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State  Of 

Hispanic  America 

National  Council  of  La  Raza  says  negative  stereotyping  by 
both  Hollywood  and  news  organizations  is  holding  down  Latino 
progress  in  civil  rights,  education,  housing  and  the  economy 


by  Mark  Fitzgerald 

REFORMING  THE  Entertainment 
and  news  media  should  be  the  highest 
priority  of  Latinos,  a  major  Hispanic 
group  says. 

In  its  third  annual  “State  of  Hispan¬ 
ic  America,”  the  National  Council  of 
La  Raza  says  negative  stereotyping  by 
both  Hollywood  and  news  organiza¬ 
tions  is  holding  down  Latino  progress 
in  civil  rights,  education,  housing  and 
the  economy. 

“We  can’t  solve  these  other  issues 
without  addressing  the  media  prob¬ 
lem,”  La  Raza  president  Raul  Yzaguirre 
said  in  an  address  at  the  group’s  recent 
convention  in  Miami  Beach. 

“More  than  hurt  feelings  are  at 
stake,”  Yzaguirre  added.  “Our  inaccu¬ 
rate  and  poor  media  image  has  a  devas¬ 
tating  effect  on  virtually  all  aspects  of 
the  Hispanic  policy  agenda.” 

Much  of  the  42-page,  heavily  foot¬ 
noted  report  is  taken  up  with  supposed 
abuses  of  the  entertainment  and  elec¬ 
tronic  news  industries. 

However,  the  report  faults  news¬ 
papers  and  magazines  as  well  for  inad¬ 
equate  numbers  of  Latino  journalists 
and  sources. 

“While  comprehensive,  longitudinal 
research  in  this  area  is  particularly 
scarce,  anecdotal  evidence  strongly 
suggests  that  major  newspapers  fre¬ 
quently  fail  to  adequately  present  His¬ 
panic  perspectives  in  their  coverage  of 
the  news,”  says  the  report,  which  was 
prepared  by  NCLR  staffers  Lisa  Navar- 
rete  and  Charles  Kamaski. 

“Even  when  print  news  coverage  in¬ 
cludes  Latinos,”  the  report  says,  “it  ap¬ 
pears  that  this  coverage  is  inadequate. 
Specifically,  such  coverage  appears  to 
focus  on  Latinos  as  ‘objects’  of  the 
news  to  be  commented  on  by  others, 
rather  than  as  ‘subjects’  of  the  news 
who  have  an  authoritative  or  legiti¬ 


mate  perspective  to  share.” 

Hispanics,  the  report  complains,  are 
too  often  treated  in  print  media  as 
“problem  people”  —  either  perpetra¬ 
tors  or  victims  of  crime,  drugs,  poverty 
and  sloth. 

“These  negative  portrayals  are  exac¬ 
erbated  by  the  fact  that  they  are  rarely 
counter-balanced  by  Hispanics  who 
appear  in  more  positive  settings  in  the 
news,”  the  report  said. 

Just  as  much  of  the  National  Coun¬ 
cil  of  La  Raza  report  focuses  on  the  al¬ 


leged  failings  of  entertainment  and 
broadcasting,  so  do  the  recommended 
solutions  lean  heavily  on  federal  over¬ 
sight. 

NCLR  recommends  strengthening 
Federal  Communications  Commission 
regulatory  powers  over  radio  and  TV 
to  ensure  full  Hispanic  representation 
on  broadcast  outlets. 

It  suggests  Congressional  legislation 
to  increase  positive  Hispanic  visibility 
in  broadcasting,  similar  to  the  Chil¬ 
dren’s  Television  Act  of  1990. 

In  a  recommendation  that  touches 
on  newspapers,  the  council  suggested 
the  Equal  Employment  Opportunity 
Commission  “place  a  high  priority  on 
the  media.” 

Specifically,  it  says,  the  EEOC 
should  conduct  “hearings  on  Hispanic 
employment  in  the  entertainment  and 
news  industry.” 

The  council  also  recommends  using 
government  science  funds  to  conduct 


“Hispanic-oriented  media  research.” 

NCLR  also  wants  industry  groups 
such  as  the  Newspaper  Association  of 
America  —  misnamed  the  “Associa¬ 
tion  of  Newspaper  Publishers”  in  the 
report  —  to  adopt  “Latino-specific  hir¬ 
ing  and  promotion  goals  for  all  occupa¬ 
tional  categories  [which]  should  in¬ 
clude  specified  milestones  and  time 
lines.” 

Newspapers  should  further  conduct 
“periodic  self-assessments  of  its  cover¬ 
age  of  the  Hispanic  community. 


“Actions  as  simple  as  retaining  and 
disseminating  to  all  editors  and  re¬ 
porters  lists  of  trustworthy  Latino 
sources  or  technical  experts  on  His¬ 
panic  issues  would  greatly  improve 
most  media  coverage,”  the  report  says. 

“Finally,”  it  concludes,  “newspapers 
and  network  news  organizations  could 
hire  or  retain  distinguished  Hispanic 
scholars,  perhaps  on  a  rotating  basis,  to 
fill  a  special  ‘ombudsman’  role  to  mon¬ 
itor  and  comment  on”  the  coverage  of 
Latino  issues.  K^P 

Magazine  gets 
Freedom  Forum  grant 

THE  FORUM,  A  magazine  insert  from 
the  Freedom  Forum  that  appears  six 
times  a  year  in  the  American  Journalism 
Review,  has  received  a  $215,000  grant 
from  the  Freedom  Forum  to  continue 
publication  for  a  third  year. 


“Actions  as  simple  as  retaining  and  disseminating 
to  all  editors  and  reporters  lists  of  trustworthy 
Latino  sources  or  technical  experts  on  Hispanic 
issues  would  greatly  improve  most  media 
coverage,”  the  report  says. 
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Racial 

Stereotyping 
And  The  Media 

Study  asserts  that  the  mainstream  media’s  coverage  of  people 
of  color  is  riddled  with  old  stereotypes,  offensive 
terminology,  biased  reporting  and  myopic  interpretations 


by  M.L.  Stein 

RACIAL  STEREOTYPING  continues 
to  crop  up  in  media  —  from  the  Dear 
Abby  column  to  the  New  Yorker  mag¬ 
azine  —  according  to  a  new  study  re¬ 
leased  in  San  Francisco. 

Also  faulted  for  alleged  racial  insen¬ 
sitivity  were  the  Washington  Post, 
Sacramento  Bee,  Vanity  Fair,  New  York 
Times,  ABC-TV  and  the  St.  Paul  PiO' 
neer  Press  among  others. 


The  study,  “News  Watch,  A  Critical 
Look  at  Coverage  of  People  of  Color,” 
was  produced  by  the  Center  for  Inte¬ 
gration  and  Improvement  of  Journal¬ 
ism  at  San  Francisco  State  University. 
Headed  by  the  center’s  director,  Jon 
Funabiki,  the  project  was  conducted  in 
conjunction  with  the  Asian  American 
Journalists  Association,  National  As¬ 
sociation  of  Black  Journalists,  Nation¬ 
al  Association  of  Hispanic  Journalists 
and  the  Native  American  Journalists 
Association. 

The  four  groups  recently  met  in  At¬ 
lanta  in  an  historic  Unity  ’94  conven¬ 
tion  a  week  after  the  study  was  re¬ 
leased. 

The  56-page  News  Watch  report  as¬ 
serts  that  “the  mainstream  media’s  cov¬ 
erage  of  people  of  color  is  riddled  with 
old  stereotypes,  offensive  terminology, 
biased  reporting  and  a  myopic  inter¬ 
pretation  of  American  society.  In  day- 
to-day  coverage,  minorities  often  are 
ignored  except  for  certain  categories  of 


stories  —  notably  crime,  sports  and  en¬ 
tertainment.” 

A  Dear  Abby  column  in  the  West 
County  (Calif.)  Times  is  cited  for  rein¬ 
forcing  the  “exotic  sexual  stereotype  of 
Native  American  men”  by  its  title,  “In¬ 
dian  men’s  love  secrets  aren’t  for  sale.” 

The  column  was  reportedly  prompt¬ 
ed  by  a  letter  from  a  man  who  wanted 
to  know  if  Native  American  males 
made  better  lovers  than  white  men. 

Assistant  Style  editor  Richard  Leiby 


of  the  Washington  Post  was  faulted  for 
his  first-person  account  of  the  1993 
National  Association  of  Black  Journal¬ 
ists  convention. 

Leiby,  who  is  white,  wrote  that  he 
used  black  dialect  in  speaking  to  con¬ 
ventioneers,  explaining,  “You  want  to 
establish  your  cross-cultural  bonafides 
.  .  .  and  so  you  start  dropping  the  ‘g’s’ 
on  your  ing-verbs  in  a  phony  jive  — 
‘Like  I  was  sayin’  to  him’  —  and  even 
trying  out  ‘dis’  and  maybe  even  ‘yo.’  ” 

“The  use  of  dialect  and  references  to 
drinking  and  dancing  echo  the  stereo¬ 
type  of  blacks  as  stupid,  feckless  and 
carefree  —  or  Sambos  —  that  date 
bask  to  slavery,”  said  News  Watch. 

A  Newsday  headline:  “When  Asian 
kids  are  caught  between  old  and  new 
world  cultures,  they  often  turn  to 
youth  gangs  as  an  alternative  family” 
drew  a  rebuke  as  a  purported  example 
of  “how  freely  the  gang  label  is  used  to 
apply  to  entire  classes  of  minority 
youths  ...” 


The  Houston  Chronicle,  on  the  oth¬ 
er  hand,  was  complimented  for  a  story 
in  which  a  University  of  Chicago  pro¬ 
fessor  told  a  Congressional  panel  that 
gangs  have  their  origin  in  early  Amer¬ 
ican  emigration  and  the  key  factors  in 
their  formation  are  poverty  and  com¬ 
munity  disorganization.  ABC-TV’s 
“Good  Morning,  America”  was  taken 
to  task  for  dusting  off  the  “mysterious 
Orient”  notion  in  a  report  from  Hong 
Kong. 

The  judges  said  the  dialogue  referred 
to  “strange  and  mysterious  things”  and 
asked:  “Strange  and  mysterious  to 
whom?” 

Indirect  marginal  stereotyping  also 
was  flagged  in  the  report. 

While  metaphors  “can  be  perfectly 
harmless  and  enhance  a  story,”  they 
also  can  perpetuate  racial  stereotypes 
“or  put  a  spin  on  a  story,”  the  report 
said. 

News  Watch  noted  that  the  New 
York  Times  used  the  term  “circle  the 
wagons”  at  least  five  times  last  year  in 
headlines  for  content  ranging  from  a 
story  about  Attorney  General  Janet 
Reno’s  efforts  to  curb  TV  violence  to  a 
photo  of  a  New  York  Giants  game. 

“Asian  invasion”  as  applied  to  immi¬ 
gration  is  another  persistent  metaphor, 
the  study  observed. 

And  although  Islam  is  among  the 
fastest  growing  religions  in  the  U.S., 
Muslims  often  are  portrayed  as  “fanat¬ 
ical  terrorists  and  Middle  Eastern  dic¬ 
tators,”  the  report  concluded. 

It  cited  the  arrest  and  trial  of  the 
suspects  in  the  World  Trade  Center 
bombing  as  tending  to  “perpetuate 
stereotypes  of  Islamic  people  as  Middle 
Eastern,  anti-American,  violent  and 
sinister.” 


“Asian  invasion”  as  applied  to  immigration  is 
another  persistent  metaphor,  the  study  observed. 
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A  Washington  Times  headline, 
“Muslim  Arrested  in  NYC  Bombing,” 
was  considered  harmful  by  News 
Watch  but  Times  copy  desk  chief  Bill 
Walsh  thought  it  was  “relevant.” 

Islam,  the  report  continued,  is  a 
global  religion  embracing  more  than 
one  billion  people,  most  of  whom  do 
not  live  in  the  Middle  East. 

Time  magazine  was  criticized  for  a 
1993  story  headed  “The  Dark  Side  of 
Islam”  with  a  subhead:  “With  terror, 
Muslim  radicals  declare  war  on  Arab 
states  that  stray  from  the  religious 
path.” 

Cartoonists  came  in  for  a  share  of 
blame  for  supposedly  keeping  racist 
stereotypes  in  circulation. 

Sacramento  Bee  cartoonist  Dennis 
Renault’s  previously  debated  drawing  of 
a  Ku  Klux  Klansman  using  the  word 
“nigger”  in  a  left-handed  compliment 
to  Nation  of  Islam  leader  Louis  Far- 
rakhan  was  held  up  again  with  argu¬ 
ments  on  both  sides.  Bee  management 
has  apologized  for  the  depiction  but 
Renault  stands  by  it  and  charges  the 
paper  with  caving  in  to  community 
pressure. 

When  Pioneer  Press  cartoonist  Jerry 
Fearing  lampooned  a  no-smoking  rule 
at  city  hall,  he  crossed  the  line  in  the 
of  some  News  Watch  advisers,  but  not 
all. 

The  picture  showed  smokers  chasing 
a  ban  supporter  with  bats,  pitchforks 
and  mallets.  And  a  huge  statue  of  a 
pipe-smoking  Indian  is  being  doused 
with  a  bucket  of  water.  Fearing  ex¬ 
plained  that  he  frequently  uses  a  large 
statue  in  city  hall  named  “Indian  God 
of  Peace”  in  his  drawings. 

Another  citation  is  a  Neu:  Yorker 
cartoon  by  Sam  Gross  that  portrays  an 
Hispanic  woman  sitting  beside  a  sleep¬ 
ing  man  in  a  sombrero  and  saying  to 
another  man,  “There’s  absolutely  noth¬ 
ing  going  on  between  us,  Manuel.  I’m 
just  sleeping  with  him.” 

The  cartoon.  News  Watch  claims, 
maintains  the  stereotype  of  Mexican 
men  as  being  lazy  and  indolent  and 
Mexican  women  as  being  of  easy 
virtue. 

News  Watch  distributed  kudos  along 
with  complaints. 

The  Los  Angeles  Times  was  praised 
for  a  series  on  immigration  and  health 
care  that  was  called  “generally  fair,  bal¬ 
anced,  careful,  comprehensive  and  re¬ 
sponsible.” 

Time  received  overall  compliments 
for  its  1993  special  issue  on  immigra¬ 
tion,  although  the  magazine  was  ac¬ 


cused  of  accepting  the  “unsourced  sta¬ 
tistic  that”  the  net  cost  of  immigrants 
to  the  government  could  reach  into 
the  billions.” 

Newsweek  got  high  grades  for  its 
cover  story  on  gangster  rap  and 
Richard  Harrington  of  the  Washington 
Post  was  credited  with  “good  report¬ 
ing”  on  the  same  subject. 

There  were  32  “news  watchers,”  in¬ 
cluding  working  journalists,  journalism 
professors  and  researchers  for  Cllj. 

News  Watch  offered  these  “Tips  for 
Journalists”: 

•  “Apply  consistent  guidelines  when 
identifying  people  by  race.  Are  the 
terms  considered  offensive?  Ask  indi¬ 
vidual  sources  how  they  wish  to  be 
identified. 

•  “Only  refer  to  the  ethnic  or  racial 
background  of  people  when  it  is  rele¬ 
vant.  When  it  is,  the  sensitive  needs  to 
be  sensitive. 

•  “When  deciding  whether  to  men¬ 
tion  someone’s  race,  ask  yourself:  Is 
ethnic/racial  identification  needed?  Is 
it  important  to  the  context  of  the  sto¬ 
ry? 

•  “Consult  a  supervisor  if  you  are 
unsure  of  the  offensiveness  or  rele¬ 
vance  of  a  racial  or  ethnic  term. 

•  “Use  sensitivity  in  descriptions  of 
rites  and  cultural  events.  Avoid  inap¬ 
propriate  comparisons.  For  example. 
Kwanza  is  not  “African  American 
Christmas.” 

•  “Be  specific  when  using  ethnic  or 
racial  identification  of  individuals.  Re¬ 
ferring  to  someone  as  Filipino  Ameri¬ 
can  is  preferred  to  calling  that  person 
Asian.  The  latter  term  is  better  applied 
to  a  group.” 

Spy  budgets 
kept  secret 

ATTEMPTS  TO  RELEASE  the  aggre¬ 
gate  budget  for  U.S.  intelligence  oper¬ 
ations  were  thwarted,  as  the  House  of 
Representatives  voted  down  a  bill  that 
would  make  public  the  total  amount 
spent  in  fiscal  1995  by  the  CIA  and 
other  intelligence  agencies. 

Also  rejected  was  an  amendment 
that  would  have  made  public  the  total 
amount  requested  but  not  the  individ¬ 
ual  funding  of  each  agency. 

Hearings  earlier  this  session  were 
held  in  both  the  House  and  Senate  — 
which  had  yet  to  act  on  its  version  of 
the  bill  —  where  CIA  director  James 
Woolsey  urged  members  not  to  release 
this  information. 


Paper  extends 
benefits  to 
homosexual  partners 

THE  PARENT  COMPANY  of  the 
Boston  Phoenix  has  extended  health 
benefits  to  domestic  partners  of  gay  and 
lesbian  employees. 

The  change  covers  health  and  dental 
benefits  to  partners  of  homosexual  em¬ 
ployees  at  the  Phoenix  alternative 
weeklies  in  Boston,  Providence,  R.L, 
and  Worchester,  Mass.,  and  at  WFNC 
radio.  Stuff  magazine,  Tele-Publishing 
Inc.  and  printing  and  graphics  units. 

“We  have  always  been  committed  to 
the  gay  and  lesbian  community,”  said 
Phoenix  chairman  Stephen  Mindich, 
whose  company  already  publishes  a 
monthly  supplement  and  broadcasts  a 
commercial  radio  program  for  homosex¬ 
uals. 

“It  was  important  to  me  and  other 
members  of  the  mangement  team  that 
the  company  recognize  our  gay  and  les¬ 
bian  employees  who  are  in  committed 
relationships  in  the  same  way  we  recog¬ 
nize  our  heterosexual  employees  who 
are  married.” 

To  qualify,  a  homosexual  worker  must 
declare  himself  or  herself  to  be  in  an 
exclusive,  committed  relationship  like 
marriage. 

First  Amendment 
scholars  named 

SIX  VISITING  PROFESSIONAL 
Scholar  projects  have  been  announced 
by  the  Freedom  Forum  First  Amend¬ 
ment  Center  at  Vanderbilt  University. 

They  are:  William  Lawrence,  a  for¬ 
mer  POW  and  vice  admiral  in  the  U.S. 
Navy,  who  will  work  with  Milwaukee 
Journal  Washington  bureau  chief  Frank 
Aukofer  examining  the  military-media 
relationship;  David  Keene,  editor  of  the 
Keene  Report  newsletter,  will  examine 
attempts  to  thwart  the  right  of  petition; 
Mark  Trahant,  executive  news  editor, 
the  Salt  Lake  City  Tribune,  will  study 
the  nature  of  freedom  in  Native  Amer¬ 
ican  society. 

Burnis  Morris,  Louisiana  State  Uni¬ 
versity  journalism  professor,  will  pre¬ 
pare  a  report  on  the  First  Amendment 
and  the  information  superhighway;  and 
Charles  Haynes,  former  executive  direc¬ 
tor  of  First  Liberty  Institute  at  George 
Mason  University,  is  continuing  his 
work  looking  at  teaching  religion  in 
public  schools. 
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Cartoonists  Confront 
Political  Correctness 

On  Unity  panel,  journalistic  ‘pit  bulls’  discuss  sensitivity  and 
ponder  ways  to  illuminate  issues  without  offending  people 


by  Debra  Qersh  Hernandez 

EDITORIAL  CARTOONING  AND 
political  correctness  are  words  rarely 
associated  with  each  other;  after  all,  if 
the  cartoonist  has  done  his  job  right, 
someone  likely  will  be  offended. 

The  editorial  cartoonist  “by  his  very 
nature  has  to  be  provocative,”  noted 
Mike  Ramirez,  editorial  cartoonist  for 
the  Memphis  Commercial  Appeal. 

“We’re  the  pit  bulls  of  journalism. 


Signe  Wilkinson 


We  attack  those  who  don’t  share  our 
point  of  view,”  said  the  cartoonist,  who 
is  syndicated  by  Copley  News  Service. 

“Essentially,  we  get  paid  to  be  ob¬ 
noxious,”  Ramirez  deadpanned. 

But  when  it  comes  to  issues  of  race 
and  gender  and  sexuality,  there  are 
sensitivities  that  these  cartoonists  con¬ 
sider,  for  if  they  don’t,  their  readers  will 
point  it  out  to  them  fast  enough. 

During  an  early  morning  session  of 
the  Unity  ’94  conference  in  Atlanta, 
Ramirez,  Signe  Wilkinson  of  the 
Philadelphia  Daily  News,  Mike  Luck- 
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ovich  of  the  Atlanta  Constitution  and 
David  Horsey  from  the  Seattle  Post'In- 
telligencer  discussed  some  of  the  car¬ 
toons  that  have  gotten  them  in  trou¬ 
ble,  and  what  they  sometimes  do  to 
avoid  that. 

“When  I  got  into  cartooning,  1 
thought  it  was  populated  only  by  my 
heroes  like  Bill  Mauldin,”  said  Wilkin¬ 
son,  who  is  syndicated  by  the  Cartoon¬ 
ists  and  Writers  Syndicate,  while  show¬ 
ing  a  Mauldin  cartoon  that  was  racist. 
“He  cartooned  from  the  trenches  in 
World  War  II  and  also  from  the  trench¬ 
es  in  Mississippi. 

“I  found  out  later  my  cartooning 
family  has  a  mixed  heritage,  at  best,” 
she  continued,  showing  examples  of 
cartoons  featuring  racial  stereotypes 
held  up  for  ridicule. 

Editorial  cartooning  has  evolved 
from  making  fun  of  people  to  making 
political  statements,  Wilkinson  ex¬ 
plained. 

The  subjects  of  editorial  cartoons 
frequently  are  real  people,  whether 
they  are  white,  black  or  otherwise,  and 
Wilkinson  said  she  just  draws  ’em  like 
she  sees  ’em. 

“One  thing  I  try  to  do  is  integrate  a 
crowd  scene,”  she  said.  “To  make  a  dif¬ 
ferentiation  between  people,  1  do  exag¬ 
gerate  some  characteristics.  I  don’t  do 
it  to  make  fun  but  to  give  the  sense 
that  person  is  of  one  group  or  another.” 

But  racial  stereotypes  are  not 
protested  nearly  as  much  as  religious 
groups,  which  Wilkinson  described  as 
the  “most  on-guard  and  vigilant.” 

Another  point  she  keeps  in  mind 
when  drawing  is  that  if  she  portrays  a 
pregnant  teen,  if  the  girl  is  white  she 
stands  for  all  teens,  but  if  the  girl  is 
black  it  is  seen  as  a  negative  image  por¬ 
traying  all  black  teen  girls  as  pregnant. 

Luckovich,  syndicated  by  Creators 
Syndicate,  agreed,  adding,  “There  are 
times  when  you  really  have  to  make  a 
conscious  decision.  A  white  person  is 
people  in  general.  If  you  draw  blacks. 


people  say  you  are  zeroing  in  on  that 
group.” 

Having  a  black  woman,  Cynthia 
Tucker,  as  his  editor  has  helped  Luck¬ 
ovich,  a  self-described  “white  guy,” 
comment  on  issues  in  the  black  com¬ 
munity  —  and,  he  said,  it  gives  him 
some  legitimacy. 

While  Luckovich  said  he  does  not 
attend  editorial  board  meetings,  he 
uses  Tucker  and  the  editorial  writers  as 
a  sounding  board. 


Mike  Ramirez 


“The  editorial  writers  and  Cynthia 
are  a  good  audience  to  bounce  an  idea 
off  of  to  see  if  it  works,”  he  said. 
“Sometimes  I  lose  my  objectivity  after 
staring  at  a  cartoon  for  too  long.” 

When  Ramirez  first  came  to  Mem¬ 
phis,  the  city  was  polarized,  and  he 
wondered  if  he  should  be  extra-sensi¬ 
tive  to  one  group  or  another. 

“I  believe  issues  should  be  decided 
on  their  own  merits  or  faults,”  he  said, 
adding  that  he  decided  to  focus  on  “is- 

(See  Correctness  on  page  34) 
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Most  Blacks  Upset 
By  News  Coverage 

Blacks  find  newspapers  their  least  favorite  medium  for  black  news; 
other  minority  groups  aren’t  thrilled  with  media  coverage  either 


by  Mark  Fitzgerald 

NEARLY  TWO-THIRDS  of  African 
Americans  say  they  are  upset  at  least 
once  a  week  by  the  way  news  organiza¬ 
tions  cover  black  issues,  a  USA  To- 
day/CNN/Gallup  poll  says. 

African  Americans,  in  fact,  are  far 
less  satisfied  by  press  coverage  of  mi¬ 
nority  issues  than  Hispanics  or  Asians, 
according  to  the  poll. 

And  blacks  are  far  more  skeptical 
that  news  organizations  will  ever  mend 
their  ways. 

Fully  66%  of  African  Americans  sur¬ 
veyed,  for  example,  say  newspapers  “do 
not  pay  attention”  to  comments  or  crit¬ 
icisms  about  how  news  of  interest  to 
blacks  is  covered. 

While  the  poll  should  be  dispiriting 
for  all  news  media,  it  reserves  its  worst 
news  for  local  newspapers. 

Just  48%  of  blacks  surveyed  say  they 
are  satisfied  with  how  their  local  paper 
covers  news  related  to  African  Ameri¬ 
cans. 

By  contrast,  53%  of  blacks  are  satis¬ 
fied  with  radio  news  coverage  of  these 
issues  and  58%  are  satisfied  with  TV 
coverage. 

In  fact  —  in  a  result  that  will  no 
doubt  surprise  print  journalists  — 
African  Americans  indicated  they  be¬ 
lieve  their  local  paper  is  actually  the 
most  racially  inflammatory  medium. 

According  to  the  poll,  47%  of  black 
respondents  said  local  newspaper  cov¬ 
erage  of  race  relations  “worsens  rela¬ 
tions.”  Just  14%  said  newspaper  cover¬ 
age  “improves  relations.” 

By  contrast,  44%  of  blacks  said  na¬ 
tional  TV  coverage  worsens  relations 
and  19%  thought  it  improves  relations. 
Asked  about  local  TV  coverage,  44% 
said  it  makes  relations  worse  while 
20%  believed  local  coverage  improves 
relations. 

Other  ethnic  groups  were  consider¬ 
ably  more  sanguine  about  the  effect  of 
local  newspaper  coverage  on  race  rela¬ 


tions. 

Nearly  one  in  four  Hispanics  said 
the  coverage  worsened  relations,  while 
19%  of  whites  and  just  12%  of  Asians 
agreed. 

Similarly,  the  groups  were  fairly  for¬ 
giving  of  local  TV  news  coverage:  22% 
of  Hispanics  said  it  worsened  relations, 
compared  to  23%  of  whites  and  16%  of 
Asians. 

Whites  were  most  angered  by  na¬ 
tional  TV  news,  with  44%  —  slightly 
more  than  among  African  Americans 
—  saying  coverage  worsened  relations. 
Not  quite  30%  of  Hispanics  agreed,  as 
did  19%  of  Asians. 

When  the  surveyed  African  Ameri¬ 
cans  were  asked  about  how  blacks  were 


covered  in  crime  stories,  newspapers 
fared  a  little  better  than  broadcast 
news. 

Fewer  than  half,  47%,  said  the  cov¬ 
erage  was  unfair.  Local  television  was 
called  unfair  by  53%  of  surveyed  blacks 
while  national  TV  was  cited  for  unfair¬ 
ness  by  55%. 

Given  this  level  of  distrust,  it  is  not 
surprising  that  62%  of  surveyed 
African  Americans  said  they  are  upset 
by  news  coverage  of  black-oriented  is¬ 
sues  at  least  once  a  week. 

Among  Hispanics,  39%  said  they 
were  upset  that  often  by  coverage  of 
Hispanic  issues.  Just  29%  of  Asians  re¬ 
ported  that  level  of  dissatisfaction. 

There  was  wide  agreement  among 
members  of  minority  groups  when  they 
were  asked  about  whether  having  a  re¬ 
porter  of  their  own  race  or  ethnicity 


improves  coverage  of  a  story  related  to 
that  race  or  ethnic  group. 

Saying  it  made  “a  great  deal”  or  “a 
moderate  amount”  of  difference:  nearly 
three-quarters  of  blacks  (74%);  68%  of 
Hispanics  and  63%  of  Asians. 

Alone  among  the  four  groups  were 
whites:  Just  10%  said  it  made  a  great 
deal  of  difference,  and  a  modest  33% 
said  it  would  improve  coverage  a  mod¬ 
erate  amount. 

Among  the  sobering  results  for 
newspapers,  the  poll  found  that  while 
about  half  of  surveyed  whites  read  their 
local  paper  six  or  seven  days,  only 
about  one  in  three  blacks,  Hispanics  or 
Asians  read  the  paper  that  often. 

“These  poll  results  show  that  those 


of  us  in  the  media  still  have  a  signifi¬ 
cant  distance  to  travel  before  we  will 
satisfy  the  concerns  of  our  nation’s  mi¬ 
nority  citizens,”  said  Peter  S.  Prichard, 
editor  of  USA  Today. 

The  poll  was  based  on  telephone  in¬ 
terviews  conducted  June  15-28  of  304 
African  Americans,  302  Hispanics,  310 
Asians  and  285  whites.  Results  have  a 
margin  of  error  of  6  percentage  points. 

Expounding  expands 

DALLAS  MORNING  NEWS  sports 
columnist  Blackie  Sherrod  is  expanding 
by  starting  a  general-interest  column 
on  the  Viewpoints  page  on  Thursdays. 
He  will  continue  his  Sunday  sports  col¬ 
umn,  “Scattershooting,”  but  halt  week¬ 
day  sports  columns. 


“These  poll  results  show  that  those  of  us  in  the 
media  still  have  a  signficant  distance  to  travel 
before  we  will  satisfy  the  concerns  of  our  nation’s 
minority  citizens,”  said  Peter  S.  Prichard,  editor  of 
USA  Today. 
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Refusing  To 

Get  With 
The  Program 

Chicago  Jewish  weekly  fights  City  Hall  over  newsbox  placement, 
decries  city  employees  who  shift  their  box  locations 


Staking  out  a  newspaper  box,  a  Jewish  Star 
photographer  snapped  a  picture  of  a  Chicago  Streets 
and  Sanitation  worker  cutting  the  chains  of  a  Star 
newsbox.  The  above  picture  ended  up  on  the  front 
page  of  the  July  15  Star  over  a  headline  reading, 
“On  Chicago  streets,  free  speech  succombs  to  4'foot- 
long  bolt  cutters.” 


by  Mark  Fitzgerald 

CHICAGO  MAYOR  RICHARD  M. 
Daley  is  a  neatnik. 

He  hates  litter,  he  hates  graffiti  — 
and  he  really  hates  to  see  a  jumble  of 
newspaper  boxes  chained  to  light  stan¬ 
dards  downtown. 

So  last  spring  when  Daley  ordered 
one  of  his  periodic  crackdowns  on 
newspaper  box  placement  —  a  cam¬ 
paign  to  tidy  up  the  city  in  time  for  the 
World  Cup  matches  in  July  —  almost 
all  the  many  papers  serving  the  city 
went  along,  dutifully  lining  up  in  rows 
of  six  and  adding  weights  or  chaining 
themselves  together  rather  than  to 
light  poles. 

Over  the  past  few  years,  Chicago’s 
newspapers  have  avoided  a  newsrack 
ordinance  by  cooperating  in  a  volun¬ 
tary  effort  to  keep  the  boxes  in  some 
order. 

One  free-distribution  Jewish  news¬ 
paper,  however,  is  refusing  to  get  with 
the  program  —  and  is  now  the  appar¬ 
ent  target  in  an  increasingly  bitter  feud 
with  City  Hall. 

The  Chicago  Jewish  Star  has  just  a 
couple  of  dozen  honor  boxes  in  down¬ 
town  Chicago  —  but  says  its  twice- 
monthly  paper  has  become  a  special 
target  of  city  employees. 

Jewish  Star  vice  president  Paul 
Wertheimer  says  the  Skokie-based  pa¬ 
per’s  boxes  have  been  moved,  vandal¬ 
ized  and  even  discarded  by  city  em¬ 
ployees  over  the  past  two  years. 

One  box  in  front  of  a  downtown 
museum  of  Jewish  culture  has  been 
moved  and  vandalized  repeatedly. 

In  occasional  meetings  and  corre¬ 
spondence  with  the  paper,  however, 
city  bureaucrats  always  denied  munici¬ 
pal  employees  were  tampering  with  the 


boxes,  Wertheimer  said. 

Late  on  a  warm  Wed¬ 
nesday  night  in  June,  how¬ 
ever,  the  Jewish  Star  final¬ 
ly  got  proof  of  its  suspi¬ 
cions. 

Staking  out  a  newspaper 
box,  a  Jewish  Star  photog¬ 
rapher  snapped  a  picture 
of  a  Chicago  Streets  and 
Sanitation  worker  cutting 
the  chains  of  a  Star  box 
and  moving  it. 

The  picture  ended  up 
on  the  front  page  of  the 
July  15  Jewish  Star,  over  a 
headline  reading,  “On 
Chicago  streets,  free 
speech  succumbs  to  4- 
foot-long  bolt  cutters.” 

Adding  injury  to  this  in¬ 
sult,  Wertheimer  said,  that 
issue’s  entire  allotment  of 
2,000  copies  for  downtown 
boxes  disappeared  within  a 
day  or  so. 

“That’s  an  example  of 
the  ugliness  of  this  thing,” 

Wertheimer  said. 

City  Hall,  Wertheimer 
said,  “is  simply  arrogant. 

This  is  going  to  stop.  They 
don’t  control  private  prop¬ 
erty.  And  their  whims 
don’t  control  where  we 
can  place  our  boxes ...  as 
long  as  we  don’t  block  access  or  endan¬ 
ger  public  safety.” 

The  Jewish  Star  is  trying  to  enlist 
the  American  Civil  Liberties  Union  in 
its  cause,  and  has  interested  the  Illi¬ 
nois  Press  Association  in  the  dispute. 

“Obviously,  our  number  one  con¬ 
cern  is  that  newsracks  are  being  dam¬ 
aged,  moved,  which  is  not  consistent 


with  the  agreement  the  city  has  with 
newspapers.  Furthermore,  there  seems 
to  be  no  health  or  safety  issue  involved 
here,  as  far  as  we  can  see,”  said  IPA  ex¬ 
ecutive  director  Dave  Bennett. 

Wertheimer  said  his  paper  has  never 
been  invited  to  meetings  about  the 
voluntary  newsstand  arrangement. 

“It  appears  the  city’s  idea  of  a  volun- 
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Audit  Bureau  takes 
action  on  two-year  audit 


tary  agreement  is  if  you  don’t  agree  to 
volunteer,  they  will  volunteer  you,” 
Wertheimer  said. 

“There  needs  to  be  a  showdown 
with  the  city  on  this  constitutional  is¬ 
sue,”  he  added. 

It’s  hard  to  get  a  consistent  answer 
from  City  Hall  about  the  dispute  with 
the  Star. 

Tom  Smith,  a  senior  planner  in  the 
Department  of  Planning  and  Develop¬ 
ment,  heads  the  voluntary  newsstand 
effort,  according  to  published  reports 
and  newspaper  representatives.  In  a 
telephone  interview,  he  denied  that 
was  one  of  his  responsibilities  and  de¬ 
clined  to  comment  extensively  on  the 
case. 

However,  in  a  1992  letter  to 
Wertheimer,  Smith  wrote  that  “no  one 
in  the  employment  of  the  City  of 
Chicago  has  been  authorized  to  move, 
alter  or  rearrange  any  newspaper  boxes 
as  part  of  the  voluntary.  North  Michi¬ 
gan  Avenue  [downtown]  clean-up  pro¬ 
gram.” 

And  Department  of  Planning  and 
Development  spokesman  Greg  Longhi- 
ni  similarly  said  city  employees  are  not 
moving  newspaper  boxes. 

“City  employees  have  never,  to  my 
knowledge,  moved  a  newspaper  box. 
We  have  no  authority  to  do  it.  We 
don’t  do  it,”  Longhini  said. 

But  the  spokesman  for  Streets  and 
Sanitation  says  that  the  worker  pho¬ 
tographed  moving  the  Jeu<ish  Star  box 
was  a  city  employee  —  and  so  what? 

“What  he  was  doing  was  perfectly 
legal,”  said  spokesman  Terry  Levin. 
“There  has  been  an  incredible  prolifer¬ 
ation  of  newspaper  boxes.  What  the 
city  is  doing  is  lining  them  up.  Anyone 
who  wants  to  be  at  a  particular  inter¬ 
section  can  be. 

“The  single,  only  complaint  we’ve 
gotten  has  been  from  the  Jewish  Star. 
This  stuff  in  the  [Star]  article  about  ‘it’s 
against  the  law’  —  it’s  nonsense,” 
Levin  said. 

“1  didn’t  know  Terry  Levin  was  a 
constitutional  lawyer,”  Wertheimer 
said  in  response.  “He  obviously  has  no 
knowledge  of  what  he’s  talking  about. 
They  know  they  don’t  have  a  right  to 
do  this.  If  they  did  have  a  right  to  do  it, 
they  would  do  it  in  the  middle  of  the 
day.  ...” 

“If  our  distributors  and  readers  can’t 
find  them,  then  our  advertisers  stop. 
We  plan  to  keep  moving  our  boxes 
back  to  where  we  want  to,  as  long  as 
they  don’t  disrupt  traffic  or  impede  ac¬ 
cess,”  Wertheimer  said. 


AT  ITS  SUMMER  board  of  directors 
meeting.  Audit  Bureau  of  Circulations 
gave  final  approval  to  a  change  that 
raises  the  circulation  limit  for  two-year 
audit  eligibility. 

Now  daily  newspapers  with  an  aver¬ 
age  daily  paid  circulation  of  15,000  or 
below  may  opt  for  a  schedule  of  audits 
every  other  year.  Previously,  the  limit 
was  10,000. 

The  Audit  Bureau’s  board  also  an¬ 
nounced  that  the  Newspaper  Associa¬ 
tion  of  America  has  withdrawn  its  orig¬ 
inal  request  to  change  how  Newspaper 
In  Education  (NIE)  circulation  is  re¬ 
ported. 

NAA  had  suggested  two  basic 
changes  in  the  use  of  NIE  results: 

•  One  amendment  would  have  per¬ 
mitted  school  copies  sold  at  at  least 
50%  of  the  basic  price  to  be  included  in 
calculating  household  penetration  re¬ 
ported  in  the  six-month  FAS-FAX 
statements. 

•  A  second  amendment  would  have 
limited  reporting  NIE  by  county,  so  that 
NIE  copies  reported  could  not  exceed 


RUSSIAN  JOURNALISTS  have  draft¬ 
ed  an  ethics  code  designed  to  discour¬ 
age  the  bribe-taking  and  “hidden  adver¬ 
tising”  that  flourish  in  a  nation  where 
reporters  are  paid  poorly,  capitalism  is 
corrupted  and  a  free  press  is  a  new  con¬ 
cept. 

“Signing  the  code  would  mean  vol¬ 
untarily  assuming  serious  responsibili¬ 
ties  and  a  readiness  to  civilize  the  activ¬ 
ities  of  the  Russian  press,”  Pavel 
Gutionov,  secretary  of  the  Union  of 
Russian  journalists,  told  the  ITAR-Tass 
news  agency. 

In  a  sign  of  the  times,  freelancer  Oleg 
Pshenichny  wrote  in  the  English-lan¬ 
guage  Moscoit;  Times  in  June  how  brib¬ 
ing  journalists  is  widespread. 

As  the  Communist  empire  collapsed, 
journalists  lost  their  perks.  Government 
financing  of  the  media  gave  way  to  free- 


5%  of  a  newspaper’s  individually  paid 
circulation  by  county. 

Both  changes  had  won  tentative  Au¬ 
dit  Bureau  approval  back  in  March 
1993,  but  by  last  summer,  continuing 
objections  to  the  proposals  convinced 
the  board  to  defer  final  approval. 

In  other  action  reported  from  the 
closed  July  16  board  hearing,  the  Audit 
Bureau  ended  its  two-year  freeze  on  fees 
by  increasing  the  hourly  rate  for  field 
auditing  from  $55  to  $58.  Technical  re¬ 
view  hourly  fees  will  also  increase,  from 
$39.50  to  $41.50.  Both  increases  will  be 
effective  Jan.  1,  1995. 

The  board  also  served  notice  that 
“selective  increases  in  report  prices  and 
member  dues  are  also  under  considera¬ 
tion.” 

It  noted  that  report  prices  were  last 
increased  Jan.  1,  1993,  and  that  some 
dues  have  not  been  increased  since 
1986. 

The  Audit  Bureau  will  celebrate  its 
80th  anniversary  at  its  annual  meeting 
at  the  Fairmont  hotel  in  Chicago  Nov. 


market  competition.  As  new  papers 
sprang  up,  journalism  salaries  plunged. 
Journalists  routinely  supplement  their 
incomes  by  accepting  money  in  ex¬ 
change  for  writing  positive  stories,  or 
hidden  advertising,  Pshenichny  wrote. 

“1  have  personally  received  nearly  a 
dozen. ..blatant  proposals  to  write  re¬ 
views  for  new  films  or  articles  about 
computer  companies  or  about  politi¬ 
cians  for  considerable  money,” 
Pshenichny  wrote. 

He  said  one  company  offered  him 
$100  for  a  favorable  story  in  a  newspa¬ 
per  that  was  paying  $1  per  typed  page. 

An  unnamed  reporter  at  a  large 
Moscow  daily  admitted  to  frequently 
taking  money  from  companies  in  ex¬ 
change  for  positive  stories  —  a  practice 
she  said  was  condoned  by  editors  be¬ 
cause  of  low  salaries.  — AP 


2-4. 
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Conflict 
Of  Interest 
Or  Anti'gay  Bias? 

Group  petitions  Tacoma  (Wash.)  Morning  News  Tribune 
to  return  lesbian  copyreader  to  her  reporting  job 


by  M.L.  Stein 

A  GROUP  OF  civil  rights,  labor  and 
gay  and  lesbian  activists  staged  a 
peaceful  demonstration  at  the  Tacoma, 
Wash.,  Morning  News  Tribune,  de¬ 
manding  that  copyreader  Sandy  Nel¬ 
son  be  restored  to  her  reporting  job. 

Nelson,  a  lesbian  who  is  active  in 
gay-and  lesbian-rights  causes,  is  suing 
the  paper,  charging  that  she  has  a  con¬ 
stitutional  right  to  off-duty  political  in¬ 
volvement  in  gay-rights  and  socialist 
feminist  causes. 

Management  takes  the  position  that 
her  activities  constitute  a  conflict  of 
interest.  The  30  protestors  delivered 
petitions,  reportedly  from  12  countries, 
to  publisher  Kelso  Gillenwater,  who 
was  out  of  town  at  the  time. 

“Hey  hey,  ho  ho,  censorship  must 
go,”  they  chanted. 

The  petitions  turned  over  to  the  Tri¬ 
bune’s  administrative  services  manager, 
Harry  Thacker. 

Later,  Gillenwater  said  in  an  inter¬ 
view  that  the  court  suit  will  determine 
“whether  a  newspaper  has  the  right  to 
impose  reasonable  rules  regarding  con¬ 
flict  of  interest  when  the  credibility  of 
the  paper  is  involved.” 

In  a  press  release  issued  by  the  the 
Sandy  Nelson  Defense  Committee, 
Nelson  described  her  supporters  as 
“Minutemen  and  Minutewomen  of  this 
struggle  against  the  tyranny  of  media 
owners  who  gag  their  employees  and 
try  to  turn  us  into  political  serfs  while 
they  lobby  and  preach  and  sell  them¬ 
selves  to  advertisers.” 

The  News  Tribune,  in  its  press  re¬ 
lease,  asserted  that  the  lawsuit  filed  by 
the  American  Civil  Liberties  Union  on 
behalf  of  Nelson  “overlooks  the  clear 
conflict  of  interest,  as  well  as  the  ap¬ 
pearance  of  a  conflict,  present  when  a 


reporter  assumes  a  leadership  role  in  a 
political  campaign.” 

The  newspaper  said  that  Nelson, 
who  had  worked  there  10  years,  was 
tansferred  from  her  education  beat  to 
the  copy  desk  following  her  “political 
leadership”  in  a  campaign  for  a  ballot 
proposition  termed  the  Tacoma  Hu¬ 
man  Rights  Initiative. 

Management,  the  release  stated,  of- 


hy  Dorothy  Qiobbe 

THREE  MONTHS  AFTER  accusing 
the  St.  Petersburg  Times  of  biased  cov¬ 
erage,  the  Church  of  Scientology’s 
magazine.  Freedom,  is  following  up 
with  an  “expose”  of  what  it  terms 
“hypocrisy”  and  “a  history  of  prejudice” 
directed  toward  minority  groups  and 
women  at  the  newspaper. 

The  Times  “is  not  in  a  position  to 
point  a  finger  at  anyone,”  reads  an  edi¬ 
tor’s  note  preceding  the  Freedom  arti¬ 
cle.  “[l]t  is  long  past  time  for  the  activi¬ 
ties  of  the  Times  to  be  exposed  to  pub¬ 
lic  scrutiny.” 

The  article  asserts  that  “the  racial 
composition  of  the  newsroom  and  the 
boardroom  continues  to  be  a  problem 
that  plagues  the  Times.” 

Freedom  quotes  sources  and  statistics 
previously  published  in  the  Times.  In 
particular.  Freedom  cites  figures  which 
show  a  low  concentration  of  African 
Americans  in  senior  or  managerial  po- 


fered  to  return  Nelson  to  her  reporting 
if  she  agreed  to  refrain  from  political 
leadership  roles,  but  she  refused. 

“Nelson’s  job  transfer  was  based 
solely  on  the  need  to  preserve  the  pa¬ 
per’s  credibility,”  it  added. 

Gillenwater  said  that  Nelson  suf¬ 
fered  no  salary  or  benefits  loss  and  ac¬ 
tually  is  making  more  money  through 
night  differential  pay. 


sitions  at  the  Times. 

Also,  the  article  quotes  a  former  em¬ 
ployee  who  said  women  are  confronted 
with  a  “glass  ceiling”  at  the  newspaper. 

The  piece  also  takes  aim  at  Times 
editor  Andy  Barnes.  In  response  to 
Barnes’  published  claim  that  the  news¬ 
paper  is  actively  recruiting  minorities. 
Freedom  accused  Barnes  of  a  “striking 
lack  of  sensitivity,”  when  he  added  that 
“1  don’t  sense  that  the  world  is  about  to 
end  on  this  issue.” 

The  article  also  quoted  an  African 
American  reverend  who,  after  meeting 
with  Barnes,  said  his  attitude  was  “con¬ 
descending.” 

“Freedom  quoted  extensively  from 
our  own  coverage,”  Barnes  told  E&P. 
“The  problems  of  how  do  you  promote 
African  Americans  within  an  interra¬ 
cial  organization  are  real.  We  are  mak¬ 
ing  as  good  progress  as  anybody  1  know, 
and  1  intend  to  go  on  doing  that.” 


War  of  words  continues 

Church  of  Scientology  accuses  St.  Petersburg  Times 
of  prejudice;  Times’  editor  questions  group’s  ‘agenda’ 
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The  Rating  Game.  We  can  help  gnu  maater  it. 


Newspaper  advertising  was  once  a  well- 
defined,  uncomplicated  business.  Then 
came  dramatic  changes.  Customers 
becoming  more  demanding  and  very 
fickle.  Non-traditional  competition 
eroding  your  revenue  base. 

You’re  fighting  back  with  a  game 
plan  that  is  broad-based  and  varied.  It 
includes  packages  and  deals.  Zoned 
editions.  Neighborbood  editions.  ROP 
and  FSI’s.  Linage  buys  that  can  be 
structured  18  ways  ’til  Sunday.  Promo¬ 
tions,  special  sections,  direct  mail  tie-ins 
and  much  more. 

It  all  leaves  you  to  grapple  with 
more  rates  and  contracts  than  a  Russian 
chess  master  has  moves. 

That’s  where  Publishing  Business 
Systems  can  help.  Our  MediaPlus’” 
Advertising  Management  software  puts 


you  in  control.  It  is  written  in  a  fourth- 
generation  database  language  to  give 
you  the  capacity  and  flexibility  to  routinely 
manage  as  many  rates  and  contracts  as 
your  business  dictates. 

Advertising  Management  is  the 
solution  to  tracking  needs,  too.  Want  a 
detailed  look  at  your  top  50  or  1 00 
advertisers?  That’s  easily  accomplished 
with  Advertising  Management.  Or,  say 
you  are  doing  a  robust  business  in  event 
packages,  e.g.,  exhibit  space,  ROP 
advertising  and  direct  mail.  The  problem 
is  you  are  limited  to  flat-rate  charging 
because  your  antiquated  system  can’t 
break  out  the  various  components. 
Advertising  Management  is  designed  to 
give  you  whatever  breakouts  you  need 
for  a  crystal  clear  revenue  picture. 

Accounting,  billing,  receivables. 


cash  applications — ^Advertising 
Management  lets  you  generate  the 
reports  you  need  when  you  need  them. 
A  hard-working  marketing  tool,  for  sure. 
Advertising  Management  doesn’t  require 
a  lot  of  hard  work  to  learn. 

In  fact,  customers  report  that 
ease  of  use  is  a  hallmark  of  all  MediaRus 
products.  That’s  rewarding  to  hear. 

And  no  doubt  one  of  the  reasons  news¬ 
papers  throughout  North  America  are 
making  PBS  the  preferred  source  for 
their  business  software  needs. 

It’s  your  move.  Contact 
Gina  Spiller,  our  manager  of  product 
development,  at  708  699-5727. 

Or  write  her  at 
1 350  E.  Touhy  Ave. , 

Des  Plaines,  IL 

60018.  _ 


Reshuffling  The 
Organization 

Tribune  Co.  of  Chicago  places  newspapers,  TV  stations, 
entertainment  operations  under  one  management  umbrella; 
creates  new  unit  to  oversee  new  media  ventures 


TRIBUNE  CO.,  IN  a  reshuffling  of  its 
organizational  chart,  has  placed  news¬ 
papers,  TV  stations  and  entertainment 
operations  under  one  management 
umbrella  and  created  a  new  unit  to 
oversee  new  media  ventures. 

The  moves,  approved  by  the  board 
July  26  and  effective  Aug.  1,  put  90% 
of  the  company  under  Tribune  Media 
Operations,  including  the  flagship 
Chicago  Tribune  and  five  other  dailies, 
radio  and  TV  stations,  news  networks 
and  the  Chicago  Cubs  baseball  team. 

Tribune  New  Media,  meanwhile, 
will  manage  a  growing  stable  of  devel¬ 
oping  information  businesses,  joint 
ventures  and  investments  that  account 
for  $200  million  of  the  company’s  more 
than  $2  billion  in  annual  revenues. 

The  new  organization  brings  news¬ 
papers  and  broadcast  properties  that 
were  previously  managed  separately 
closer  together  to  foster  greater  coop¬ 


eration.  It  also  creates  a  management 
structure  designed  specifically  to  over¬ 
see  the  company’s  acquisitions  in  new 
media,  from  CD-ROM  publishers  to 
on-line  computer  information  services. 

The  reorganization  was  the  first  ma¬ 
jor  action  by  John  Madigan  since  he 
was  named  earlier  this  year  as  Tribune 
Co.  president  and  chief  operating  offi¬ 
cer  —  and  heir  apparent  to  chairman 
and  CEO  Charles  Brumback. 

The  new  alignment  will  help  Tri¬ 
bune  Co.  “to  achieve  greater  cross¬ 
business  sharing  of  technology  and  tal¬ 
ent  and  to  better  develop  people  for 
management  positions,”  Madigan  said 
in  a  statement,  and  to  reinforce  its  po¬ 
sition  as  “as  an  information  and  enter¬ 
tainment  company.” 

Brumback  credited  Madigan  with 
developing  “an  excellent  plan”  that 
maximizes  the  company’s  resources. 

The  new  management  lineup  is  as 
follows: 

•  James  Dowdle,  president  and  CEO 
of  Tribune  Broadcasting,  takes  charge 
of  Tribune  Media  Operations  as  execu- 
tive  vice  president  and  reports  to 
Madigan. 

•  Robert  Bosau,  Tribune  Publishing 
vice  president/administration,  takes 
the  new  position  of  Tribune  New  Me¬ 
dia  executive  vice  president  and  gener¬ 
al  manager  and  reports  to  Madigan. 

•  Joseph  Cantrell,  president  of  Tri¬ 
bune  Co.’s  Newport  News,  Va.,  Daily 
Press  and  former  Orlando  Sentinel  gen¬ 
eral  manager,  becomes  Tribune  Pub¬ 
lishing  executive  vice  president  in 
charge  of  the  company’s  six  dailies  and 
its  Tribune  Media  Services  syndicate. 
He  reports  to  Dowdle. 

•  Dennis  FitzSimons,  president  of 
Tribune’s  TV  operations,  becomes  ex¬ 
ecutive  vice  president  of  Tribune 
Broadcasting  and  its  eight  TV  stations. 
Tribune  News  Network,  Tribune  Enter¬ 
tainment  Co.,  six  radio  stations.  Tri¬ 


bune  Radio  Network  and  the  recently- 
acquired  Farm  Journal. 

Bosau’s  new  media  group  includes 
Compton’s,  Contemporary  Books,  the 
educational  publisher  Wright  Group 
and  the  on-line  information  services 
Chicago  Online  and  Destination  Flori¬ 
da. 

He  also  manages  minority  interests 
in  the  Peapod  electronic  shopping  ser¬ 
vice,  REIC  real  estate  information  ser¬ 
vice,  StarSight  Telecast  on-screen  TV 
listings  and  the  computer  information 
service  America  Online. 

Plans  call  for  the  new  media  unit  to 
build  a  lab. 

The  reorganization  is  the  latest  in  a 
series  over  two  or  three  years.  First, 
Tribune  Newspapers  was  created  as  a 
unit  under  Madigan.  Within  a  year  or 
so,  it  was  renamed  Tribune  Publishing 
after  it  took  over  Compton’s  and  Con¬ 
temporary  Books. 


Dowdle 


Cantrell 
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Morris  Buys 
Stauffer 

$275  million  deal  unites  closely  held  companies 
with  media  holdings  in  the  South  and  Midwest 


by  Mark  Fitzgerald 

MORRIS  COMMUNICATIONS  in¬ 
creases  its  newspaper  circulation  by 
more  than  half  and  expands  its  reach 
from  the  South  to  the  Midwest  and 
Plains  states  with  its  announced  pur¬ 
chase  of  Stauffer  Communications. 

In  buying  Stauffer,  Morris  is  gob¬ 
bling  up  a  chain  very  much  like  itself: 
owned  by  a  sometimes  restive  family 
with  an  eclectic  collection  of  news¬ 
papers,  shoppers,  broadcast  properties 
and  a  computer  division. 

Morris  and  Stauffer  announced 
jointly  that  Augusta,  Ga.-based  Morris 
will  acquire  Stauffer,  headquartered  in 
Topeka,  Kan.,  for  $275  million  in  cash. 

Stauffer  owns  20  daily  newspapers, 
including  the  flagship  63,500-circula- 


William  S.  “Billy”  Morris  III,  who  in 
buying  Stauffer  is  gobbling  up  a  chain 
very  much  like  his  own:  owned  by  a 
sometimes  restive  family  with  an  eclec¬ 
tic  collection  of  newspapers,  shoppers, 
broadcast  properties  and  a  computer  di¬ 
vision. 


tion  Topeka  Capital-Journal,  in  12 
states.  It  has  eight  weeklies  and  shop¬ 
pers  in  Florida,  as  well  as  the  national¬ 
ly-circulated  newspapers  Grit  and  Cap¬ 
per’s. 

Stauffer’s  broadcast  properties  in¬ 
clude  seven  television  stations  in  six 
Western  states,  four  radio  stations  and 
several  radio  networks,  including  the 
one  that  broadcasts  Kansas  City  Royals 
baseball  games  over  110  radio  stations 
nationwide. 

Stauffer  Media  Systems  and  a  retail 
computer  store,  the  Computer  Patch, 
comprise  its  computer  division. 

Morris  owns  12  daily  newspapers, 
most  of  which,  including  the  74,000- 
circulation  flagship  Augusta  Chronicle, 
are  in  Georgia,  Florida  and  Texas. 
However,  Morris  owns  two  Alaskan 
dailies:  the  Juneau  Empire  and  the  Ke- 
nai  Peninsula  Clarion.  In  addition, 
Morris  now  owns  six  community  pa¬ 
pers  in  the  South  and  Alaska  and  a  va¬ 
riety  of  magazines,  including  city  mag¬ 
azines  in  Athens,  Augusta  and  Savan¬ 
nah,  Ga.,  and  an  outdoor  advertising 
company. 

With  the  sale,  Morris’s  combined 
daily  circulation  will  leap  to  770,000, 
from  500,000  now. 

Like  Stauffer,  Morris  has  been  a  de¬ 
veloper  of  electronic  newspaper  tech¬ 
nology.  Its  Compudat  unit  is  known  for 
products  such  as  the  TECS/II  by  Mor¬ 
ris  front-end  system. 

Also  like  Stauffer,  Morris  has  had  to 
deal  with  a  family  dispute  over  the 
business. 

In  Morris’  case,  the  dispute  was  set¬ 
tled  when  chairman  and  chief  execu¬ 
tive  officer  William  S.  “Billy”  Morris 
III  bought  the  stakes  of  his  mother, 
brother  and  sister  after  the  family 
members  had  objected  to  Billy  buying 
Morris  Communications  stock  from 
non-family  shareholders. 

Stauffer’s  family  dispute  ultimately 
impelled  the  sale  of  the  company. 

“We  reached  the  decision  to  sell  re¬ 


luctantly,”  chairman  John  H.  Stauffer 
said  in  a  statement.  “But  because  of 
the  diverse  interests  of  the  family,  we 
mutually  agreed  to  this  course  of  ac¬ 
tion. 

“Some  third-generation  members 
will  remain  with  the  new  owners,  and 
others  will  pursue  careers  in  other 
phases  of  journalism  or  in  new  interest 
paths,”  he  added. 

Stauffer  Communications  was  one 
of  several  family-owned  newspaper 
companies  whose  thinly  traded  stock 
was  bid  up  during  the  1980s  media 
buying  fever,  a  time  in  which  Stauffer 
share  prices  soared  from  about  $50  a 
share  to  $175. 

Family  control  was  maintained, 
however,  by  reaching  a  restrictive 
agreement  with  non-family  sharehold¬ 
ers  and  by  adding  some  outsiders  to 
the  ranks  of  top  management,  notably 
president  and  CEO  Frank  H.  Shep¬ 
herd.  BEOT 


John  H.  Stauffer  is  selling  a  company 
whose  stock  soared  in  the  1980s  to 
$175,  from  $50  a  share. 
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NewsDeoole  in  the  News  Compiled  by  Ian  E.  Anderson 


Scott  Messer 


Fred  Wilson 


Connie  Sage 


LaDonna  Wade 


Scott  Mossor,  director  of  corporate 
accounting  at  A.H.  Belo  Corp.,  Dallas, 
was  named  president  of  International 
Newspaper  Financial  Executives  at  the 
association’s  recent  convention  in  Las 
Vegas. 

Other  new  INFE  officers  are  Brian 
Storey,  Edmonton  Journal  —  vice 
president;  James  Thornton,  LewiS' 
ton,  Maine,  Sun-Journal  —  treasurer; 

and  Dianna  Williams,  St.  Peters¬ 
burg  Times  —  secretary. 

Robert  Kasabian  remains  as  vice 
president/executive  director. 

Fred  Wilson,  a  free-lance  photogra¬ 
pher,  has  been  named  director  of  pho¬ 
tography  at  the  San  Antonio  Express- 
News. 

Previously  he  was  photo  editor  at 
the  Charlotte  Observer. 

Veronica  Flores  of  the  Chicago 
Sun-Times,  Roy  Bragg  of  the  Hous¬ 
ton  Chronicle  and  Jerry  Needham,  a 
veteran  Dallas  newsman  who  worked 
at  the  now-defunct  Dallas  Times-Her- 
ald,  have  been  appointed  general  assig- 
ment  reporters  in  San  Antonio. 

Maria  Conchas,  news  editor  at  the 
Laredo  (Texas)  Times,  was  named  an 
editor  on  the  newsroom  copy  desk. 

Fred  Weber  II,  marketing  diector  at 
the  Athens  (Ohio)  Messenger,  has 
been  named  general  manager  of  the 
Messenger  Publishing  Co. 

Randy  Craig,  a  city  government,  cir¬ 
cuit  court  and  business  reporter  at  the 
LaPorte  (Ind.)  Herald-Argus,  has  been 
appointed  publications  editor  at  the 
Inland  Press  Association. 

He  succeeds  Mark  Guarino,  who 
moves  to  the  Arlington  Heights,  111., 
Daily  Herald  as  copy  editor. 


Jay  Campboll,  vice  president  of  Cox 
Target  Media,  has  been  named  vice 
president  of  circulation  for  Cox  News¬ 
papers. 

Gary  Blonslon,  a  longtime  national 
correspondent  in  the  Washington  bu¬ 
reau  of  Knight-Ridder  Inc.,  has  been 
named  news  editor  of  the  bureau. 

Scott  Thibodoao,  assistant  sales  di¬ 
rector  at  the  Fitchburg  (Mass.)  Sen¬ 
tinel,  has  been  named  sales  manager  of 
Landon  Associates  Inc.’s  Columbus, 
Ohio,  office. 

Jim  Williams,  classified  advertis¬ 
ing  manager  at  the  Massillon,  Ohio, 
Independent,  was  appointed  Cleveland 
sales  manager. 

Jeff  Jarvis,  former  vice  president  of 
development,  assistant  publisher  and 
Sunday  editor  at  the  New  York  Daily 
News,  has  been  appointed  editor  in 
chief  of  the  Delphi  Internet  Services 
Corp.’s  on-line  editorial  content. 

Ezra  Gotthoil,  editorial  services 
director,  was  promoted  to  general  man¬ 
ager  of  the  editorial  services  division  of 
the  Cambridge,  Mass.-based  company. 

Andraw  Babb,  former  vice  president 
of  Community  Newspapers,  has  been 
named  vice  president  of  operations  for 
Mid-South  Management  Co.  Inc., 
Spartanburg,  S.C. 

A.  Joe  McGlamery,  publisher  of  the 
Statesboro  Herald,  has  been  elected 
president  of  the  Georgia  Press  Associ¬ 
ation. 

Other  officers  elected  were 

Micbael  Buffington,  general  man¬ 
ager  at  the  Jefferson  Jackson  Herald  — 
vice  president;  and  Billy  Fleming, 


publisher  of  the  Blakely  Early  County 
News  —  treasurer. 

Fran  Smith,  a  writer  at  West,  the 
Sunday  magazine  of  the  San  Jose  Mer¬ 
cury  News,  has  been  promoted  to  edi¬ 
tor. 

Connie  Sago,  newsroom  director  of 
staff  development  and  training  at  the 
Virginian-Pilot  and  Ledger-Star  in  Nor¬ 
folk,  has  been  named  director  of  cor¬ 
porate  communications  for  Landmark 
Communications  Inc. 

LaDonna  Wade,  director  of  person¬ 
nel  for  the  City  of  Suffolk,  has  been 
appointed  human  resources  director  of 
the  Newport  News,  Va.,  Daily  Press. 

Bryan  Brumloy,  who  has  held  over¬ 
seas  assignments  for  the  Associated 
Press  in  Tokyo,  Warsaw  and  Moscow, 
has  been  appointed  an  assistant  inter¬ 
national  editor,  based  in  London. 

Doborab  So  ward,  a  Moscow  cor¬ 
respondent,  was  promoted  to  news  edi¬ 
tor. 

Laurinda  Koys,  news  editor  in 
Stockholm,  moves  to  Frankfort  as  news 
editor  for  Germany. 

Tbomas  Ginsborg,  a  Moscow  cor¬ 
respondent,  succeeds  Keys  in  Stock¬ 
holm. 

Bob  Lowis,  Evansville,  Ind.,  corre¬ 
spondent,  was  named  news  editor  for 
Virginia. 

Dr.  Joromy  Cobon,  an  associate  pro¬ 
fessor  in  the  department  of  communi¬ 
cation  and  Institute  for  Communica¬ 
tion  Research  at  Stanford  University, 
has  been  appointed  associate  dean  of 
undergraduate  education  for  Penn 
State’s  school  of  communications. 
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Gordon  Hughos  II,  president  of  the 
marketing  division  of  the  Outdoor  Ad¬ 
vertising  Association  of  America,  has 
been  named  president  and  chief  oper¬ 
ating  officer  of  the  American  Business 
Press. 

Voronico  Jonnings,  a  staff  writer  at 
the  Washington  Post,  has  been  ap¬ 
pointed  minority  affairs  director  for 
the  American  Society  of  Newspaper 
Editors. 

Currently  she  also  is  serving  as  vice 
president  of  the  Washington  Associa¬ 
tion  of  Black  Journalists. 

Jon  Young,  news/sports  editor  at  the 
Madison,  N.C.,  Messenger,  has  been 
elected  vice  president  of  Rockingham 
Newspapers  Inc.  and  named  editor  and 
publisher  of  the  Messenger. 

Craig  Mitcholl,  treasurer  of  Presi¬ 
dent  Baking  Co.  Inc.  in  Atlanta,  has 
been  appointed  director  of  employee 
benefits  for  Morris  Communications 
Corp.,  Augusta,  Ga. 

Grogory  Vnlonstoln,  a  regional 
manager  of  the  Eastern  half  of  the 
United  States  for  Royal  Products,  has 
been  named  manager  of  Business 
Wire’s  Charlotte  office. 

Christino  Tlckor,  an  account  super¬ 
visor  at  the  advertising  agency  Young 
&  Rubicam,  has  been  appointed  mar¬ 
keting  manager  at  the  Wilmington, 
Del.,  News  Journal. 

Kip  Cassino,  a  marketing  consul¬ 
tant  and  writer  based  in  Tucson,  Ariz., 
was  named  research  manager. 

Duruk  Fariuy,  an  editor  and  account 
executive  in  the  Charlotte  bureau  of 
PR  Newswire,  has  been  named  Seattle 
bureau  manager. 

Gary  Suisman,  president  and  pub¬ 
lisher  of  the  Coloradoan  in  Fort 
Collins,  has  been  named  to  a  similar 
position  at  the  Lansing  (Mich.)  State 
Journal. 

He  succeeds  W.  Curtis  Riddiu, 

who  was  named  president  and  publish¬ 
er  of  the  Wilmington,  Del.,  News  Jour' 
nal. 

Sai  DuVivo,  president  and  pub¬ 
lisher  in  Wilmington,  moves  to  the 
Daily  Journal  in  Vineland,  N.j. 

Dorothy  Biond,  president  and 
publisher  of  the  Chillicothe  (Ohio) 
Gazette,  takes  over  in  Fort  Collins. 

Marvin  Jonas,  managing  editor  in 
Chillicothe,  succeeds  Bland. 
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Pont  Johnson,  president  and  pub¬ 
lisher  of  the  Ithaca  (N.Y.)  Journal,  was 
named  assistant  to  the  publisher  of  the 
East  Newspaper  Group. 

Eiion  Loifoid,  managing  editor  at 
the  Democrat  and  Chronicle  and 
Times- Union  in  Rochester,  N.Y.,  takes 
over  in  Ithaca. 

All  newspapers  are  owned  by  Gan¬ 
nett  Co.  Inc.,  Arlington,  Va. 

Mark  Michaud,  national  advertising 
and  major  accounts  manager  at  the 
Norwich  (Conn.)  Bulletin,  has  been 
named  classified  advertising  manager. 

Erin  Coats,  classified  advertising 
manager  at  the  Austin  (Texas)  Ameri- 
can-Statesman,  has  been  appointed 
classified  advertising  director  at  the 
San  Diego  Union'Tribune. 

Laurio  Aikiro,  circulation  sales 
manager  at  the  Wilmington,  Del., 
News  Journal,  was  named  marketing 
budget  manager  in  San  Diego. 

Ramona  Cyr,  market  research  an¬ 
alyst,  was  appointed  marketing  re¬ 
search  manager. 

Losiio  Goviriz  of  Reuters  has  been 
elected  president  of  the  Newswomen’s 
Club  of  New  York. 

Other  officers  elected  include  Lau> 
rio  Wornor,  free-lance  writer  —  vice 
president;  Janico  Hopkins  Tanno, 
contributing  editor  for  New  York  mag¬ 
azine  —  vice  president;  Anno  Mur¬ 
ray,  associate  editor  for  on-line  sys¬ 
tems  at  Law  Journal  Publishing  Co.  — 


vice  president;  Tonlco  Sprignoli,  a 
copy  editor  at  the  New  York  Post  — 
vice  president;  and  Toni  Roinhold,  a 
Reuters  correspondent  —  treasurer. 

Kolly  Cosky,  formerly  at  the  Fort 
Lauderdale  Sun-Sentinel,  has  been 
named  circulation  manager  at  the 
Northeast  Mississippi  Daily  Journal  in 
Tupelo. 

Bryan  Brumloy,  who  has  held  over¬ 
seas  assignments  for  the  Associated 
Press  in  Tokyo,  Warsaw  and  Moscow, 
has  been  appointed  an  assistant  inter¬ 
national  editor.  He  will  be  based  in 
London. 

Chris  Knight,  a  copy  editor  in  charge 
of  assigning  business  stories  at  the  Tor- 
rington.  Conn.,  Register  Citizen,  has 
been  named  business  editor. 

Calhioon  Boko,  a  veteran  copy 
editor,  was  appointed  special  sections 
editor. 

Scott  Morohouso,  an  account  man¬ 
ager  for  both  Welsh  Publishing  Group 
and  Catalog  Media  Corp.,  and 
Robort  Harrison,  advertising  direc¬ 
tor  of  College  Sports  Publishing,  have 
joined  the  staff  of  Parade  magazine  as 
advertising  sales  representatives. 

Barbara  Farioy,  associate  publisher 
of  North  Shore  Today  in  Plainview, 
N.Y.,  has  been  appointed  advertising 
director  at  the  Three  Village  Herald  in 
Long  Island,  N.Y. 
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Big  &  Easy 
network  sells 
first  ads 


by  Dorothy  Qiobbe 

NEWSPAPERS  FIRST’S  BIG  &  Easy 
network  has  run  its  first  flight  of  ads 
for  three  different  national  advertisers 
promoting  drugs  and  remedies. 

Jim  Lytle,  senior  vice  president  and 
national  sales  director  of  Newspapers 
First,  said  that  three  advertisers, 
Hoechst'Roussel,  Procter  &  Gamble, 
and  Merck  &  Co.,  recently  ran  ads  to 
promote  over-the-counter  and  pre¬ 
scription  products. 

Additional  flights  will  run  later  this 
year,  he  added. 

The  brands,  P&G’s  Aleve,  Merck’s 
Mevacor,  and  Hoechst  Roussel’s 
Trental,  all  ran  full-page,  black-and- 
white  ads  as  part  of  an  image  cam¬ 
paign. 


The  Trental  ads  ran  in  April,  Aleve 
ran  on  June  24,  and  Mevacor  broke 
July  24.  Lytle  said  that  none  of  the 
brands  were  previously  advertised  in 
newspapers. 

Lytle  declined  to  identify  the  num¬ 
ber  of  participating  newspapers  for 
each  brand,  but  said  that  one  brand’s 
ad  ran  in  19  newspapers,  another  ran 
in  55  newspapers,  and  the  other  in  56 
newspapers. 

He  added  that  all  of  the  participat¬ 
ing  newspapers  are  in  the  top  fifty  ar¬ 
eas  of  dominant  influence,  and  that 
the  majority  were  not  Newspapers  First 
members. 

Lytle  said  that  newspaper  coopera¬ 
tion  with  the  buy  was  “outstanding” 
and  that  the  newspapers  were  “very  re¬ 


ceptive  to  the  network  concept.” 

The  Big  &  Easy  network  offers  ad¬ 
vertisers  a  cost-per-thousand  rate,  with 
a  maximum  full-page  cost  of  $34  per 
newspaper  per  1,000  circulation. 

While  Lytle  wouldn’t  discuss  rates, 
he  said  that  the  CPM  aspect  of  the 
network  is  “particularly  attractive”  to 
advertisers. 

“The  rate  itself  is  important,”  he 
said,  “but  not  as  important  as  using  the 
cost-per-thousand  formula.” 

Big  &  Easy  also  offers  advertisers 
guaranteed  positioning,  and  all  three 
advertisers  submitted  three  positioning 
options.  Lytle  said  that  in  all  cases,  po¬ 
sitioning  requests  were  met. 

“The  advertisers  had  their  market¬ 
ing  needs  across  multiple  markets,  and 
the  newspapers’  cooperation  was  an 


important  ingredient  in  making  the 
sale,”  he  said.  “The  newspapers  were 
able  to  pull  it  off  and  give  the  cus¬ 
tomers  what  they  wanted.” 

Although  Big  &  Easy  offers  a  one 
order/one  bill  system,  Lytle  said  that 
the  advertising  agencies  for  all  three 
advertisers  didn’t  require  the  service. 

“Though  we  had  this  full  network  of 
benefits,  they  did  not  take  advantage 
of  all  of  them,”  he  said. 

The  Big  &  Easy  network  was  formed 
almost  a  year  ago  by  Newspapers  First. 
The  firm  didn’t  hire  any  additional 
staff  members  to  manage  the  network. 
Instead,  reps  at  Newspapers  First  of¬ 
fices  around  the  country  try  to  sell  ad¬ 
vertisers  on  the  concept. 

Big  &  Easy  is  operating  on  a  three- 


year  pilot  plan  and  is  targeting  just  two 
national  categories,  beer  and 
drugs/remedies.  Besides  one  order/one 
bill  and  guaranteed  positioning,  the 
network  offers  advertisers  merchandis¬ 
ing  service  worth  1%  of  their  spending. 

Lytle  said  the  network  also  has  made 
progress  in  the  beer  category,  and  cur¬ 
rently  is  pitching  advertisers  for  cam¬ 
paigns  targeted  around  athletic  events. 

Electronic  ad 
delivery  at  Nexpo 

SOME  ELECTRONIC  advertising 
companies  announced  rate  changes  and 
offered  progress  updates  at  the  recent 
Nexpo  ’94  convention  in  Las  Vegas. 

Cincinnati-based  ad  eXpress  Inc.  an¬ 
nounced  that  it  will  be  the  Boston 
Globe’s  “primary  electronic  ad  carrier” 
for  display  recruitment  ads,  according 
to  a  statement  from  the  company. 

Also,  ad  eXpress  reduced  its  delivery 
fee  from  $13  to  $8,  effective  July  5. 

Ad  eXpress  operates  its  ad  delivery 
service  via  the  CompuServe  network. 
Using  ad  eXpress  software,  ads  are  de¬ 
livered  in  a  standard  encapsulated 
PostScript  format  and  can  be  received 
on  either  a  Macintosh  or  PC. 

Jim  Jenkins,  vice  president,  product 
development  for  Ad/Sat,  spoke  on  a 
panel  concerning  advertising  transac¬ 
tions.  Jenkins  hinted  that  Ad/Sat  will 
soon  announce  pricing  changes,  though 
he  declined  to  elaborate. 

As  part  of  the  same  panel,  John  Reid, 
vice  president,  director  of  communica¬ 
tions  and  technology  for  the  Associated 
Press,  announced  that  the  “new  kid  on 
the  block,”  AdSEND,  has  completed  a 
test  transmission  from  Macy’s  in  New 
York  City  to  the  New  Orleans  Times- 
Picayune.  AdSEND  will  continue  to 
test  this  summer  and  expects  a  Septem¬ 
ber  commercial  debut,  Reid  said. 

Advertisers  will  be  charged  on  a  per- 
transaction  basis.  According  to  Ad- 
SEND’s  rate  card,  depending  on  annual 
insertion  frequency,  cost  will  vary  from 
a  low  of  $6  per  ad,  per  newspaper,  for 
delivery  within  eight  hours,  to  $40  for 
accelerated  service  within  two  hours. 
There  are  no  monthly  fees  or  mini- 
mums. 

Newspapers  receiving  a  high  volume 
of  ads  will  receive  them  via  satelite, 
Reid  said. 


The  brands,  P&G’s  Aleve,  Merckxs  Mevacor,  and 
Hoechst  Roussel’s  Trental,  all  ran  full-page,  black- 
and-white  ads  as  part  of  an  image  campaign. 
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60%  of  newspapers 
did  not  meet  Chrysler^s 
color  requirements 


by  Dorothy  Qiobbe 

APPROXIMATELY  60%  OF  the  news¬ 
papers  that  participated  in  Chrysler 
Corp.’s  $1  million,  75  newspaper  ROP 
ad  buy  failed  to  meet  Chrysler’s  four- 
color  reproduction  requirements,  ac¬ 
cording  to  a  tearsheet  evaluation  con¬ 
ducted  after  the  final  group  of  ads  ran. 

Pat  Haegele,  vice  president  and  gen¬ 
eral  manager  of  the  Newspaper  Na¬ 
tional  Network,  told  attendees  of  the 
Newspaper  Association  of  America 
marketing  conference  that  NNN  was 
informed  of  the  percentage  following  a 
tearsheet  review,  conducted  by  Penta- 
Com,  a  subsidiary  of  BBDO  advertis¬ 
ing  agency.  PentaCom  plans,  buys  and 
traffics  all  national  Chrysler  Corpora¬ 
tion  advertising. 

Haegele  said  that  although  “our  re¬ 


were  able  to  reproduce  the  colors  ter¬ 
rifically,  and  other  guys,  for  whatever 
reason,  were  not  able  to  do  such  a 
good  job,”  Jameson  said. 

Haegele  told  conference  attendees 
that  the  NNN  is  working  closely  with 
Publicitas  Advertising  Services  to  im¬ 
prove  four-color  reproduction,  but  “to 
do  so  we  must  have  follow-through 
from  the  newspapers  in  every  market.” 

Because  of  industry  investment  in 
printing  equipment  and  four-color 
press  capability,  “there  is  no  reason  for 
us  to  accept  inferior  reproduction,”  she 
added. 

“It  is  imperative  that  national  adver¬ 
tisers  perceive  newspapers  as  a  viable 
alternative  for  four-color  advertising,” 
Haegele  said.  Reproduction  is  a  “major 
concern,”  and  “advertisers  will  not  ac¬ 
cept  orange  for  red.” 


Haegele  said  that  although  “our  review  of  the 
tearsheets  showed  that  the  agency^s  numbers  were 
slightly  exaggerated  . . .  the  complaint  was 
justifiable  and  in  need  of  a  solution.’* 


view  of  the  tearsheets  showed  that  the 
agency’s  numbers  were  slightly  exagger¬ 
ated  the  complaint  was  justifiable  and 
in  need  of  a  solution.” 

In  an  interview,  Haegele  elaborated. 

“Bottom  line,  we  came  down  to 
about  30%  [of  ads]  that  did  not  meet 
the  registration  prerequisites  that  the 
agency  had  expected,”  she  said. 

Although  NNN  and  PentaCom  are 
“in  disagreement”  over  the  percentage 
of  substandard  ads,  “we’re  trying  to 
come  to  a  compromise  with  PentaCom 
so  that  we  can  move  forward,”  Haegele 
said. 

Jamie  Jameson,  manager  of  media 
operations  for  Chrysler,  said  that  while 
the  Dodge  ad  featured  a  single  color 
car,  the  Chrysler-Plymouth  ad  featured 
three  different  minivans  in  three  dif¬ 
ferent  colors,  “so  there  was  a  lot  more 
variability.” 

“A  great  many  of  the  newspapers 


“For  the  national  advertiser,  and 
particularly  automotive  .  .  .  color  is  a 
priority  because  color  of  automobiles 
many  times  is  the  reason  that  people 
buy,”  Haegele  said.  “And  that  is  just 
not  top  of  mind  to  the  newspaper  in¬ 
dustry,  because  color  as  a  way  of  doing 
advertising  is  fairly  new.” 

Jameson  said  that  while  in  this  in¬ 
stance,  color  reproduction  needs  to 
improve,  “overall,  we  were  very  well 
pleased  with  the  experiment  and  we 
are  looking  at  other  ways  of  utilizing 
the  network  of  newspapers.” 

The  three-date  Chrysler  buy,  bro¬ 
kered  by  the  NAA  earlier  this  year,  was 
touted  as  a  dress  rehearsal  for  the 
NNN.  Some  75  newspapers  received 
two  half-page,  four  color  vertical  ads 
from  Chrysler-Plymouth,  as  well  as  a 
full  page  ad  from  Dodge.  (E&P,  March 

12,  p.  26). 

While  initially  Chrysler  expressed 


concern  about  ad  reproduction  and 
the  difficulty  of  a  multi-newspaper  buy, 
NAA  efforts  to  complete  the  deal  fi¬ 
nally  paid  off.  The  ads  ran  Feb.  28,  the 
week  of  March  7,  and  the  week  of 
March  21. 

N.Y.  Post  car  ads 
keep  on  running 

THE  NEW  YORK  Post’s  latest  market¬ 
ing  gimmick  is  a  $40  used  car  ad  that 
runs  until  the  car  sells. 

According  to  the  fine  print,  advertis¬ 
ers  who  pay  in  advance  get  a  three-line 
ad  that  runs  three  consecutive  days  a 
week  for  three  weeks,  after  which  they 
have  to  call  to  renew.  If  the  car  doesn’t 
sell  after  a  year,  they  have  to  start  over. 

Elaine  Clisham,  classified  advertising 
director,  said  the  scheme  is  designed  to 
build  circulation  and  to  develop  classi¬ 
fied  marketing  power. 

After  three  weeks,  the  promotion 
was  “going  great,”  she  said.  It  was  gener¬ 
ating  up  to  four  extra  classified  pages  a 
day.  Circulation  also  was  up,  but  she  did 
not  know  how  much. 

The  promotion  is  being  backed  by 
increased  classified  staffing,  television 
and  radio  ads,  and  house  ads  on  the 
front,  back  and  inside  pages  of  the  Post. 

“It’s  an  investment  in  building  a  clas¬ 
sified  marketplace,”  Clisham  said,  vow¬ 
ing  a  feistier  Post  as  Rupert  Murdoch’s 
News  Corp.  revitalizes  the  ailing 
tabloid. 

“You  can  certainly  look  to  the  Post  to 
be  a  lot  more  forceful  in  the  market¬ 
place,”  she  said.  “This  is  one  of  many 
promotions  being  planned.” 

New  magazine  at 
Washington  Post 

THE  WASHINGTON  POST  is  slated 
to  introduce  Fast  Forward,  a  monthly 
magazine  about  home  entertainment 
and  information  technology. 

The  slick,  four-color  magazine,  set  to 
debut  on  Aug.  31,  will  include  reviews 
of  video  and  laserdisc  releases,  CD’s, 
cassettes,  and  computer  software. 

Paper  to  go  a.m. 

THE  HIGH  POINT  (N.C.)  Enterprise 
is  shifting  weekday  editions  to  the 
morning  cycle  beginning  Oct.  3.  Now 
the  state’s  biggest  afternoon  paper,  the 
30,000-circulation  daily  said  it  is  mak¬ 
ing  the  change  to  get  to  readers  earlier. 
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Rodney  returns 

Veteran  production  chief  now 
directs  NAA  Newspaper  Services 


by  Jim  Rosenberg 

THE  MAN  WHO  managed  produc¬ 
tion  for  Easton  Publishing  Co.  when 
the  American  Newspaper  Publishers 
Association/Research  Institute  was 
based  in  the  same  Pennsylvania  town 
was  named  Newspaper  Services  direc¬ 
tor  at  ANPA/Rl’s  successor,  the  Tech¬ 
nology  Department  of  the  Newspaper 
Association  of  America,  Reston  Va. 

John  Rodney,  who  until  early  last 
year  was  production  director  for  Guy 
Gannett  Newspapers,  Portland,  Maine, 
takes  over  the  position  vacated  in  early 


July  by  Ed  Eybers,  who  moved  to  the 
Tampa  Tribune  as  quality  assurance 
manager  (see  p.  27). 

“1  was  missing  the  kind  of  dynamic 
nature  of  newspaper  publishing,”  Rod¬ 
ney  said  of  his  own  venture  since  leav¬ 
ing  the  operations  he  modernized  for 
production  of  the  Portland  Press  Her' 
aid  and  Maine  Sunday  Telegram. 

Rodney  set  up  shop  in  his  Gorham, 
Maine,  home  to  develop  an  anilox 
roller  with  an  engraved  proprietary 
polymer  coating  for  use  by  commercial 
narrow-web  flexo  printers.  The  presi¬ 
dent  of  R/Tec  Rollers,  however,  said  he 
has  signed  over  the  business  to  his 
daughter,  who  worked  on  the  entire 
project  and  will  finish  development 
and  begin  marketing  the  product. 

“After  a  year’s  effort,”  he  said,  “1  de¬ 
cided  to  get  back  into  the  newspaper 
business.”  He  termed  the  timely  oppor¬ 
tunity  to  join  the  NAA  “very  influen¬ 
tial”  in  that  decision. 

“I’ve  always  had  an  interest  in  NAA 
activities  in  the  technology  area,”  said 
Rodney,  a  five-year  member  of  the 
ANPA/NAA  technical  committee. 


“The  opportunity  to  participate  and 
contribute  to  that,  I  thought,  was  just 
too  good  to  pass  up.” 

Rodney’s  participation  goes  back  to 
his  days  in  Easton,  where  he  installed 
RI’s  keyless  indirect  letterpress  at  the 
Express  (now  the  Express-Times).  The 
project,  which  Rodney  said  in  some 
ways  was  a  forerunner  of  newspaper 
flexography,  led  to  his  close  work  with 
NAA  engineer  Harshad  Matalia  and 
the  chance  to  get  to  know  long-time 
NAA  technology  executives  William 
Rinehart  and  George  Cashau. 

“That’s  when  I  developed  an  interest 


in  the  research  and  association  side  of 
the  business,”  said  Rodney. 

Newspaper  Services  provides  techni¬ 
cal  advice  to  NAA  members  and  is  in¬ 
volved  in  prepress,  press  and  post-press 
research  projects. 

Talking  to  E&P  midway  through  his 
third  day  at  the  Newspaper  Center, 
Rodney  expected  to  have  a  better  idea 
of  his  own  responsibilities  and  the  di¬ 
rection  of  his  office  following  a  mission 
reanalysis  at  the  Technology  Depart¬ 
ment  under  new  senior  vice  president 
Eric  Wolferman  (E&P,  May  14,  p.  34). 

Rodney  said  he  would  help  evaluate 
his  own  area’s  mission,  examining  what 
activities  are  needed  and  which  should 
be  emphasized.  Not  wanting  to  be¬ 
come  disconnected  from  the  realities 
of  daily  newspaper  production,  he  said 
he  hopes  to  spend  some  time  in  the 
field,  refreshing  himself  on  what  it’s 
like  to  be  a  production  manager. 

He  reports  to  Newspaper  Operations 
vice  president  Howard  Eichler,  who 
has  a  similar  and  extensive  background 
in  production. 

Rodney  and  his  new  boss  both 


worked  for  suburban  New  Jersey 
dailies.  Before  joining  NAA,  Eichler 
was  production  chief  for  the  Daily 
Record,  produced  in  Parsippany.  Orig¬ 
inally  from  New  Jersey,  Rodney  got  his 
first  newspaper  job  as  a  pressman  for 
the  Courier'News  before  it  moved 
from  Plainfield  to  Bridgewater. 

After  graduating  with  top  honors 
from  Rutgers  University,  Rodney 
stayed  with  the  Gannett  Co.,  working 
at  corporate  and  newspaper  positions. 

Later,  Rodney  was  among  the  first  to 
try  flexo  printing,  with  a  trial  press 
unit  in  Portland.  The  process  was 
adopted  and  he  became  one  of  its  bet¬ 
ter-known  proponents  and  president  of 
the  Newspaper  Flexo  Users  Group. 

At  the  same  time,  he  was  responsi¬ 
ble  for  all  aspects  of  production  in 
Portland,  where  he  also  oversaw 
newsprint  purchasing  and  capital  ex¬ 
penditures  —  eventually  supervising  a 
$43  million  plant  expansion  and  in¬ 
stallation  of  a  new  publishing  comput¬ 
er  system. 

Smith  leaves 
NAA  for  ASA 

MEG  SMITH  HAS  given  up  fish  wrap 
for  fishing  tackle. 

A  week  after  Nexpo’94  ended,  the 
Newspaper  Association  of  America’s 
exhibit  sales  manager  moved  from  her 
Reston,  Va.,  post  to  the  American 
Sportfishing  Association,  in  nearby 
Alexandria. 

Smith  was  with  the  NAA  for  almost 
10  years  before  accepting  the  position 
as  exposition  director  for  the  sportfish¬ 
ing  group,  which  relocated  from  Chica¬ 
go  to  suburban  Washington  in  spring. 

“1  made  some  really  nice  friends  I’m 
going  to  miss,”  said  Smith  of  her  years 
putting  together  the  trade  show  portion 
of  the  annual  newspaper  technology 
conference  and  exposition.  Now  in 
charge  of  the  “world’s  largest  exposition 
of  fishing  tackle,”  Smith  is  already 
preparing  the  1995  shc^w,  where  some  of 
the  exhibits  are  larger  than  the  largest 
at  Nexpo. 

At  the  ASA,  unlike  the  NAA,  she 
pointed  out,  “their  exhibitors  are  their 
members,  because  they  used  to  be  a 
manufacturing  association.” 

Open  only  to  the  trade,  the  group 
has  expanded  to  include  retailers,  buy¬ 
ers  and  distributors. 


“I  was  missing  the  kind  of  dynamic  nature  of 
newspaper  publishing,”  Rodney  said. 
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Production  managers 
on  the  move 


At  the  Record  in  Hackensack,  N.J., 
B*ii  Cannizzaro  was  promoted  to 
production  director  and  Larry 
Aloxandor  was  hired  as  manager  of 
the  paper’s  new  plant  in  Rockaway. 

Transportation  and  mailroom  man¬ 
ager  since  1992,  Cannizzaro  earlier 
worked  as  sales  manager  and  circula¬ 
tion  director  for  the  Record  before 
moving  to  its  sister  paper,  the  Neu/S' 
Tribune  in  Woodbridge. 

Alexander  joined  the  Record  from 
the  Gannett  Co.,  where  he  started  up 
and  served  as  general  manager  of 
Nashville  Offset,  which  prints  USA 
Today  and  commercial  work.  He  previ¬ 
ously  was  production  director  for  Gan- 
nett’s  Valley  News  Dispatch,  Tarentum, 
Pa.,  and  Chronicle-Tribune ,  Marion, 
Ind. 

L.  Susan  Hunt  has  been  named  pro¬ 
duction  manager  of  the  Orlando  Sen¬ 
tinel.  Production  manager  of  the  pa¬ 
per’s  Lake  Regional 
Production  Center 
since  1992,  she  is 
now  responsible  for 
managing  press, 
packaging  and  pre¬ 
press-technical  op¬ 
erations. 

Hunt  joined  the 
Sentinel  Finance 
Department  in 
1986  as  assistant 
controller.  She  was 
promoted  to  opera¬ 
tions  administration  manager  in  1988. 

Ed  Eyburs,  until  recently  the 
Newspaper  Services  director  at  the 
Newspaper  Association  of  America, 
was  named  quality  assurance  manager 
for  the  Tampa  Tribune . 

Eybers  worked  for  the  Tribune  and 
the  Washington  Post  before  joining  the 
NAA  1983  as  a  technical  engineer  re¬ 
sponsible  for  dealing  with  production 
and  quality  problems.  He  eventually 
oversaw  the  Environmental  Services 
and  Production  Materials  departments, 
worked  on  technical  manuals,  includ¬ 
ing  “Newspaper  Letterpress  Presses” 
and  the  “Guide  to  Quality  Newspaper 
Reproduction,”  and  consulted  with 
member  newspapers  on  plant  produc¬ 


tivity  and  expansion. 

A  graduate  of  Rochester  Institute  of 
Technology,  Eybers  began  his  newspa¬ 
per  career  as  production  coordinator  at 
the  Elkhart  (Ind.)  Truth,  where  he  rose 
to  operations  manager. 

Back  in  Tampa  as  quality  assurance 
manager,  Eybers  is  in  charge  of  main¬ 
taining  and  improving  production 
standards  for  all  Tribune  products  cir¬ 
culated  throughout  west-central  Flori¬ 
da. 

Lynda  Hanshaw  was  named  director 
of  integrated  circulation  systems  devel¬ 
opment  at  Denver’s  Rocky  Mountain 
News,  where  she  will  analyze  the  cur¬ 
rent  circulation  system  and  develop 
strategies  to  en¬ 
hance  customer  ser¬ 
vice.  She  reports  di¬ 
rectly  to  publisher 
Larry  Strutton. 

Hanshaw  had 
been  project  man¬ 
ager  in  charge  of 
developing  the 
News's  E.W.  Estlow 
production  plant. 

Since  the  the  mod-  jjy,^  Hanshaw 
ernized  plant  went 
on  line  in  March 
1993,  Hanshaw  has  served  as  its  pro¬ 
duction  director,  reporting  to  opera¬ 
tions  vice  president  Paul  Gledhill. 

She  moved  to  Denver  in  1990  after 
working  20  years  at  the  Los  Angeles 
Times  in  various  senior  management 
positions. 


Morris  will  retain 
Stauffer  Media 

AS  PART  OF  its  acquisition  of  Stauffer 
Communications  Corp.,  Morris  Com¬ 
munications  Corp.,  Augusta,  Ga.,  will 
add  Stauffer  Media  Systems,  Joplin, 
Mo.,  to  its  existing  computer  systems 
businesses. 

Two  days  after  the  sale  was  an¬ 
nounced  late  last  month  (see  story  p. 
21 ),  Stauffer  general  manager  Rockford 
Smith  had  received  no  word  “as  to  the 
fate  of  the  company”  that  supplies 
newspaper  production  and  business  sys¬ 
tems,  electronic  text  and  photo  libraries 
and  audiotex  systems.  Stauffer  also  op¬ 
erates  The  Computer  Patch,  a  retail 
mail  order  business. 

By  Aug.  1,  however,  Morris  Commu¬ 
nications  special  projects  director  David 
Playford  could  say  his  company  “ab¬ 
solutely”  would  preserve  Stauffer  Media 
Systems,  which  he  called  “a  vital  part” 
of  Stauffer  Communications. 

Morris’s  own  systems  businesses  are 
the  Compudat  computer  services  divi¬ 
sion  for  Morris  operations  and  outside 
customers,  and  Morris  Publishing  Sys¬ 
tems,  which  developed  the  front-end 
system  later  sold  by  Information  Inter¬ 
national  Inc.  as  the  TECS/2  by  Morris. 
Morris  Publishing  continues  to  support 
Morris  Communications  users  and  out¬ 
side  customers  who  bought  from  Morris 
before  triple-1  took  over  marketing  and 
development. 

Morris  Publishing  Systems  manager 
Dan  Keaton  said  no  decision  had  been 
made  on  whether  Stauffer  Media  will 
continue  its  successful  operation  as  a 
separate  unit  or  merge  with  Compudat 
or  Morris  Publishing.  “We  think  that 
Stauffer  Media  Systems  does  an  excel¬ 
lent  job  of  supporting  both  their  inter¬ 
nal .. .  and  external  customers,”  Keaton 
said. 


V 


Computer  Systems  for 
Newspapers  Like  Yours 


FRONT-END  SYSTEMS  •  BUSINESS  SYSTEMS 
LIBRARY  SYSTEMS  •  AUDIOTEXT  SYSTEMS 


Quality  Doesn't  Have  to  Cost  Extra 

Stauffer  Gold  Is  a  name  you  can  count  on  for  efficient  and 
economical  computer  systems  for  your  newspaper.  Let  us  show 
you  how  Stauffer  Gold  can  turn  complex  problems  into  easy 
solutions,  without  sacrificing  your  budget. 

Contact  Keith  Wood,  sales  mgr. 

1-800-777-7171 

Stauffer  Media  Systems  P.  O.  Box  1330  Joplin.  MO  64802  (417)  782-0280 
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Vendors’  agreements 


DuPeiit  Newspaper  Syslesas, 

Nashua,  N.H.,  signed  a  worldwide  mar¬ 
keting  agreement  with  Brite  Veice 
Systems  Inc.,  Wichita,  enabling 
DuPont  to  provide  newspapers  using 
its  Whirlwind  system  the  ability  to  sell 
print  and  voice  and  fax  classified  ads. 

Using  the  Whirlwind  VoiceLink  in¬ 
terface,  Brite  Select  Series  classified 
products  automatically  translate  Whirl¬ 
wind  ad  information  text  to  voice  and 
fax,  run  the  ads  on  the  appropriate 
dates  and  handle  all  billing. 

Brite  also  received  a  letter  of  intent 
to  provide  enhanced  services,  includ¬ 
ing  voice-activated  dialing,  to  nation¬ 
ally  licensed  Canadian  cellular  tele¬ 
phone  company  Rogars  Cantal  Inc., 
which  has  used  Brite  systems  since  late 
last  year  and  announced  VoiceCom- 
mand  dialing  in  May. 

Rogers  Cantel,  which  also  offers 
paging  and  data  communications  ser¬ 
vices,  is  80%  owned  by  Rogers  Com¬ 
munications  Inc.,  which  recently  ac¬ 
quired  Maclean-Hunter,  which  held 
interests  in  cable-TV  and  publishing, 
including  a  majority  stake  in  the 
Toronto  Sun. 

Xerox  Graphic  Systems,  Palo 
Alto,  Calif.,  signed  agreements  with 
ECRM  Trust,  Tewksbury,  Mass.,  and 
Monotype  Systems  Inc.,  Rolling 
Meadows,  Ill.,  whereby  the  two  output 
systems  vendors  will  develop  imageset¬ 
ters  that  can  handle  Xerox’s  new  silver¬ 
less  Verde  Digital  Film. 

System  Integrators  Inc.,  Sacra¬ 
mento,  Calif.,  and  Multi-Ad  Ser¬ 
vices,  Peoria,  Ill.,  are  working  to  allow 
SII  customers  to  fully  integrate  the 
Macintosh-based  Multi-Ad  Creator 
display  ad  makeup  product  into  their 
Advertising  Synthesis  66  systems.  Inte¬ 
gration  is  to  be  completed  by  October. 

Users  will  be  able  to  sign  on  to  the 
SII  ad  system  from  a  Creator  client 
workstation  and  access  directories  and 
orders,  with  completed  ads  linked  to 
the  ad  order  and  text  information 
stored  on  SII’s  server.  Users  will  also  be 
able  to  automatically  file  Creator’s 
PostScript  versions  of  ads  to  SII’s 
Unix-based  Scoop  OPI  full-page  out- 
put-control  system. 


The  companies’  strictly  technical  re¬ 
lationship  exploits  Multi-Ad’s  Ad  Con¬ 
trol  Event  Suite  —  a  gateway  into  Cre¬ 
ator  that  allows  integrated  systems  to 
monitor  detailed  information  on  ads 
being  produced  and  to  control  Creator 
users’  capabilities. 

Digital  Eguipmunt  Corp.,  May¬ 
nard,  Mass.,  transferred  responsibility 
for  development  and  maintenance  of 
its  PDP-11  software  product  suite  to 
Muntuc  Inc.,  Lowell,  Mass.,  a  sub¬ 
sidiary  of  Ireland’s  Mentec  Ltd.  busi¬ 
ness  computing  and  communications 
company.  Digital  will  supply  Mentec 
and  continue  selling  and  servicing 
PDP-11  software. 

Konica  Imaging  II.S.A.  Inc.,  Glen 
Cove,  N.Y.,  is  a  value-added  reseller  of 
the  Graphic  Universal  SubSystem 
(G.U.S.S.)  from  Graphic  Enturpris- 
•s  off  Ohio  Inc.,  Canton. 

The  Windows  NT-based,  cross-plat- 
form  output  management  system  is  de¬ 
signed  to  optimize  newspaper  produc¬ 
tion  workflow  through  incorporation 
of  print  spooling,  OPI/DCS  support 
and  multiplexing. 

Atox  Puhlishing  Systoms  Corp., 

Bedford,  Mass.,  signed  Kohli  Graph¬ 
ic  Systoms,  New  Delhi,  as  its  sales, 
training  and  support  agent  in  India, 
where  Atex  customers  include  the  Eco¬ 
nomic  Times  and  India  Today.  KGS 
has  branch  offices  in  four  other  Indian 
cities. 

Flint  Ink  Corp.,  Detroit,  Mich., 
bought  all  outstanding  shares  of  Flint 
Moxicana  S.A.  do  C.V.,  making 
the  Mexico  City-based  ink  manufac¬ 
turer  a  wholly  owned  subsidiary. 

Now  the  country’s  third-largest 
inkmaker,  according  to  Flint,  the  sub¬ 
sidiary  began  as  a  joint  venture  with 
Mexico’s  Sun-Fast  Color  in  order  to 
comply  with  government  import  and 
ownership  regulations,  which  have 
since  been  changed. 

Flint  supplied  newspaper  offset  inks, 
while  Sun-Fast  products  included  inks 
for  gravure  packaging  and  sheetfed 
printing. 

In  the  U.S.,  Flint  recently  bought 


North  Amorican  Printing  Ink 

Co.,  Elgin  and  Salem,  Ill.,  which  spe¬ 
cializes  in  manufacturing  heatset  inks 
for  magazine  printing  and  will  remain 
a  separate  business  within  Flint’s  Pub¬ 
lication  Ink  Group.. 

Flint  also  said  it  will  purchase  Ron- 
dic  Intornational  Corp.,  the  Mia¬ 
mi-based  distributor  of  inks,  blankets 
and  presses  outside  the  U.S.  for  Flint 
and  Rockwell  International.  Jerko  Ren- 
dic  remains  president. 

Digital  Tochnology  Intornation¬ 
al,  Orem,  Utah,  signed  a  reseller 
agreement  with  Synthosls  s.a.,  an 
Athens,  Greece,  company  specializing 
in  prepress  needs  for  newspapers. 

Iris  Graphic*  Inc.,  a  Scitex  Corp. 
subsidiary  based  in  Bedford,  Mass., 
signed  an  agreement  with  Switzerland’s 
Systom  Brunnor  AG  allowing  Sci¬ 
tex  to  distribute  the  Brunner  Classic 
digital  control  strip  developed  for  use 
with  Brunner’s  Instrument  Flight 
print-analysis  software  and  Iris  digital 
ink  jet  printers. 

The  strips  enable  press  operators  to 
evaluate  an  Iris  proof  based  on  densit¬ 
ometry,  providing  information  needed 
to  control  ink  density,  dot  gain  and 
trapping. 

Optronics,  the  Chelmsford,  Mass.,  di¬ 
vision  of  Intergraph,  arranged  with 
The  Vision  Group  to  distribute  Op¬ 
tronics  ColorGetter  II  drum  scanners 
and  internal  drum  DeskSetter  color 
imagesetters  through  seven  regional 
U.S.  affiliates. 

Optronics  will  train  Vision  Group 
staffers  to  use  the  hardware  and  relat¬ 
ed  software  and  will  provide  strategic 
marketing  information.  Vision  Group 
will  provide  resellers  with  specialized 
marketing  and  technical  services,  as 
well  as  access  to  its  facilities  for  train¬ 
ing,  product  evaluations,  demonstra¬ 
tions,  benchmark  testing  and  in-house 
seminars. 

Brilu  Voice  Systems,  Wichita,  and 
Palm  Beach  Post  Inc.,  West  Palm 
Beach,  Fla.,  reached  agreement  where¬ 
by  the  Post  will  supply  Brite  with  more 
than  400  categories  of  professional  and 
college  sports  scores  and  information, 
continually  updated  and  reported  with 
color  commentary  and  game  sum¬ 
maries.  The  service,  SportsCall  Plus,  is 
available  to  Brite  customers  on  a  mar¬ 
ket-exclusive  basis. 
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The  Killing 
Continues 
In  Colombia 

After  a  lull  in  the  terrorism  against  journalists 
following  the  death  of  Pablo  Escobar  in  December  1993, 
two  more  journalists  were  murdered  recently 


by  Stephen  Jackson 

JOURNALISTS  ARE  STILL  getting 
their  brains  blown  out  in  Colombia. 

In  the  last  two  decades,  an  estimat¬ 
ed  50  journalists  have  been  killed  in 
this  northwest  South  American  coun¬ 
try,  including  the  respected  Guillermo 
Cano  of  El  Espectador.  Four  journalists 
were  killed  in  1993  for  work-related 
reasons. 

After  a  lull  in  the  terrorism  against 
journalists  following  the  death  of  Pablo 
Escobar  in  December  1993,  two  more 
periodistas  —  or  journalists  —  were 
murdered  in  or  near  Cali  in  the  de¬ 
partment  (Columbia’s  term  for  state)  of 
Valle  recently. 

Abelardo  Marin  Pizon,  26,  a  televi¬ 
sion  journalist,  was  killed  May  21  in 
Cali.  Marin  was  editor  of  a  popular 
television  program  Terranova  Film  de 
Telepacifico . 

Marin  was  gunned  down  at  8:30 
a.m.  as  he  left  his  apartment,  Camino 
Real  in  South  Cali. 

Marin’s  murder  was  perpetrated  by 
“sicarios”  (young  thugs),  using  a  fa¬ 
vorite  technique  of  “as  esino  de  la 
moto”  —  which  means  one  drives  the 
motorcycle  and  one  rides  on  the  back 
as  the  triggerman. 

The  paid  hitmen  usually  receive 
about  $5,000  each. 

Marin  was  the  son  of  Abelardo 
Marin,  a  well-known  journalist  in  Cali. 

Also  murdered  near  Cali  was  Hora- 
cio  Antonio  Yepes  Lozano,  a  commen¬ 
tator  and  free-lance  journalist.  Yepes 

Jackson  is  a  free-lance  journalist  and  an 
assistant  professor  of  journalism  at 
Stillman  College,  Tuscaloosa,  Ala.  He 
filed  this  report  from  Colombia. 


was  killed  in  a  manner  similar  to 
Marin,  May  25  in  Tulua. 

The  Committee  to  Protect  Journal¬ 
ists  said  from  its  New  York  City  head¬ 
quarters  that  its  Latin  American  repre¬ 
sentative  is  in  Colombia  and  will  in¬ 
vestigate  the  murders. 

The  Inter  American  Press  Associa¬ 
tion  based  in  Miami,  requested  rapid 
and  extensive  investigations  into  the 
two  murders. 

Cali  is  on  the  western  edge  of  the 
lush,  green  Andes  in  south  central 
Colombia. 

Noted  for  its  year-round,  balmy 


springlike  temperature  and  beautiful 
women,  Cali,  as  of  late,  is  receiving 
notoriety  as  the  home  of  the  Cali  Drug 
Cartel,  the  successors  to  the  erstwhile 
Medellin  cocaine  empire  led  by  the 
late  Escobar. 

The  Cali  Cartel  —  a  loose-knit, 
ever-changing  group  which  invests  in 
the  cocaine  and  “basuco”  (crack  co¬ 
caine)  business  —  is  the  genesis  of  the 
murder  of  Manuel  de  Dios,  a  New  York 
City  journalist  who  was  chronicling 
and  exposing  the  financial  network  of 
the  Cali  distribution  system  in  Queens 
and  other  boroughs  in  New  York  City. 
New  York  prosecutors  linked  the 
March  1992  killing  of  de  Dios  to  the 
Cali  Drug  Cartel. 

Wilson  Alejandro  Mejia  Velez,  a  19- 


year-old  illegal  immigrant  from 
Colombia,  was  sentenced  to  life  in 
prison  without  parole  following  his 
conviction  in  a  New  York  City  court  in 
March  1994  for  murdering  de  Dios. 

De  Dios’  common  law  wife,  publish¬ 
ing  aide  and  mother  of  their  four-year- 
old  daughter  is  Vicki  Sanchez  of 
Queens,  N.Y.,  originally  from  Bogota. 

Testimony  in  Mejia’s  trial  revealed 
that  de  Dios’  murder  was  plotted  by 
one  of  the  leaders  of  the  Cali  Cartel, 
Jose  Santacruz  Londono,  who  was  in¬ 
furiated  by  the  hard-hitting  articles  by 
de  Dios  about  the  financing,  business 


fronts,  and  distribution  networks  of 
the  cartel  in  New  York  City. 

Santacruz  has  avoided  all  charges  so 
far,  and  is  reportedly  at  large  in 
Colombia. 

Charges  have  also  been  lodged 
against  accused  conspirator  Guillermo 
Leon  Restrepo  Gaviria,  an  aide  for 
Santacruz. 

The  guilty  verdict  against  Mejia  was 
the  sixth  conviction  in  the  de  Dios 
case.  Only  Restrepo  remains  a  fugitive. 

Restrepo  allegedly  was  the  conduit 
between  Santa  Cruz  and  “sicarios”  in 
New  York  City  hired  to  assassinate  de 
Dios. 

Law  enforcement  officials  in  the 
U.S.  are  counting  on  luck  and  vigi¬ 
lance  to  help  nab  Restrepo.  BE^P 


The  Committee  to  Protect  Journalists  said  from 
its  New  York  City  headquarters  that  its  Latin 
American  representative  is  in  Colombia  and  will 
investigate  the  murders. 
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A  new  Star  is  bom 
with  health  articles 

Laurie  Sue  Brockway  shifted  her  syndicate’s  focus 
after  the  birth  of  a  son  with  many  physical  problems 


by  David  As  tor 

WHEN  LAURIE  SUE  Brockway  start¬ 
ed  self-syndicating  in  1989,  her  special¬ 
ty  was  travel-related  articles. 

Then  something  happened  to 
change  the  focus  of  her  Star  Reporter 
News/Features  operation  to  health 
and  medical  stories. 

That  something  was  the  October 
1991  arrival  of  her  son  Alexander,  who 
was  born  with  a  rare  cluster  of  anom¬ 
alies  called  V.A.T.E.R.  Association. 
His  left  leg  was  missing,  his  intestines 
and  liver  had  grown  outside  his  belly, 
and  his  esophagus  and  left  kidney  had 
problems. 

Alexander  lived  in  a  hospital  until 
he  was  77  days  old.  Then  he  came 
home  to  a  small  New  York  City  apart¬ 
ment  that  almost  seemed  like  another 
hospital,  because  it  had  to  be  equipped 
with  a  suction  machine,  food  pump 
and  other  medical  devices. 

Now,  five  surgeries  later,  Alexander 
is  doing  pretty  well.  He  eats  through 
his  mouth,  moves  expertly  with  the 
help  of  his  hands  and  a  walker,  and 
may  soon  use  a  prosthetic  leg. 

“Alexander  is  one  of  the  happiest 
little  guys  you  will  ever  meet,  and  his 
pleasure  in  life  seems  to  transform  oth¬ 
ers,”  Brockway  wrote  in  a  July  10  New 
York  Daily  News  article.  “They  look  at 
his  gleeful,  smiling  face  and  can’t  resist 
feeling  happy,  too  —  they  see  how  un¬ 
fazed  he  is  by  what  others  might  see  as 
‘disability.’” 

But  life  is  still  not  always  easy  for 
Alexander  (who  may  eventually  re¬ 
quire  more  surgery)  and  his  parents 
John  and  Laurie  Sue. 

Life  would  probably  be  even  more 
stressful  for  Brockway  if  she  hadn’t  de¬ 
cided  to  learn  as  much  as  possible 
about  Alexander’s  condition  and  medi¬ 
cine  in  general. 


Laurie  Sue  Brockway  and  Alexander  at 
the  1992  Democratic  National  Conven¬ 
tion  in  New  York  City. 


“Hospitals  and  medicine  were  very 
alien  to  me,”  she  said.  “Alexander  had 
some  wonderful  physicians  and  sur¬ 
geons,  but  1  felt  1  was  floundering 
around  in  this  environment  1  didn’t 
understand.” 

So  Brockway  tried  to  “demystify” 
the  medical  field  by  reading  all  she 
could,  talking  to  numerous  doctors, 
writing  for  Life  in  Medicine  magazine 
and  taking  a  three-month  assignment 
as  acting  director  of  public  relations  at 
a  Bronx,  N.Y.,  hospital,  where  her  re¬ 
sponsibilities  included  doing  in-house 
newsletters. 

And,  as  mentioned  before,  Brock¬ 
way  is  writing  more  self-syndicated 
health  and  medical  articles. 

One  article  —  the  aforementioned 


Daily  News  piece  —  talked  about 
Alexander’s  birth,  the  difficulties  he 
faced,  his  progress  and  the  way  his  par¬ 
ents  dealt  with  the  situation.  The  story 
was  accompanied  by  sidebars  offering 
tips  and  resources  for  parents  of  other 
special-needs  children. 

“There  is  a  serious  need  for  informa¬ 
tion  about  how  to  cope,”  said  Brock¬ 
way,  who  added  that  numerous  people 
have  responded  positively  to  her  Daily 
News  spread. 

Other  self-syndicated  health  and 
medical  articles  by  Brockway  include 
human-interest  and  service  pieces  that 
have  nothing  to  do  with  Alexander. 
Many  focus  on  women’s  health  subjects 
ranging  from  breast  cancer  to  how  the 
increase  in  female  physicians  is  chang¬ 
ing  the  medical  profession. 

Brockway,  who  does  much  of  her 
writing  in  the  predawn  hours  before 
Alexander  wakes  up,  also  continues  to 
produce  some  stories  on  subjects  other 
than  health  and  medicine.  One  of  her 
specialties  is  sexuality  topics. 

Since  she  began  self-syndicating  five 
years  ago,  Brockway’s  Star  Reporter 
customers  have  included  the  Atlanta 
Constitution,  Boston  Globe,  Buffalo 
News,  Chicago  Sun-Times,  Chicago 
Tribune,  Cleveland  Plain  Dealer,  Den¬ 
ver  Post,  Fort  Worth  Star-Telegram, 
Miami  Herald,  New  Orleans  Times- 
Picayune,  Newsday,  Oklahoma  City 
Sunday  Oklahoman,  Philadelphia  In¬ 
quirer,  Pittsburgh  Post-Gazette, 
Rochester,  N.Y.,  Democrat  and  Chroni¬ 
cle  ,  Salt  Lake  Tribune  and  San  Antonio 
Express-News. 

The  16-year  journalism  veteran  also 
has  worked  as  a  freelancer,  columnist, 
reporter  and  editor  for  several  other 
newspapers,  including  Women’s  News 
in  Westchester  County,  N.Y.,  and  The 
Brooklyn  Paper. 

And  Brockway,  37,  has  freelanced  for 
Ladies’  Home  Journal  and  numerous 
other  magazines. 

In  addition,  she  plans  to  write  a 
book  about  Alexander  as  well  as  a 
guide  for  parents  of  special-needs  kids. 
Brockway  has  already  authored  several 
Masquerade-published  books  of  erotic 
fiction  under  the  pen  name  of  Char¬ 
lotte  Rose.  Her  latest.  The  Doctor  Is 
In,  has  some  health  and  medical  ele¬ 
ments. 

Star  Reporter  is  based  at  847 A  Sec¬ 
ond  Ave.,  Suite  171,  New  York,  N.Y. 
10017. 
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Strip  features  a  cat 
and  a  beauty  salon 

A  COMIC  STRIP  that  features  a  cat, 
a  beauty  salon  and  working  mothers  is 
being  self-syndicated. 

Crystal  Davenport’s  “Process”  made 
its  debut  last  month  in  the  Burlington 
County  (N.J.)  Times. 

Process  is  the  name  of  the  female  fe¬ 
line  who  stars  in  the  strip  along  with 
her  owner,  Ruthie,  a  lonely  thirtysome¬ 
thing  shampoo  girl  at  Miss  Marie’s  Set 
&.  Curl.  Other  characters  include  Miss 
Marie;  her  Army  servicewoman  daugh¬ 
ter,  Dee  Dee;  and  her  seven-year-old 
grandson,  Antoine. 

Davenport  —  based  at  P.O.  Box  244, 
Willingboro,  N.J.  08046  —  formerly 
worked  for  nine  years  in  the  print  pro¬ 
duction  department  of  United  Media. 

Feature  service  has 
‘Better  Homes’  info 

THE  MEREDITH  CORP.  is  starting  a 
feature  service  for  newspapers  that  in¬ 
cludes  editorial  content  from  its  home 
and  family  magazines. 

Meredith  said  the  Better  Homes 
and  Gardens  Features  Syndicate  of¬ 
fers  entire  special  sections  on  compact 
disks,  including  fully-designed  pages  of 
text  and  color  photos. 

The  Des  Moines-based  company  is 
offering  13  special  sections  this  year, 
each  ranging  from  16  to  48  pages.  Sub¬ 
jects  include  home  decorating,  kids 
and  crafts,  do-it-yourself,  holiday  en¬ 
tertaining  and  brides.  Plans  call  for  an¬ 
nual  updates  and  new  topics. 

Features  are  culled  from  the  pages  of 
Meredith’s  Better  Homes  and  Gardens, 
Country  Home  and  various  other  mag¬ 
azines.  —  AP 

Goldinger  launches 
new  finance  feature 

“MONEYWATCH”  COLUMNIST  Jay 
Goldinger  has  introduced  a  second 
weekly  column  called  “Nuggets.” 

The  new  feature  includes  8-12  ideas 
and  strategies  excerpted  from  nearly 
400  U.S.  and  global  investment 
newsletters. 

“This  information  ...  is  normally 
available  only  to  subscribers  who  are 
usually  Wall  Street  professionals  and 
serious  investors,”  said  the  columnist. 

Goldinger,  the  chief  investment 
strategist  for  Capital  Insight,  is  located 


An  example  of  Crystal  Davenport’s  “Process”  comic. 


at  190  N.  Canon  Dr.,  Suite  200,  P.O. 
Box  4092,  Beverly  Hills,  Calif.  90213- 
4092. 

Former  UM  writers 
at  other  syndicates 

AT  LEAST  TWO  columnists  dropped 
by  United  Media  are  now  being  dis¬ 
tributed  by  other  syndicates. 

One  of  them,  “All  That  Zazz”  advice 
writer  Jeffrey  Zaslow,  joined  Sun- 
Times  Features  on  Aug.  1. 

Zaslow,  35,  was  the  co-winner  of  a 
1987  contest  to  replace  Ann  Landers 
at  the  Chicago  Sun'Times  after  Lan¬ 
ders  moved  to  the  Chicago  Tribune  and 
Creators  Syndicate. 

Another  former  United  columnist, 
“Fitness  Clinic”  writer  Dr.  Gabe 
Mirkin,  has  signed  with  the  Singer 
Media  Corporation  of  San  Clemente, 
Calif. 

United  announced  this  spring  that 
it  would  be  making  a  5-8%  reduction 
in  its  roster  of  columns  and  other  fea¬ 
tures. 

Column  offers  look 
at  the  ‘Other  Hand’ 

A  COLUMN  CALLED  “On  the  Oth¬ 
er  Hand”  is  being  self-syndicated. 

Jesse  Kalisher,  whose  feature  appears 
in  San  Francisco’s  Marina  Times,  said 
his  goal  is  to  “look  at  something  that 
affects  most  of  us  .  .  .  from  an  angle 
that  people  have  not  yet  considered.” 

For  instance,  Kalisher  suggested  a 
federal  lottery  to  reduce  the  national 
debt  that  would  appeal  to  richer  people 
by  providing  winners  with  income-tax 
amnesty  rather  than  cash. 

Kalisher  —  based  at  Fog  City  Fea¬ 
tures,  1585  Beach  St.,  Suite  203,  San 
Francisco,  Calif.  94123  —  works  in 
brand  management  for  Clorox  when 
he’s  not  writing  his  column.  He  for¬ 
merly  spent  eight  years  in  the  advertis¬ 
ing  business. 


‘Boomer’  column  is 
with  Tribune  Media 

“THE  BOOMER  REPORT:  Midlife 
Memos”  is  moving  from  self-syndica¬ 
tion  to  Tribune  Media  Services. 

Judy  Ernest’s  column  {E&P,  Oct.  9, 
1993,  p.  31)  discusses  topics  such  as 
“retooling”  careers,  improving  20-year 
marriages,  dealing  with  kids  who  re¬ 
turn  home,  and  “returning  to  ’60s  val¬ 
ues  in  the  ’90s.” 

Ernest  has  won  more  than  30  awards 
during  her  career  at  the  Cleveland 
Plain  Dealer  and  other  newspapers. 
Currently,  she  is  collaborating  with 
PBS  on  a  television  series  about  baby 
boomers. 

PUT  A  PULITZER 
ON  YOUR  PAGES 


Pulitzer  Prize-winning  editorial  I 

cartoonist  Mike  Ramirez  loves  his  f 

job.  He  says  he  likes  being  "obnox-  J 
lous"  for  a  living.  And  no  issue 
escapes  his  sharp  eye.  Everything 
from  the  Clintons  to  NAFTA  to 
U.S.-Japanese  relations  has  been 
skewered  by  his  scribbling  pen. 

Share  the  incisive  humor  of  this 
CNS-syndicated  cartoonist  with 
your  readers. 

Mike  Ramirez's  cartoons  are 
available  daily  or  weekly.  Call 
today  for  samples  at  (800)  238- 
6196  or  (619)293-1818.  Or  fax 
this  ad  and  your  address  to  (619) 
297-0537. 

COPLEY 
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Festival  and  shows 

THE  1995  CENTENNIAL  of  the  com¬ 
ic  strip  will  be  marked  with  several 
events  at  the  Ohio  State  University 
Cartoon,  Graphic,  and  Photographic 
Arts  Research  Library. 

The  library  will  host  the  fifth  trien¬ 
nial  Festival  of  Cartoon  Art  on  Aug. 
25-26,  1995. 

Also,  the  library  will  be  the  site  of  a 


This  1897  “Yellow  Kid”  painting  is  on 
loan  to  the  Barnum  Museum. 


Jan.  9-April  24  show  called  “Before  the 
Yellow  Kid:  Precursors  of  the  Comic 
Strip.”  In  conjunction  with  this.  Pro¬ 
fessor  Richard  Olson  will  present  “The 
Yellow  Kid  Centennial  Address”  on 
Feb.  17,  1995,  the  100th  anniversary  of 
the  first  publication  of  R.F.  Outcault’s 
cartoon  feature. 

Three  more  1995  exhibits  at  the  li¬ 
brary  will  include  “A  Salute  to  Miss 
Lace:  Milton  Caniff’s  World  War  11 
Comic  Strip  Male  Call,”  May  1-july  14; 
“Anything  Can  Happen  in  a  Comic 
Strip:  Centennial  Reflections  on  an 
American  Art  Form,”  Aug.  1-Oct.  27; 
and  “Iridescent  Polychromous  Efful¬ 
gence:  Newspaper  Comic  Strips  at  the 
Turn  of  the  Century,”  Nov.  10-jan.  10, 
1996. 

Lucy  Shelton  Caswell  is  the  library’s 
curator  as  well  as  editor  of  Inks  :  Car' 
toon  and  Comic  Art  Studies,  which  will 


publish  an  expanded  Nov.  1995  issue 
to  celebrate  the  comics  centennial. 

The  library  is  based  at  27  W.  17th 
Ave.  Mall,  023L  Wexner  Center, 
Columbus,  Ohio  43210-1393. 

Another  exhibit,  “See  You  in  the 
Funny  Papers:  American  Life  as  Re¬ 
flected  in  the  Newspaper  Comic  Strip,” 
is  scheduled  for  July  22-Oct.  1,  1995,  at 
the  Columbus  Museum  of  Art. 

Also,  a  Dec.  1-April  30,  1995,  show 
called  “The  Sunday  Funnies:  100  Years 
of  Comics  in  American  Life”  will  be 
held  at  the  Barnum  Museum,  820 
Main  St.,  Bridgeport,  Conn.  06604. 
The  curator  is  “Hi  and  Lois”  writer 
Brian  Walker  of  King  Features  Syndi¬ 
cate. 

This  summer,  an  Aug.  7'Sept.  18  ex¬ 
hibit  that  includes  comics  will  be  held 
at  the  Cape  Cod  Museum  of  Fine  Arts, 
Rt.  6A,  P.O.  Box  2034,  Dennis,  Mass. 
02638.  The  curator  is  Lew  Sayre 
Schwartz,  who  does  “The  Dinosaur 
Group”  strip  for  the  Cape  Cod  Times. 

TMS  TV  agreement 

TMS  TV  LISTINGS  has  been  chosen 
to  provide  data  and  services  to  selected 
systems  in  Continental  Cablevision’s 
New  England  region  starting  Sept.  1. 

Tribune  Media  Services  said  par¬ 
ticipants  will  include  cable  systems  in 
Massachusetts,  New  Hampshire  and 
Maine  that  use  Scientific-Atlanta’s 
8600x  home  communications  termi¬ 
nal. 

Subscribers  will  have  interactive 
programming  options  and  customized 
television  listings  information. 

Traffic  safety  comic 

A  “FAMILY  CIRCUS”  panel  by  Bil 
Keane  of  King  Features  Syndicate 
was  used  to  promote  traffic  safety  dur¬ 
ing  “Buckle  Up  America!”  week. 


Family  Circus 


»ln  ilk=  rurw^  i-ouu-j^J-GROW  II  - - - - 
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The  Keane  contribution. 


Kid  science  feature 

A  WEEKLY  SCIENCE  column  for 
kids  is  being  offered  for  free  by  Ohio 
State  University. 

The  illustrated  “Smart  Stuff  with 


OHIO  STATE  UNIVfRSITT  '  SECTION  Of  COMMUNICATION*  fc  TICHNOLOCV 


Seat  belt  hugs| 
make  you 
feel  good 


Turig  and  Bob  Beetle. 


Twig  Walkingstick”  discusses  animals, 
plants,  food,  and  other  topics. 

For  more  information,  contact  Stan 
Ernst,  Ohio  State  University,  2021 
Coffey  Rd.,  216  Kottman  Hall,  Colum¬ 
bus,  Ohio  43210-1044. 

‘Builder’  doing  well 

TIM  CARTER  HAS  been  a  busy  man 
since  starting  his  self-syndicated  “Ask 
the  Builder”  column  last  fall. 

Carter  began  a  live  radio  talk  show 
that  airs  on  Saturday  morning  in  the 
Cincinnati  and  Dayton  areas,  and  he  is 
receiving  reader  mail  at  the  rate  of 
more  than  5,000  letters  a  year. 

The  professional  builder/remodeler 
now  has  34  clients,  including  the 
Cincinnati  Enquirer  (his  first  paper), 
Dayton  Daily  News,  Arizona  Republic, 
Asbury  Park  (N.J.)  Press,  Boston  Her' 
aid,  Chicago  Tribune,  Detroit  News, 
Los  Angeles  Daily  News  and  San 
Diego  Union'Tribune. 

Carter  (E&P,  Nov.  6,  1993,  p.  32)  is 
based  at  3166  N.  Farmcrest  Dr., 
Cincinnati,  Ohio  45213-1112. 
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First  Amendment  group 
derides  legislators’ 
lawyer/witness  gag  bills 

by  M.L.  Stein 

A  SAN  FRANCISCO  state  senator  has  made  his  contribu¬ 
tion  to  the  roiling  controversy  over  the  media’s  role  in  the 
O.J.  Simpson  murder  case. 

Sen.  Quentin  Kopp,  regarded  as  a  freedom  of  information 
advocate,  has  introduced  a  bill  that  would  subject  trial 
lawyers  to  professional  discipline  for  making  out-of-court 
statements  which  he  or  she  “knows  or  reasonably  should 
know  will  have  a  substantial  likelihood  of  materially  preju¬ 
dicing”  a  court  proceeding. 

The  legislation,  taken  largely  from  the  American  Bar  As¬ 
sociation’s  Model  Rules  of  Professional  Conduct,  covers  sev¬ 
eral  statements  made  by  both  sides  to  the  media  in  the 
Simpson  proceedings. 

Kopp  has  indicated  he  also  would  like  a  law  preventing 
witnesses  from  selling  their  stories  to  the  media  before  or 
during  a  trial  —  as  has  happened  in  the  Simpson  case. 

Such  a  measure  already  has  been  introduced  in  the  Leg¬ 
islature  by  Assembly  Speaker  Willie  Brown.  The  State  Bar 
Board  of  Governors  voted  to  ask  Kopp  to  hold  off  on  his 
bill. 

Although  not  mentioning  the  Simpson  case,  the  action 
was  understood  in  the  legal  community  to  reflect  the  board’s 
misgivings  about  presenting  a  measure  tied  to  a  pending 
case. 

The  Los  Angeles  Daily  Journal,  a  legal  newspaper,  quoted 
board  member  Michael  Case  as  saying:  “We  want  a  fair  rule 
for  all  cases  —  not  one  tied  to  a  particular  case.” 

Attorney  Terry  Francke,  executive  director  of  the  Califor¬ 
nia  First  Amendment  Coalition,  acknowledged  Kopp’s  au¬ 
thorship  of  a  bill  closing  loopholes  in  California’s  open 
meetings  law  but  termed  his  latest  proposal  an  example  of 
“misplaced  concern.” 

“I  don’t  believe  the  rights  of  O.J.  Simpson  or  anyone  re¬ 
motely  like  him  are  in  the  kind  of  jeopardy  Sen.  Kopp’s  bill 
is  intended  to  avert,”  Francke  stated.  “Mr.  Simpson’s  plight 
is  getting  the  attention  it  is  simply  because  he  has  always 
been  an  intensely  admired  celebrity.  There  should  be  no  dif¬ 
ficulty  in  Los  Angeles  or  anywhere  else  in  the  world  in  find¬ 
ing  twelve  men  and  women  disposed  to  give  him  the  bene¬ 
fit  of  the  doubt.” 

If  anything,  Francke  contended,  Kopp’s  bill  might  even 
make  it  tougher  for  Simpson’s  defense  team,  “which  is  noth¬ 
ing  if  not  adept  in  sustaining  public  sympathy  for  its  client 
and  undermining  the  force  of  the  case  against  him.” 

Simpson’s  lawyers,  according  to  a  recent  New  Yorker  ar¬ 
ticle,  intend  to  inject  allegations  in  the  upcoming  trial  that 
Los  Angeles  police  detective  Mark  Fuhurman  tampered 
with  evidence  to  make  Simpson  appear  guilty  and  that  the 
officer  has  made  racist  remarks  in  the  past. 

Recently,  Simpson  offered  a  $500,000  reward  for  infor¬ 
mation  leading  to  the  arrest  and  conviction  of  the  killer  or 
killers  of  Simpson’s  wife,  Nicole  Brown  Simpson,  and  her 
friend,  Ronald  Goldman.  The  former  football  great  is 
charged  with  both  murders. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

8/3/94  7/27/94 

8/3/93 

A.H.  BeloCorp.  (NY) 

46.125 

44.75 

47.00 

American  Publishing  ** 

13.75 

13.75 

Capital  Cities/ABC  Inc.  (NY)  ** 

76.50 

78.25 

50.35 

Central  Newspapers  Inc.  (NY) 

26.25 

27.75 

27.25 

Dow  Jones  &  Co.  Inc.  (NY) 

30.75 

30.375 

30.125 

Enquirer/Star  Group  (NY) 

16.50 

16.375 

16.25 

Gannett  Co.  Inc.  (NY) 

51.25 

50.625 

50.00 

Harte-Hanks  Comm.  (NY)  # 

19.50 

19.50 

Knight-Ridder  Inc.  (NY) 

53.875 

53.25 

54.125 

Lee  Enterprises  Inc.  (NY) 

34.75 

34.25 

29.00 

McClatchy  Newspapers  Inc.  (NY) 

26.125 

26.625 

19.00 

Media  General  Inc.  (AM) 

28.375 

28.25 

22.00 

Multimedia  Inc.  (NDQ)  * 

29.75 

29.50 

33.00 

New  York  Times  (Ho.  (AM) 

24.25 

23.50 

25.625 

Park  Communications  Inc.  (NEXO)  24.125 

24.00 

19.25 

Pulitzer  Publishing  Co.  (NY) 

37.75 

37.875 

29.00 

EW.ScrippsCo.  (NY) 

28.625 

29.50 

25.00 

Times  Mirror  Co.  (NY) 

30.375 

30.125 

30.625 

Tribune  Co.  (NY) 

51.00 

53.25 

41.25 

Washington  Post  Co.  (NY) 

235.25 

234.50 

216.50 

*  3  for  1  stock  split 

•*  10  for  1  stock  split  as  of  6/3/94 

♦  Initial  public  offering  as  of  11/3/93  at  $16.50 

**  Initial  public  offering  as  of  5/1 1/93  at  $13 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/3/94 

7/27/94 

8/3/93 

Hollinger  Inc.  (a) 

12.625 

12.75 

13.875 

C^uebecor  Inc.  Class  A  (a) 

17.875 

18.00 

20.50 

Reuters  (c) 

45.00 

44.25 

33.3125 

Southam  Inc.  (a) 

16.75 

17.00 

16.25 

Thomson  Corp.  (a) 

15.875 

15.50 

15.50 

Toronto  Sun  Publishing  Cx)rp.  (a) 

14.875 

14.75 

12.125 

TorStar  Corp.  (a) 

24.375 

24.00 

21.50 

Pearson  Ltd.  (b) 

6.58 

6.59 

4.67 

News  Corp.  Ltd.  (c) 

51.50 

49.625 

46.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 


Prepared  for  E9P  by  Wertheim  Schroder  St  Co.  Inc. 


Francke  stressed  that  Simpson  is  entitled  to  a  fair  trial 
but  added,  “Other  defendants  have  far  fewer  advantages, 
and  gagging  lawyers  will  seldom  help  them.  Their  best  hope 
—  and  Mr.  Simpson’s  —  is  in  enlightened  citizens,  and  you 
don’t  grow  them  in  the  dark.” 

Dallas  Morning  News  forum 

THE  DALLAS  MORNING  News  is  the  newspaper  partner 
in  a  media  partnership  that  will  present  a  televised  town 
hall-style  forum  for  Texas’  gubernatorial  and  U.S.  Senate  can¬ 
didates. 

The  Texas  Debates:  The  People’s  Agenda  will  be  broadcast 
live  from  the  Loews  Anatole  Hotel  in  Dallas  from  8  p.m  to  10 
p.m.  Oct.  21. 
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San  Juan  Star 
execs  fired  in 
language  dispute 

THE  MAJORITY  OWNER  of  the  Eng¬ 
lish-language  San  Juan  Star  has  fired 
the  paper’s  three  top  executives  for  try¬ 
ing  to  switch  to  a  Spanish-language  for¬ 
mat. 

Gerry  Angulo,  a  Miami-based 
Cuban-American  investor,  said  last 
month  he  would  move  to  San  Juan  and 
take  over  active  direction  of  the  Pulitzer 
Prize-winning  paper,  founded  in  1959  as 
the  city’s  only  English-language  daily. 

Dismissed  were  publisher  Carlos 
Lopez  Rosario,  general  manager  Jose 
Llorens  and  sales  and  marketing  man¬ 
ager  Fernando  Zegri  Jr. 

Angulo  said  “irreconcilable  differ¬ 
ences”  developed  from  the  trio’s  “driven 
desire”  to  change  languages,  a  conver¬ 
sion  he  said  would  cost  $5  million. 

“1  had  to  control  efforts  in  that  direc¬ 
tion,”  he  said. 

The  Star  has  a  secure  market  in  a 
growing  bilingual  community,  Angulo 
said,  adding,  “I  know  what  makes  this 
paper  tick.” 

The  paper  has  350  employees  and  a 
daily  circulation  of  about  40,000. 

San  Juan  also  has  two  Spanish-lan¬ 
guage  dailies,  each  with  more  than 
200,000  circulation. 

The  San  Juan  local  of  the  Newspaper 
Guild  said  it  considered  the  action  “a 
change  of  jockeys”  and  its  members 
would  continue  working  under  the  ex¬ 
isting  contract. 

Angulo  became  the  majority  share¬ 
holder  when  Scripps  Howard  Inc.,  the 
Cincinnati-based  publishing  unit  of 
E.W.  Scripps,  sold  the  paper  last  De¬ 
cember  for  $6  million  to  Rita  Acquisi¬ 
tions  Inc.,  Delaware. 

Angulo  is  believed  to  hold  60%  of 
the  stock,  and  the  three  discharged  ex¬ 
ecutives  40%.  All  three  are  former  ex¬ 
ecutives  of  El  Nuevo  Dia,  San  Juan’s 
leading  Spanish-language  paper. 

Lopez,  the  dismissed  publisher,  said 
his  team  had  reduced  losses  for  the  first 
six  months  of  the  year  to  $74,000,  com¬ 
pared  with  $760,000  for  all  of  1993. 

At  the  time  of  the  sale,  Scripps 
Howard  gave  projected  1993  earnings  as 
$16.5  million  with  a  net  loss  of  nearly 
$500,000. 

Angulo  said  editor  Andrew  Viglucci, 
brought  back  from  retirement  this  year 
by  Lopez,  will  continue  at  the  editorial 
helm.  Founding  editor  William  Dorvil- 
lier  won  the  Pulitzer  for  editorial  writ¬ 
ing  in  1961.  —  AP 


Knight  fellows 
attend  Stanford 

TWELVE  U.S.  JOURNALISTS  and  six 
from  other  countries  have  been  award¬ 
ed  John  S.  Knight  Fellowships  at  Stan¬ 
ford  University  for  the  1994-95  academ¬ 
ic  year. 

They  will  elect  independent  courses 
of  study  and  take  part  in  special  semi¬ 
nars. 

The  U.S.  fellows  are:  Susan  Aasen, 
ABC  News,  Washington;  Miranda 
Ewell,  San  Jose  Mercury  News;  Richard 
Gonzales,  National  Public  Radio;  Jane 
Gross,  New  York  Times;  Kim  Heron, 
New  Yorker;  David  Kaplan,  Newsweek; 
Richard  Manning,  Lolo,  Mont.,  free¬ 
lance  writer;  Marsha  McFadden,  Mon¬ 
terey  County  (Calif.)  Herald;  Carol 
Rosenberg,  Miami  Herald;  Elizabeth 
Rubinfien,  Wall  Street  Journal;  Bob 
Shaw,  Des  Moines  Register,  and  Amy 
Virshup,  New  York  freelancer. 

The  U.S.  fellows  receive  their  prima¬ 
ry  financial  support  from  the  John  S. 
and  James  L.  Knight  Foundation.  The 
international  fellows  are  supported  by 
the  Reuter  Foundation,  Knight  Founda¬ 
tion,  Shinyoung  Journalism  Fund  and 
Lyle  Nelson  Fund.  Nelson  served  as  di¬ 
rector  of  the  program,  now  in  its  29th 
year,  from  1969  to  1985. 

NAA  Foundation 
chooses  fellows 

THE  NEWSPAPER  ASSOCIATION 
of  America  has  announced  the  recipi¬ 
ents  of  its  Minority  Fellowships. 

Winners,  who  will  have  the  chance 
to  attend  workshops  this  year,  are:  Di¬ 
ana  Valdez,  Washington  reporter,  and 
Emily  Jauregui,  reporter,  El  Paso  Times; 
Bernadette  Espina,  director  of  financial 
planning.  New  York  Times;  Ron 
Clausen,  advertising  director.  Chilli' 
cothe  (Ohio)  Gazette;  James  Anthony 
Moreno,  graphics  editor,  the  Beaufort 
(S.C.)  Gazette;  Julie  Gallego,  assistant 
city  editor,  and  Orlando  Rodriquez,  cir¬ 
culation  manager/home  delivery,  PresS' 
Telegram,  Long  Beach,  Calif.;  Leilani 
Roberts  Ott,  life  editor,  Muskogee 
(Okla.)  Daily  Phoenix;  Luis  Zaragoza, 
managing  editor,  Pasadena  (Calif.) 
Star'News  and  San  Gabriel  Valley  Tri¬ 
bune;  Sherwin  Gutierrez  Pulmano, 
company  training  coordinator,  Florida 
TimeS'Union,  Jacksonville;  Gwendolyn 
Goodman,  circulation  operations  man¬ 
ager,  Daily  Reflector,  Greenville,  N.C.; 
Paula  Paige,  copy  desk  chief,  the  Advo¬ 


cate,  Stamford,  Conn.;  and  Diana 
Chiyo  McCabe,  wire  editor.  Orange 
County  Register,  Santa  Ana,  Calif. 


Correctness 

Continued  from  page  14 

sues,  not  race  or  gender.”  He  said  he 
bases  his  judgment  on  the  content  of 
issues  but  confronts  race  when  it  be¬ 
comes  an  issue. 

“In  the  art  of  characterization,  you 
must  consider  all  elements,  [such  as] 
what  can  enhance  the  cartoonist’s 
statement?  Ramirez  said. 

For  example,  Ramirez  received  com¬ 
plaints  from  the  Jewish  community 
about  his  portrayal  of  Jews  as  people 
with  big  noses.  Ramirez,  however, 
draws  nearly  everyone  with  an  over¬ 
sized  nose,  including  PLO  chairman 
Yasser  Arafat,  and  he  showed  a  series 
of  slides  illustrating  his  point. 

The  problem,  however,  is  that  “1 
don’t  want  the  message  distracted  by 
big  noses”  because  that  is  when  the 
“cartoon  becomes  ineffectual.” 

“More  often  than  not,  it  is  the  con¬ 
text  people  are  upset  about,”  he  con¬ 
tinued.  “There  is  a  problem  of  race, 
and  we  need  to  fight  it,  but  in  all  seg¬ 
ments.  I  do  not  believe  in  the  general¬ 
ization  of  people  by  broad  groups.  We 
have  to  have  a  common  base  to  com¬ 
municate  in.” 

If  every  journalist  uses  a  mirror  to 
try  to  reflect  society,  then  editorial  car¬ 
toonists  have  a  funhouse  mirror. 
Horsey  said. 

“If  you  hold  it  right,  it  will  shed 
some  light  on  an  issue.  But  because  it 
is  a  distorted  mirror,  it’s  going  to  offend 
somebody,”  said  Horsey,  who  is  syndi¬ 
cated  through  North  America  Syndi¬ 
cate. 

“The  one  reality  of  our  jobs  is  that 
no  matter  what  we  do,  somebody  is  go¬ 
ing  to  be  angry,”  he  said.  “We  may  sec¬ 
ond-guess  our  readers  in  terms  of  be¬ 
ing  sensitive  far  more  than  we  need  to 
be.  We  should  give  them  credit  for  get¬ 
ting  the  joke.” 

The  role  of  the  editorial  cartoonist, 
according  to  Horsey,  is  to  “get  past  im¬ 
precise  perceptions  and  portray  reality 
in  ways  people  are  not  seeing  well.” 

Horsey  pointed  out  that  “little 
things  are  important.  To  be  included  is 
important.” 

Basically,  Wilkinson  added,  this  is  a 
white  profession. 

“True  power  is  not  just  deciding 
which  cartoonist  gets  in  the  paper  but 
in  drawing  it,”  she  said. 
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War  of  Words 

Continued  from  page  18 

“I  don’t  wish  to  dignify  Freedom  by 
making  them  my  judges  on  the  ques¬ 
tions  of  how  we  run  the  newspaper,”  he 
added.  “They  have  another  agenda  go¬ 
ing,  and  they  may  present  themselves 
as  journalists,  but  they’re  not.” 

Three  months  ago,  the  Church  of 
Scientology  accused  the  Times  of  “in¬ 
flammatory”  coverage  that  was  based 
on  “lies  and  innuendo”  (E&P  April  9, 
page  16).  At  the  time,  Paul  Tash,  exec¬ 
utive  editor  of  the  Times,  defended  the 
coverage  of  the  Church,  saying  it  must 
be  held  to  the  same  standard  of  scruti¬ 
ny  that  other  large  organizations  are 
subject  to. 

Now  this  business 
really  is  a  game 

IF  THE  NEWS  business  gets  to  be  a 
grind,  there’s  always  the  news  game. 

It’s  a  new  board  game  called  It’s  News 
to  Me!,  and  it  is  designed  to  spark  stu¬ 
dent  interest  in  current  events  and  at¬ 
tract  young  folks  to  newspapers. 

The  Pittsburgh  Post-Gazette  is  using 


the  game  in  its  newspaper-in-education  i 
programs,  but  it  has  applications  in  lit¬ 
eracy  and  general  education  —  even  as 
a  pastime  for  grownups  —  says  Barbara 
Goldman,  its  creator. 

Players,  from  grade  6  on,  take  the 
role  of  reporters  and  complete  assign¬ 
ments  involving  everything  from  the 
front  page  to  community  news  and  edi¬ 
torials.  They  might  be  assigned  to  pick 
an  article  about  an  event  that  affects 
people,  or  a  funny  story. 

Goldman,  who  has  worked  extensive¬ 
ly  in  educational  projects  involving 
newspapers,  said  the  idea  for  the  game 
came  to  her  after  she  designed  News  to 
Use,  an  11-chapter  curriculum  guide 
book  designed  to  get  students  to  use 
and  understand  newspapers. 

Ex-sportswriter 
named  to  board 

RETIRED  KANSAS  CITY  Star  sports- 
writer  Joe  McGuff  has  been  named  to 
the  board  of  directors  of  the  Kansas 
City  Royals  baseball  team. 

McGuff  replaces  Gene  Budig,  who 
was  recently  named  American  League 
president. 


NAA  backs 
postal  hike 

THE  NEWSPAPER  ASSOCIATION 
of  America  has  filed  papers  with  the 
U.S.  Postal  Rate  Commission  support¬ 
ing  the  proposed  10.3%  general  postal 
rate  increase  this  year. 

NAA  supported  the  across-the-board 
rate  hike  early  on  “but  was  unable  to 
join  in  the  settlement  until  now  be¬ 
cause  of  the  34%  increase  the  Postal 
Service  had  originally  proposed  for  the 
in-county  rate  used  by  small  news¬ 
papers,”  NAA  president  and  CEO 
Cathleen  Black  said. 

Once  the  Postal  Service  lowered  the 
in-county  increase  to  1.5%,  NAA,  the 
Reston,  Va. -based  trade  group  repre¬ 
senting  1,250  U.S.  and  Canadian  papers 
and  about  85%  of  U.S.  daily  circulation, 
threw  in  its  support  by  filing  papers  in 
June. 

NAA  maintained  its  opposition  to 
methods  and  concepts  used  to  compute 
the  rate  increase  but  said  it  was  “willing 
to  postpone  litigating  those  disagree¬ 
ments  until  a  later  proceeding,  in  view 
of  the  strong  public-interest  reasons  for 
resolving  this  case  in  a  less  litigious, 
simplified  manner.” 


The  Media  Alliances  Conference 


November  1-3,  Hyatt  Regency  La  Jolla,  San  Diego,  California 


Co-sponsoring  Organizations 

Edita<S’PulM>a-  The  Kelsey  Group  PRODIGY. 


Emerging  technologies  are  creating  an 
unprecedented  number  of  new  media  alliances. 
Some  will  succeed.  Some  will  fail.  Newspapers 
are  already  entering  into  alliances  to  protect  their 
local  franchise.  But  how  do  you  know  which 
technologies  and  applications  offer  newspapers 
the  best  growth  opportunities? 

Why  is  there  an  urgency  for 
newspapers  to  form  alliances  now? 

What  do  Yellow  Pages  and  online  companies 
expect  from  a  newspaper  alliance  partner? 

Will  online  services  be  the  next 
evolutionary  step  for  newspapers? 

If  you  are  a  smaller  newspaper 
publisher,  how  can  you  attract  the 
media  allies  you  need? 

This  is  the  one  conference  which  will  explore  the 
"nuts  and  bolts"  of  existing  and  emerging  media 
alliances  that  work. 

If  you  are  involved  with  strategic  planning, 
marketing,  competitive  analysis  or  new  media 
decision-making  for  newspapers,  industry 
suppliers  or  advertising  agencies,  vou  need  to  ^ 
attend  this  conference!  I 

O 

Register  before  September  1  and  pay  $795  (a  i 
$200  savings).  For  Information,  call  Natalie 
Kaye,  609-921  -7200.  Or  Fax  609-921  -2112.  I 
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Legal  Briefs 

Subpoenas 

withdrawn 

A  SPECIAL  PROSECUTOR  has  with¬ 
drawn  subpoenas  issued  to  11  media  or¬ 
ganizations  in  an  attempt  to  get  notes 
and  tapes  of  interviews  with  the  father 
of  a  murder  suspect. 

In  Noblesville,  Ind.,  prosecutor 
William  Lawler  said  he  had  enough  in¬ 
formation  without  the  notes  and  tapes 
for  his  investigation  of  Mmoja  Ajabu, 
whose  son,  21-year-old  Kofi  Ajabu,  is 
one  of  three  men  accused  in  the  March 
killings  of  two  Carmel  teenage  siblings 
and  a  family  friend. 

In  several  interviews,  the  elder  Aba- 
ju,  who  heads  the  Indianapolis  Black 
Panther  Militia,  declared  his  son  inno¬ 
cent  and  threatened  retaliation  if  he 
were  convicted  and  executed  for  the  kil- 
ings. 

Lawler  is  investigating  whether  to 
charge  the  suspect’s  father  for  intimida¬ 
tion  for  making  threats. 

The  news  organizations  —  including 
the  Associated  Press,  Indianapolis  Star' 
News  and  Noblesville  Daily  Ledger  — 
have  sought  to  quash  the  subpoenas. 

Of  the  three  suspects,  who  could  get 
the  death  penalty  if  convictd,  Kofi 
Ajabu  and  James  Walls,  20,  pointed  the 
finger  at  Raymond  Adams,  26,  for 
killing  Lisa  Allemenos,  13;  her  brother, 
Nick,  18;  and  their  friend,  Chris  James, 
23.  —  AP 

Officials’  relatives 
can  sue  over 
libelous  stories 

THE  U.S.  SUPREME  Court  has  left  in¬ 
tact  a  ruling  that  lets  relatives  of  public 
officials  sue  over  the  emotional  distress 
they  contend  they  suffered  from  al¬ 
legedly  libelous  news  stories  about  the 
officials. 

The  court,  without  comment,  last 
month  refused  to  block  a  trial  based  on 
such  charges  against  El  Vocero  de  Puer¬ 
to  Rico,  the  island’s  largest  newspaper. 

Lawyers  for  the  paper  said  the  Puerto 
Rico  Supreme  Court  decision  last 
March  marked  the  first  time  someone 
not  named  or  alluded  to  in  a  news  arti¬ 
cle  has  been  allowed  to  sue  over  an  al¬ 
legedly  false  statement. 

The  high  court  action  is  not  a  ruling 


and  the  Puerto  Rico  case  could  some 
day  return  to  the  justices.  No  trial  has 
yet  been  held  to  determine  whether  li¬ 
bel  occurred  and  it  is  possible  that  fact 
might  have  played  a  role  in  the  court’s 
rejection  of  the  paper’s  appeal. 

Carlos  Rodriguez,  an  official  of  the 
Puerto  Rico  Police,  sued  El  Vocero  in 
1989.  So  did  his  wife,  Emerita  Mercado 
Rodriguez. 

Rodriguez  alleged  that  the  paper  li¬ 
beled  him  in  two  1989  articles  about 
turmoil  within  the  police  department. 
His  wife  alleged  that  she  suffered  emo¬ 
tional  distress  because  of  the  alleged  li¬ 
bel. 

The  paper  quickly  sought  to  have  her 
lawsuit  dismissed,  contending  that  past 
Supreme  Court  rulings  have  required 
that  libel  lawsuits  be  filed  over  state¬ 
ments  “of  and  concerning”  the  person 
who  sues. 

The  Puerto  Rico  Supreme  Court  dis¬ 
agreed.  If  a  person  can  sue  and  recover 
damages  for  being  libeled,  “his  wife, 
children  or  third  parties  who  have  suf¬ 
fered  damages  and  mental  anguish  due 
to  the  information  published  must  have 
a  cause  for  action  for  damages,”  the 
Puerto  Rico  court  said. 

The  lower  court  noted  that  because 
Rodriguez  is  a  public  figure,  both  he  and 
his  wife  must  prove  the  paper’s  articles 
about  him  were  false  and  published 
with  actual  malice  —  knowledge  or 
reckless  disregard  of  their  falsity. 

Private  citizens  who  sue  for  libel  have 
an  easier  burden.  They  must  prove  that 
the  statements  were  false  and  were 
made  negligently.  —  AP 

Kentucky  court 
dismisses  libel  suit 

THE  KENTUCKY  SUPREME  Court 
has  let  stand  a  lower  court’s  dismissal  of 
an  11-year-old  libel  suit  against  the 
Louisville  Courier-Journal  and  now-de¬ 
funct  Louisville  Times. 

Dr.  Charles  Pearce,  alleging  he  was 
libeled  by  1982  stories  involving  charges 
he  improperly  dispensed  drugs,  sued  the 
Times  in  1983. 

Pearce  was  twice  convicted  since 
1985  of  improperly  prescribing  drugs 
and  last  year,  as  part  of  a  plea  bargain, 
surrendered  his  medical  license. 

A  circuit  judge  dismissed  the  case  in 
1992,  and  a  state  appeals  court  upheld 


the  dismissal  last  year. 

In  a  separate  ruling,  the  court  upheld 
the  right  of  newspapers  to  inspect  per¬ 
formance  evaluations  of  public  school 
superintendents.  The  case  involved  the 
Courier'] ournaVs  request  to  review  the 
1992  evaluation  of  Bullitt  County 
School  Superintendent  George  Valen¬ 
tine.  — AP 

News  organizations 
quash  Messiah  story 

A  28-YEAR-OLD  Burlington,  Vt.,  man 
who  threatened  news  organizations  that 
refused  to  report  that  he  is  the  Messiah 
has  been  ordered  back  to  a  federal  psy¬ 
chiatric  prison. 

U.S.  District  Judge  Fred  Parker  said 
that  freeing  Mark.  L.  Rouelle,  who  suf¬ 
fers  from  a  schizo-affective  disorder, 
would  risk  “substantial  bodily  injury  to 
others.” 

Rouelle  mailed  threatening  letters  to 
Burlington  Free  Press  reporter  Mike 
Donoghue  and  a  TV  newsman. 

Parker  said  Rouelle  requires  in-pa¬ 
tient  care. 

Court  denies 
document  request 

A  NEW  JERSEY  state  court  has  grant¬ 
ed  a  stay  delaying  the  release  of  confi¬ 
dential  casino  licensing  reports  on  re¬ 
puted  Asian  organized  crime  members. 

A  two-judge  appellate  panel  said  in 
June  that  it  would  hear  arguments  in  ei¬ 
ther  September  or  October  on  a  re¬ 
quest  by  the  Atlantic  City  Press’. 

The  paper  wants  to  obtain  informa¬ 
tion  on  background  investigations  the 
state  Division  of  Gaming  Enforcement 
conducted  on  about  a  dozen  people  or 
companies  licensed  by  state  regulators 
or  doing  business  with  casinos. 

The  state  Casino  Control  Commis¬ 
sion  voted  to  release  the  documents 
and  then  to  stay  the  release  so  the  state 
would  have  time  to  appeal.  The  Divi¬ 
sion  of  Gaming  Enforcement  sought 
and  obtained  an  “emergency  stay”  that 
delays  release  of  the  documents. 

The  Press  has  published  stories  say¬ 
ing  12  people  or  companies  named  in  a 
1992  U.S.  Senate  report  as  having  ties 
to  Asian  syndicates  have  infiltrated  At¬ 
lantic  City  casinos.  —  AP 
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Did  You  Read  These 
Important  ECT  Articles 

In  July? 


Poking  Fun  At  The  Pope 

For  the  second  time  this  year,  a 
Doug  Marlette  cartoon  gets 
Newsday’s  editors  up  in  arms; 
newspaper  apologizes  to  readers; 
prize-winning  cartoonist  takes  a 
poke  at  his  employer. 

The  Changing  Landscape 
Of  Prepress  Technology 

Top  execs  of  leading  prepress  firms 
talk  about  their  past,  present  and 
future  at  a  NEXPO  meeting  with 
newspaper  tech  managers. 

Newspapers 

And  The  Superhighway 

Stock  analysts  say  newspapers’ 
eventual  success  in  on-line  services 
will  hinge  on  local  news  content, 
but  the  info  highway  won’t  bear 
fruit  any  time  soon. 

Newspapers  Urged 
To  Be  More  Creative 

Ad  agency  executive  says  he 
expects  some  added-value  mar¬ 
keting  programs,  not  just  a  bill; 
calls  Newspaper  National  Network 
a  good  concept,  but  not  enough. 

Student  Paper 
Tries  To  Right  A  Wrong 

University  of  Iowa  student 
newspaper  wrongly  identifies 
former  lU  basketball  star  as  having 


been  arrested  for  burglary,  then 
tries  to  rectify  its  mistake. 

Looking  For  Cheap  Hires 

Survey  shows  small  dailies  are 
seeking  high  quality  j-school 
graduates  but  looking  to  pay  them 
under  $16,000  a  year. 

Keeping  Their  Heads 
Above  Water 

Georgia  newspapers  report 
dramatic  flood  stories  despite 
vacation-reduced  news  staffs, 
submerged  roads,  spotty  utility 
services  and  threats  to  family  and 
property. 

Cable  Operators 

And  The  First  Amendment 

U.S.  Supreme  Court  says  they  have 


the  same  rights  and  protections  as 
other  media. 

Pagination  Alternatives 

Three  managers  outline  their 
newspapers’  different  approaches. 

Health  Care  Coverage 
And  Paper  Carriers 

Proposed  health  care  legislation 
could  jeopardize  the  safe  harbor 
that  allows  newspapers  to  treat 
their  carriers  as  independent 
contractors. 

Unheard  Of 

California  judge  stuns  media 
by  ordering  18  news  organizations 
to  preserve  all  published  and 
unpublished  materials  gathered  in 
covering  a  high-profile  kidnap 
case. 


You  miss  a  lot  in  the  newspaper  industy  if  you  miss  a  week  of  E&P. 
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Continued  from  page  48 

lation  manager  William  Shannon, 
“they  get  a  paper  delivered  within  thir¬ 
ty  minutes  of  the  call,  or  they  get  that 
day’s  paper  free.” 

The  Bedford  (Pa.)  Daily  Gazette 
will  replace  a  missing  paper  at  the  cus¬ 
tomer’s  request  and  extend  the  sub¬ 
scription  by  an  additional  day. 

“We  do  monitor  repeat  customer 
calls  to  make  sure  it  is  legitimate,”  said 
Ned  Frear,  Gazette  president  and  pub¬ 
lisher,  “but  rarely  does  a  customer  take 
inappropriate  advantage.” 

Frear  said  missed  deliveries  have  de¬ 
creased  30%  since  the  program  started. 

Some  newspapers  have  found  novel 
ways  of  providing  symbolic  atonement 
to  customers  who  have  had  major  ser¬ 
vice  failures. 

John  Mathew,  president  of  Boone 
Newspapers  and  former  publisher  of  its 
Natchez  (MS)  Democrat,  distributes 
“Have  a  Month  on  Me”  coupons  to  his 
department  heads  and  authorizes  them 
to  provide  a  free  month’s  subscription 
to  disgruntled  readers.  “We  prefer  to 
forego  the  month’s  revenue  in  order  to 
keep  a  customer,”  said  Mathew. 

The  practice  began  a  few  years  back, 
when  Natchez  businessman  j.  Gould 
Gardner  was  jawing  in  a  restaurant 
about  the  Democrat's  scant  coverage  of 
the  upcoming  Kentucky  Derby.  When 
Mathew  overheard  Gardner’s  com¬ 
plaint,  he  recalls,  “My  first  reaction 
was  to  get  angry  about  it.”  Mathew 
gave  Gardner  a  “month  on  him.”  Gard¬ 
ner  wrote  “a  real  nice  letter  back  and 
we  institutionalized  the  policy,”  said 
Gardner. 

Correction  of  service  problems  that 
create  customer  ire  often  is  triggered 
by  getting  management’s  attention. 

After  a  string  of  circulation  com¬ 
plaints,  Roland  Waechter,  general 
manager  of  the  Daily  Union  in  Junc¬ 
tion  City,  Kansas,  had  his  district  man¬ 
agers  personally  deliver  newspapers  to 
all  subscribers  who  didn’t  receive  the 
Sunday  paper,  its  only  morning  deliv¬ 
ery.  James  Ford,  circulation  manager  of 
the  Shelbyville  (IN)  News,  sometimes 
delivers  a  missed  newspaper  himself. 

What  about  service  problems  with 
other  areas  of  the  newspaper  business? 
Delivering  satisfaction  to  advertisers, 
in  particular,  is  an  area  that  has  be¬ 
come  increasingly  important  as  media 
options  multiply. 

One  common  complaint  involves 
who’s  responsible  for  errors  appearing 
in  ads.  Most  papers  ask  advertisers  to 


“proof”  their  own  advertisements.  This 
policy  is  aimed  at  indemnifying  the 
newspaper  from  any  error.  If  an  error 
occurs,  the  newspaper  can  say  (direct¬ 
ly  or  indirectly),  “Well  customer,  you 
proofed  the  ad.”  And  if  an  error  ap¬ 
pears  in  print,  most  newspapers  credit 
the  advertiser  only  with  the  amount  of 
space  occupied  by  the  error. 

Wesley  Rowe,  publisher  of  the 
Courier-Times  in  New  Castle,  Ind., 
changed  that  policy  after  trying  the  old 
you-proofed-it  argument  on  an  upset 
grocer. 

“You’re  the  professionals,  the  proof¬ 
readers,”  the  grocer  said.  “Hell,  I’m  just 
a  grocer.  1  just  like  to  see  the  ad  before 
1  spend  seven  hundred  dollars.” 

“I  realized  my  policy  did  not  deal 
with  the  world  as  the  customer  per¬ 
ceived  it,”  said  Rowe. 

“My  generosity  did  nothing  to 
soothe  the  headaches  caused  by  the 
hundreds  of  people  who  flocked  to  his 
store  for  a  soda  pop  at  a  ridiculously 
low  price,  and  their  ire  when  the  gro¬ 
cer  had  to  apologize  and  turn  them 
away.” 

The  grocer  had  assumed  his  ad  rep 
or  the  newspaper’s  production  depart¬ 
ment  knew  enough  to  recognize  a 
dumb  mistake.  If  a  mistake  occurs, 
Courier-Times  ad  reps  can  personally 
authorize  up  to  a  full  page  make  good, 
if  that  is  what  it  takes. 

Research  tells  us  that  a  customer 
who  has  had  a  problem  elegantly  cor¬ 
rected  ends  up  more  loyal  than  a  cus¬ 
tomer  who  has  never  had  a  problem. 

We  also  know  that  when  problems 
occur,  the  customer’s  disappointment 
needs  to  be  soothed  before  the  prob¬ 
lem  is  corrected.  Humility,  caring  and 
urgency  are  all  powerful  antidotes  to 
customer  ire. 

It  might  be  a  good  idea  to  think 
through  exactly  how  you  plan  to  han¬ 
dle  those  break  downs.  Inform  people 
of  the  “script”  they  should  follow.  Cer¬ 
tainly  an  apology  and  an  expression  of 
empathy  is  in  order. 

Maybe,  there  is  merit  in  providing 
some  token  or  gesture  which  tangibly 
telegraphs  your  sincere  regret  the  dis¬ 
appointment  occurred. 

Follow-up  after  a  problem  can  tele¬ 
graph  to  customers  that  you  sincerely 
care  about  them  and  the  fact  that  they 
had  a  problem. 

The  manner  in  which  disappoint¬ 
ments  are  handled  can  have  a  dramat¬ 
ic  impact  on  the  overall  perception  of 
your  newspaper.  Effective  recovery 
when  service  breaks  down  may  make 
the  difference  on  how  your  customers 


judge  you. 

“The  difference  between  a  good 
newspaper  and  a  great  one  is  not  how 
they  perform  in  normal  times,”  said 
Hollis  Price,  Houston  Chronicle  distri¬ 
bution  manager,  “it’s  how  they  perform 
when  the  customer  is  disappointed.” 


community  papers  produced  in  his 
plant  have  been  printed  on  recycled 
stock  since  October. 

“We  were  fortunate  to  have  found  a 
mill  that  was  able  to  supply  us  with 
100%  recycled  newsprint  at  a  price 
that  we  could  afford,”  Park  wrote, 
adding  that  if  the  mill  “finds  it  neces¬ 
sary  to  redirect  their  newsprint  to  larg¬ 
er  newspapers,  then  [our]  efforts  .  .  . 
have  been  in  vain.” 

Saying  community  papers  do  their 
share  to  recycle  newspapers  and  use  re¬ 
cycled  newsprint,  NNA’s  Griffin  ex¬ 
pressed  disappointment  with  the  envi¬ 
ronmental  groups  —  “the  very  ones 
who  encouraged  us  to  act  voluntarily.” 

In  his  letter  to  Dingell,  Cooper  said 
newspapers  had  achieved  “one  of  the 
best  recycling  records  of  any  industry” 
and  that  “voluntary  effortrs  and  free- 
market  competition  are  achieving  the 
goal”  sought  by  Dingell’s  amendment. 

“The  public  is  tired  of  these  excus¬ 
es,”  said  Jan  Beyea,  National  Audu¬ 
bon’s  chief  scientist,  who  told  E&P 
that  he  disagrees  with  Griffin’s  assess¬ 
ment  of  the  amendment’s  impact. 

“Actually,  the  economics  of  certain 
kinds  of  newsprint  will  improve  for  the 
small  papers,”  said  Beyea.  “There  will 
be  then  a  niche  market  for  virgin  pa¬ 
per,  and  the  price  will  drop  [with]  de¬ 
mand  .  .  .  because  the  larger  papers 
have  to  go  after  the  recycled 
newsprint.” 

Beyea  added:  “If  he  is  right,  which  I 
don’t  believe,  there  are  additional  ex¬ 
emptions  that  can  be  carved  out  for 
the  smaller  papers.” 

The  American  Forest  &  Paper  Asso¬ 
ciation  recently  released  figures  that 
show  the  recovery  rate  of  old  news¬ 
papers  grew  from  30.3%  in  1985  to 
58%  in  1993. 

The  recovery  rate  made  its  biggest 
gain  when  total  newsprint  supply  de¬ 
clined  by  almost  a  million  tons  in  1991. 
The  rate  fell  only  in  1987. 

Last  year’s  58%  represented  a  sub¬ 
stantial  rise  in  recovery  because  the  to¬ 
tal  newsprint  supply  for  1993  was  virtu¬ 
ally  the  same  as  in  1985. 


Recycling 

Continued  from  page  1 0 
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11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


_ ANIMALS _ 

PETS,  WILDLIFE,  environment.  Strong 
humon  interest.  $5  a  week,  500-wora 
weekly.  Earthlings,  PO  Box  2825,  Ken¬ 
sington,  MD  20891 .  (301 )  816-9420. 

ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


_ BUSINESS _ 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fox:  (212) 
254-7646. 


ENTERTAINMENT 

PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  11552.  (914)  664-8780. 


_ ADVERTORIAL _ 

VIDEOS  from  COMICS  -  Strips,  Panels 
Editorial  Cartoon  -  ANIMATED  on  Tope 
For  Sample  NBC  Tape  (21 2)  265-2942 

AUDIOTEX  CONSULTANTS 

VOICE  PERSONALS 

If  we  could  show  you  how  to  earn  thou¬ 
sands  of  dollars  more  from  your  voice 
personals,  would  you  give  us  a  call? 
No  obligation  consultation.  Audiotex 
consultants  (51 6)  624-7205. 

INVESTORS  WANTED 

RUSSIA/C.I.S. 

Investor-partner  sought  for  jointly  pro¬ 
ducing  business  directories  on  Russia/ 
C.I.S.  Network  of  researchers  available 
throughout  the  former  Soviet  Union. 
Fax  (7-095)  21 9-0954  Moscow. 

NEWSLEHERS 

EX-UNIPRESSERS.  Remember  the  Great 
Days  of  UPl.  Get  "Ninety-Five"  newsletter, 
c/o  Dick  Harnett,  555  Laurel  Ave. 
#322,  San  Mateo,  CA  94401 . 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Medio  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  core  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
POBox  1088,  Troy,  AL  36081 
(205)566-7198 
FAX  (205)  566-01 70 


NEWSPAPER  APPRAISERS 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
jxirtners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 

NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
POBox  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  fexton-N.Engbnd  (617)  446-071 1 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Cloussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(51 9)  631-5709 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Cleorwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)  675-4380 


_ HUMOR _ 

"THAT'S  UFE" 

Sometimes  sensitive,  often  sorcastic, 
occasionally  naughty  and  always  funny 
look  at  life  from  parenting  to  politics. 
National  award-winning  700-word, 
weekly  column.  Free  samples.  K. 
Gulbranson,  1121  Birnam  Woods  Dr., 
Virginia  Beach,  VA  23464.  (804) 
366-5224. 

HUMOR  COLUMN 

Humorist's  car  broke  down  in  rural 
America  and  he  hopes  to  sell  enough 
columns  to  buy  a  bus  ticket  out.  Afforda¬ 
ble  weekly  columns  come  edited  and 
camera  ready  or  on  disk.  Free  samples. 
Reply  to  Box  0701 5,  Editor  &  Publisner. 


NEWSPAPER  BROKERS 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  *  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Call  (or  o  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 

JAMES  W.  HAU,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 
(205)566-7198 
FAX  (205)  566-01 70. 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  PO  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (91 4)  692-831 1 . 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 

I  Fax  Your  Ad  To  (212)  929-1259  I 


NEWSPAPER  BROKERS 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 

MEL  HODEU,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lone 
Dallas,  TX  75205 

(21 4)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


It’s  a  Classified  Secret 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
E&P  Classified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you 
do  not  wont  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 
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NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

SOUTHERN  OREGON  weekly,  grow¬ 
ing  town,  desiroble  area.  $160,000 
with  $45,000  down  payment. 

WESTERN  OREGON  weekly,  oerfect 
for  ad  oriented  owner.  $425,000  with 
$1 25,000  down  payment. 

WESTERN  OREGON  weekly,  building, 
very  profitable.  $180,000  with 
$45,000  down  payment. 

Whitesmith  Publication  Services 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

TWO  BIG  WEEKLIES.  Hill  countiy  and 
east  Texas,  $500K  range,  about  $200K 
down.  These  are  top  notch.  Bill  Berger, 
ATN,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

COAST  WEEKLY,  resort  area,  debt 
free.  Must  sell  for  health  reasons.  Gross 
$74K,  sacrifice  $60K.  Zone  9.  Box 
36962,  Editor  &  Publisher. 

Look  for  the  ridiculous  in  everything 
and  you  will  find  it. 

Jules  Renard 

NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 

NEWSPAPERS  WANTED 

ARE  YOU  A  Zone  2  weekly  publisher 
thinking  of  retirement?  Husband  and 
wife  seek  opportunity.  PO  Box  9090, 
Trenton,  NJ  08650. 

EOUIDMEMT 

PRESSES 

PRESSES 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  1975  GOSS  COM¬ 
MUNITY  w/SC  folder;  4/u  &  8/u 
GOSS  SUBURBAN  w/dbl  parollel,  8/u 
1975  GOSS  COMMUNITY  w/2  SC 
folders;  4/u  1000  series  SUBURBAN 
w/dbl  parallel;  6/u  1974  NEWS  KING 
stacked  w/KJ6;  4/u  &  6/u  HARRIS 
VISA  1971  &  1969;  4/u  1976  NEWS 
KING  w/KJ6  $58,000;  2/u  NEWS 
KING  w/pre-press  equipment 

Tel  (913)362-8888  Fax(91 3)362-8901 

SINGLE-WIDTH 

10-unit  Goss  Urbanite,  1982/68  with  5 
stacked  sets  of  units,  22  3/4". 

7- unit  Goss  Urbanite,  1 986  vintage. 

8- unit/2-folder  Community  (4  floor 
units  &  2  stacked  sets),  1985/79/68, 
22  3/4". 

3-unit  Community  w/Community  folder. 
2-unit  Community  w/SC  folder  &  SSC 
quarter  (older. 

1  -unit  Community  w/Community  folder. 
Goss  SC  folder  w/ upper  former. 

Web  Leader  mono  units,  Quadracolor 
unit  &  Web  Leader  folders. 

6-unit  News  King,  (3  stacked  sets), 
1977. 

5-unit  News  King,  1 983  vintage. 

2-unit  News  King  press. 

DOUBLE-WIDTH 

2  Goss  160-page  double  3:2  folders, 
22  3/4"  each  w/ double  upper  formers. 
One  Double  3:2  Goss  Imperial  folder/ 
upper  former,  22  3/4". 

INIAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-621 7 

CAMERA  &  DARKR(X>M 

AAAILROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  cantera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 

MAILR(X>M 

Refurbished  add  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

•  24-P,  48-P,  and  72-P  HARRIS 
NSERTERS.  Reconditioned-Guaranteed 
’roduction-Training  Program  Program 
Provided.  JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  or  (800)  741-1937 

GOSS  HEADUNER  MARK  1 

PARTS  FOR  SALE 

The  Corpus  Christi  Caller-Times  has 
idled  a  Goss  Headliner  Mark  1  (1957) 
letterpress  that  was  converted  to 
Dahlgren  DiLitho  in  the  1970's.  The 
press  consists  of  ten  (10)  units,  four  (4) 
half  decks,  2  double  2:1  folders  and  10 
Cline  reels.  Anyone  interested  in  parts 
off  this  press  should  call  Ron  Ferriby  at 
(512)  886-4351  or  Slats  Reeves  at 
(512)  886-3462. 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
-loor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Jsed  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
3rices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

NEWSPAPER  RACKS 

APPROXIMATELY  500  chrome  racks  for 
tabloid  and  magazine  size  pub¬ 
lications.  Were  used  for  ad  paper  and 
photo  book.  Available  first  week  of 
August.  Call  (317-353-9379). 

PREPRESS 

WANTED  TO  BUY 

CALL  US  -  WE  BUY 

Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 

ECR  upgrade  lets  you  run  color  separa¬ 
tions  on  your  Ultre  based  engine.  72 
and  94  p  available.  Matrix  (603)  429- 
2798. 

PRE-OVYNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 

GOSS  URBANITE  Press,  1000-series.  6 
units,  (older  with  upper  former.  Excep¬ 
tional  condition.  Available  October.  No 
dealers.  (404)  841-0102. 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 
ask  (or  David  Slauter. 

If  you  are  possessed  by  an  idea,  you 
find  it  expressed  anywhere,  you  even 
smell  it. 

Thomas  Mann 

Metroliner  or  Metro  Mono  unit,  23  3/4 
cut-off  injector  inking,  spiral  brush-ink 
train  dampening  preferred,  with  or 
without  RTP.  Frame  size  82"  (A-82). 

Call  Jim  Tredinnick,  Production 
Director,  (609)  563-5305,  Times 
Graphics,  Inc.,  891  E.  Oak  Road, 
Vineland,  NJ  08360 

Late  News  about  Newspaper  Markets 
appears  weekly  in  the  pages  of  Editor  &  Publisher 

INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

ppn  ^TAPT^ 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

1  (800)  776-6397 

SOUTHERN  TELEMARKETING 

Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
9^-1845 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

KEVIN  BRIAN  KAMEN  &  CO. 

Home  Delivery/Single  Copy  Sales 
Nationwide  (51^  379-2797 

ADNET  SYSTEMS 
Telemarketing  Specialists 

Quality  Work*  Reasonable  Rales 

1  (800)  336-8037 

SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 

CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 

1  (800)929-1845 
our  26th  Year 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)247-2338 

J.  BLENKARN  HQLDINGS 
Circulation  Telemarketing  Experts 

Jeff  Blenkarn  (61 6)  458-6611 

TUBE  ALTERNATIVE 

Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 

Call  about  our  low  contract  rates! 

(212)  675-4380 

SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 

LEM  MARKETING 

Crews... Turn-Key  &  Seminars 
(609)  822-3701 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CONSULTANTS 


48  specialists,  qeneralists  ovailable 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  ltd., 
(414)272-6173. 


DISTRIBUTION  SERViaS 


FREE  AOZ  DEUVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1  -800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


EDITORIAL  SERVICES 


IVY  EDITORIAL  SERVICES 
Medical  and  consumer  writing,  editing, 
proofreading,  typesetting,  design, 
production.  Meeting  planning  also  a 
specialty.  Rates  by  quotation. 

(516)  887-7534 


HELP  WANTED 


ACCOUNTING 


ADVERTISING  ACCOUNTING 
SUPERVISOR 

100,000  California  Daily  is  looking  for 
a  hands  on  supervisor  to  report  to  the 
Accounting  Manager.  The  successful 
candidate  will  supervise,  direct  and 
develop  advertising  accounting  func¬ 
tions  and  support  staff;  develop  and 
coordinate  camputer  system  applica¬ 
tions  and  reporting  to  support  advertis¬ 
ing  functions  and  perform  rate  analysis, 
advertising  sales  program  reviews  and 
other  analysis. 

An  Associate  Degree  in  Accounting, 
Business  Administration  or  related 
experience  and  2  years  general  accoun¬ 
ting  experience  is  required,  as  is  expe¬ 
rience  with  computerized  newspaper 
advertising  systems.  Experience  with 
ADMARC  System  a  plus. 

We  offer  competitive  pay  and  excellent 
benefits  including  medical,  dental, 
visian,  401  (K),  vacation  and  sick  pay. 
Box  07035,  Editor  &  Publisher. 


ADMINISTRATIVE 


ASSOCIATION  DIREQOR 
The  Montana  Newspaper  Association 
seeks  a  multifaceted  professional  to 
head  the  statewide  organization  of  75 
weekly  and  daily  newspapers.  The 
executive  director  administers  the  orga¬ 
nization  and  a  three-person  staff, 
speaks  for  the  organization  on  pro¬ 
fessional  issues,  spearheads  lobbying 
efforts  at  the  state  Capitol  and 
coordinates  the  annual  canvention  and 
contest.  Director  oversees  statewide 
advertising  network.  Must  have  salid 
management  and  people  skills, 
understanding  of  daily  and  weekly 
newspaper  operations  and 
demonstrated  ability  ta  move  between 
news  and  advertising  functions  of  the 
business.  Computer  familiarity  a  plus. 
Base  pay  $40,000/year  plus  incen¬ 
tives.  Send  resume  and  references  to 
Gary  Moseman,  Great  Falls  Tribune, 
PO  Box  5468,  Great  Falls,  MT  59403. 


ADMINISTRATIVE 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  1 00:  Box  23438  Pleasant  Hill,  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (31 3)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsofe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


EDITOR-GENERAL  MANAGER 
9,000  Rocky  Mountain  daily,  growth 
area,  needs  quality  leader  with  good 
knowledge  of  news,  advertising,  circula¬ 
tion,  production  and  commercial  print¬ 
ing.  Hard  working,  community-minded 
and  inspired  candidates  can  send  cover 
letter,  resume  and  salary  history  to  Box 
07033,  Editor  &  Publisher. 


FINANCIAL  POSITION  OPEN 

Business  Manager  position  open  at  a 
15,000  award  winning  daily  located  in 
Zone  7.  This  position  requires  proven 
skills  in  the  following  areas:  newspaper 
financial  reporting,  analysis,  strategic 
planning,  team  management  concepts 
and  includes  responsibility  for  all 
personnel  functions  at  the  division. 
Applicants  need  demonstrated 
capabilities  for  successfully  achieving 
goals  related  to  customer  and  employee 
satisfaction.  Competitive  base  salary 
plus  incentive  pbns  and  excellent  bene¬ 
fits.  If  interested  please  forward  a  cover 
letter  and  resume  to  Rob't  Greene, 
GOOD  NEWS,  Alpine  Centre,  Suite 
245N,  2435  Kimberly  Rd.,  Bettendorf, 
lA  52722  or  (31 9)  359-4877. 


ADVERTISING 


ADVERTISING  DIRECTOR  whose  goal 
is  to  one  day  become  a  publisher.  Our 
growing  weekly  in  KY  neras  an  aggres¬ 
sive  person  to  sell  and  manage  two 
other  salespeople.  Salary,  bonus, 
health  insurance,  401 K,  plus  an  op¬ 
portunity  to  advance  quickly  if  you  can 
do  the  job.  Send  resume  and  salary  his¬ 
tory  to  Bill  Buchanan,  PTS,  Inc.,  PO  Box 
032204,  Tuscaloosa,  AL  35406. 

Advertising  DiREaoR 

Daily  newspaper  in  California  is  seek¬ 
ing  an  experienced  manager  to  oversee 
its  sales  departments.  Responsibilities 
including  supervision,  motivation  and 
training  of  sales  staff,  and  increasing 
advertising  revenues.  Individual  should 
have  a  high  analytical  aptitude  and 
possess  effective  communication  and 
leadership  skills.  Send  a  cover  letter 
and  resume  to  Box  07037,  Editor  & 
Publisher.  Confidentiality  assured. 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COLUMN  ADVERTISEMENTS:  Tuesday  noon  (EST)  for  following  Saturday  issue 
CLASSIFIED  DISPLAY:  Friday  5pm  (EST)  8  days  prior  to  publication 


ADVERTISING 


TNN,  a  newspaper  marketing  network 
based  on  the  West  Coast,  is  seeking 
experienced  Sales  Managers  and  Sales 
Executives  to  participate  in  the  expan¬ 
sion  of  its  Midwest  and  Denver  offices. 
Qualified  candidates  will  hove  a  B.A.  in 
business  or  related  field  and/or  four  lo 
ten  years  experience  in  mix-media 
advertising.  Newspaper  background 
desirable.  Responsibilities  include  direct 
selling,  planning,  supervising  and 
participating  in  the  implementation  of 
innovative  and  customized  soles  pre¬ 
sentations  with  successful  results.  Appli¬ 
cants  must  hove  a  strong  bockground  in 
sales  and  marketing,  and  proven 
interpersonal,  organizational  and  time 
management  skills.  The  ability  to 
relocate  may  be  necessary.  We  offer 
an  excellent  compensation  and  benefits 
package.  Please  send  cover  letter, 
resume,  and  salary  history  to 
McClatchy  Human  Resources,  2100  Q 
Street,  Sacramento,  CA  95816.  EOE. 

OUTSIDE  SALES  MANAGER 

This  manager  will  be  responsible  for  the 
revenue  from  our  Major  Retail  &  Enter¬ 
tainment  sales  departments. 

We  are  seeking  a  strong  sales  pro¬ 
fessional  with  a  proven  track  record  in 
developing  revenue  sources.  The  suc¬ 
cessful  candidate  will  possess  outstand¬ 
ing  presentation  and  communication 
skills.  Above  all  the  leader  of  these 
departments  will  be  dedicated  ta  devel¬ 
oping  successful  associates.  This  is  a 
highly  competitive  market  and  we  are 
looking  for  the  right  person  who  loves 
ta  compete  and  Win!! 

Five  plus  years  with  significant  revenue 
responsibility  required.  Sales  Manage¬ 
ment  experience  a  plus. 

Contact  Tom  Marquis 
Director  Major  Accounts  /  National 
The  Orange  County  Register 
625  N.  Grana  Ave. 

Santa  Ana,  CA  92701 

The  body  manifests  what  the  mind 
harbors 

Jerry  Augustine 


ADVERTISING 


MANAGER/TERRITORIAL  SALES 

The  Rocky  Mountain  News,  Denver's 
largest  daily  newspaper,  has  an  open¬ 
ing  for  Manager  of  our  retail  territorial 
sales  staff.  We  are  looking  for  a  highly 
motivated,  competitive  and  proven 
sales  manager  anxious  to  grow  with 
our  newspaper  and  our  market.  The 
position  will  be  responsible  for  1  sales 
manager  and  1 2  salespeople.  Condi 
date  must  possess  strong  leadersh 
motivational  and  creative  selling  sk' 
Experience  in  forecasting/buctaeti 


opment,  and  good  written  and  oral 
communication  skills  are  all  essential. 
College  degree  in  advertising  or  related 
field  preferred,  as  is  experience  with  a 
metro  daily  in  a  competitive  market. 
We  offer  excellent  salary  and  MBO 
program  along  with  a  comprehensive 
benefits  package.  If  you're  interested  in 
working  for  a  progressive  daily  news¬ 
paper  in  one  of  the  nation's  premier 
markets,  this  opportunity  may  be  for 
you.  Please  submit  a  resume  and  cover 
letter  ta: 

THE  ROCKY  MOUNTAIN  NEWS 
HUMAN  RESOURCES  DEPARTMENT 
400  West  Colfax  Avenue 
Denver,  CO  80204 


CREATIVE 

SElll®[pE*S 

mAnaiger 


Leading  NY  metro  publisher  seeks 
experienced,  hands-on  Creative  Services 
Mgr  to  execute/oversee  all  consumer 
marketing  promotion  (copy,  design, 
production  and  mailing).  Includes 
direct  response,  display  &  event 
advertising  &  corp  communications 
in  support  of  retail  &  bulk  sales,  sub¬ 
scription  marketing.  Also  includes 
budgeting  &  expense  mgmt.  Success¬ 
ful  candidate  is  organized,  has  out¬ 
standing  strategic  and  copy  writing 
skills,  design  capability  and  enjoys 
fast-paced  environment.  Computer 
skills  a  must.  Knowledge  of  postal 
regs  a  -f.  College  degree  required  & 
min.  5  yrs  related  exp  in  direct 
response  or  display  advertising. 
Competitive  compensation  package. 
For  consideration,  submit  resume 
and  salary  history  to: 

BF/N/CSM 

5th  Fir.,  71  5th  Ave., 
NYC  10003 

Equal  Opportunity  Employer  ^ 
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CIRCULATION 

CIRCULATION  SUPERVISOR 


CIRCULATION 


ADVERTISING 

RETAIL  ADVERTISING  MANAGER 
Reports  to  Morketing/Soles  Director. 
Six  outside  reps,  special  section  rep, 
assistant  manager  and  art  department 
all  under  Retail  Manager.  Experience 
required.  Promoter,  manager,  and 
innovator  wanted.  Don  Kincaid,  The 
Decatur  Daily,  Decatur,  AL  35601 
(205)353-4612. 

THE  DAILY  TIMES-CALL  newspaper, 
21,000  plus  circulation,  has  an  open¬ 
ing  for  the  Display  Advertising  Man¬ 
ager  position.  The  ideal  candidate  will 
have  newspaper  sales  management 
experience,  excellent  communication 
and  selling  skills,  ability  lo  train,  direct 
and  motivate  staff  and  implement 
market  and  budget  strategies.  Also,  the 
condidate  will  be  a  self-directed  person 
who  can  handle  multiple  priorities  and 
thrive  in  a  fast  paced,  revrarding  atmo¬ 
sphere.  Send  resume  to  Daily  Times- 
Call  Newspaper,  Linda  Szaloczi,  Adv. 
Director,  PO  Box  299,  Longmont,  CO 
80502. 


THE  MESSENGER-INQUIRER  in 
Owensboro,  Ky.,  one  of  the  nation's  best 
small  dailies  with  a  circulation  of 
33, 000, is  looking  for  a  Special 
Publications  Editor.  Bachelors  Degree  in 
Journalism, English  or  related  field. 
Accomplished  writer  with  at  least  1  year 
experience  to  plan,  design  and  morket 
the  production  of  M-l  special  sections 
and  niche  publications.  Computer  literate 
with  strong  marketing  and  interpersonal 
skills. 

Send  clips,  resume  and  cover  letter  to 
Human  Resources,  Messenger-Inquirer, 
PO  Box  1480,  O^nsboro,  KY  42302- 
1480.  EOE. _ 

_ ART/EDITORIAL _ 

BUSINESS-Florido  daily  seeks  and 
editor  to  originate  graphics,  handle 
page  design  and  edit  copy  as  one  of 
five  editors  on  its  business  desk.  Strong 
visual  skills  and  some  business  experi¬ 
ence  are  a  must.  We're  looking  for 
Quark  and  Freehand  experience.  Can¬ 
didates  should  be  able  to  train  others 
on  the  Mac  and  should  wont  to  craft 
and  execute  ideas  for  graphics  and 
reader  involvement.  Send  resume,  clips, 
other  supporting  materials  to  H. 
Robinson  Clark,  Business  Editor,  The 
Florida  Times-Union,  PO  Box  1949, 
Jacksonville,  FL  32231.  Deadline  Aug. 
31.  We  are  a  drug  free  workplace. 
E.OE. _ 

THE  MESSENGER-INQUIRER  in 
Owensboro,  KY.,  on  excellent  small  daily 
in  zone  3,  seeks  a  creative  news  graphic 
artist  to  produce  maps,  informational 
graphics  and  illustrations  that  will  help 
our  readers  understand  the  news.  Candi¬ 
dates  must  be  fluent  in  the  use  of  Quork 
XPress,  Adobe  Illustrator  and  Photoshop, 
and  Aldus  Freehand  on  a  Macintosh 
platform.  Please  send  resume  and  hard 
copy  samples  of  your  work  to:  Gary 
Emord-Netzley,  Messenger-Inquirer, 
1401  Frederica  Street,  POB  1480, 
Owensboro,  KY,  42302-1480.  EOE. 


Only  so  far  as  a  man  believes 
strongly,  mightily,  he  can  think 
cheerfully,  or  do  anything  worth 
doing. 

Frederick  W.  Robertson 


COMPUTER  PROGRAMMER 

PROGRAMMER/ANALYST 

The  News  and  Observer,  in  Raleigh, 
NC,  has  several  information  services 
positions  available  to  support  imple¬ 
mentation  of  new  Macintosh  and  SUN- 
based  editorial,  production,  and  busi¬ 
ness  systems. 

—  Pagination  system  programmer/ 
analyst:  Help  install  and  administer  new 
Quark  Publishing  System;  create  pro¬ 
grams  and  tables  to  expedite  routing  of 
text  and  graphics  from  QPS  to  text 
archival  and  new  media  systems.  Expe¬ 
rience  with  Macintosh,  SUN,  UNIX,  C, 
C-i-i-  are  essential.  Experience  with 
Apple  Script  and/or  Quark  Xtensions  is 
a  big  plus. 

--  Business  systems  programmer/ 
analyst:  Develop  press  control  system 
on  SUN  platform  using  Sybase.  Help 
implement  migration  of  Collier- Jackson 
newspaper  and  financial  business 
applications  from  current  Hewlett- 
Packard  mini-computer  environment  to 
SUN  client/server  model.  Experience 
with  SUN  (ideally  under  Solaris)  and 
business  applications  is  required.  Micro 
Focus  COBOL  and/or  Sybase  experi¬ 
ence  are  big  pluses. 

--  Publishing  system  programmer/ 
analyst:  Configure,  install  and 
administer  systems  to  manage  &  track 
aspects  of  ad  composition,  news  photo 
and  graphics  storage.  Coordinate  inte- 
gratian  of  these  new  workflow  man¬ 
agement  systems  with  existing  Collier- 
Jackson  (HP)  and  Tandem  (Sll)  ad 
order/layout  systems.  Experience  with 
SUN  (ideally  under  Solaris),  Sybase, 
and  TCP/IP  is  required. 

Please  send  your  resume  to:  Pro¬ 
grammer/Analyst,  Human  Resources, 
The  News  and  Observer  Publishing 
Company,  PO  Box  191,  Raleigh,  NC 
27602-9146. 


_ CIRCULATION _ 

16,000  circulation  daily  in  Indiana 
seeks  an  aggressive  circulation  manager. 
Must  have  proven  sales  record.  Please 
send  cover  letter,  resume  and 
references  to  Don  J.  Manoher,  The 
Michigan  City  News-Dispatch,  121  W 
Michigan  Blvd,  Michigan  City,  IN 
4^60 _ 

CIRCULATION  SALES 
The  Sarasota  Herald-Tribune,  a 
1 20,000  daily,  located  on  the  west 
coast  of  Florida,  is  looking  for  on  inde¬ 
pendent  contractor  to  run  a  three 
county  door-to-door  sales  operation. 
Contact  Paul  Staik,  Circulation  Promo¬ 
tion  Manoger,  Sarasota  Herald- 
Tribune,  801  S.  Tamiami  Trail, 
Sarasota,  FL  34236.(813)  957-5248. 
Fox  (81 3)  957-5235. _ 

THE  THOMASVILLE  Times-Enterprise, 
an  1 1 ,500  daily  newspaper,  is  seeking 
on  experienced  person  to  become 
circulation  sales  manager.  Vacations, 
401  (K),  retirement,  medical/dental  and 
other  incentives.  Send  detailed  resume 
to  Wallace  Goodman,  Publisher, 
Thomasville  Times-Enterprise,  PO  Box 
650,  Thomosville,  GA  31799.  Avail¬ 
able  8/15/94.  A  member  of  the 
Thomson  Newspaper  Group. 


Journal  Sentinel,  Inc.,  publisher  of  The 
Milwaukee  Journal  and  Milwaukee  Sen¬ 
tinel,  (combined  daily  circulation 
405, OOO;  Sunday  circulation 
495,000),  currently  has  a  Supervisor 
position  c^n  in  its  fast-paced  growing 
Circulation  Department.  This  is  a 
challenging,  deadline-driven  positian 
that  requires  the  ability  to  handle  multi¬ 
ple  assignments.  You  will  supervise  and 
motivate  sales  and  operational  efforts 
through  6-8  District  Sales  Managers 
and  their  staff. 

The  ideal  candidate  will  possess  a 
strong  Circulation  Sales,  Service  and 
Supervisory  background  combined  with 
o  "hands  on'  approach  to  the  lead¬ 
ership  and  development  of  employees. 
This  candidate  should  have  the  ability 
to  produce  results  through  new 
strategies  and  be  analytical  in  solving 
problems. 

Qualified  candidates  have  a  BA/BS 
d^ree  in  Business  or  equivalent  and  a 
minimum  of  4-6  years  supervisory  and 
sales  experience. 

Our  newspaper  offers  a  competitive 
salary,  with  an  excellent  benefit 
package 

PLEASE  FAX  (414)  224-2897  OR  MAIL 
RESUME,  INCLUDING  CURRENT 
SALARY  AND  REQUIREMENTS  TO: 

JOURNAL/SENTINEL  INC. 

EMPLOYMENT  OFFICE  (1600CS) 
P.O.  BOX  661 

MILWAUKEE,  Wl  53201  -0661 
An  Equal  Oppartunity  Employer. 

HOME  DEUVERY  MANAGER 

We  are  seeking  a  hands  on  Manoger 
for  a  beautiful  part  of  the  country, 
Coeur  d'Alene,  Idaho.  Successful  appli¬ 
cant  must  have  excellent  interpersonal 
skills  and  the  ability  to  train  and 
motivate  a  staff  of  5  district  managers 
to  achieve  our  goals.  Candidate  must 
also  be  familiar  with  youth  contractors, 
monthly  collections  and  crewing.  We 
are  in  a  competitive,  rapidly  growing 
market.  Beginning  base  $27,000  with 
a  realistic  performance  based  bonus 
potential  of  5K  to  10K.  Send  resume 
and  cover  letter  to  Bob  Weber,  Circula¬ 
tion  Director,  Couer  d'Alene  Press,  201 
No.  2nd  St.,  Coeur  d'Alene,  Idaho 
83816. 


Zone  5  network  of  weekly  publications 
needs  experienced  free  distribution 
circulation  manager.  Qualified  candi¬ 
date  must  have  three  years  of  experi¬ 
ence,  be  committed  to  'on  the 
doorknob'  delivery,  and  show  ability  to 
work  as  a  team  member  and  individu¬ 
ally  lo  get  products  delivered  in  a  qual¬ 
ity  manner.  Our  company  offers  com¬ 
petitive  salary  and  benefits,  growth 
opportunities,  and  further  management 
development. 

Please  forward  resume  and  history  to 
Box  07040,  Editor  &  Publisher. 


PERFORM  AND  ADVANCE 

Rapidly  growing  9,000  AM,  Tuesday- 
Sundoy  daily  needs  a  go-getter  to  leod 
its  ea^r  six-person  circulation  division. 
If  you  prove  worthy,  advancement  in 
our  expanding  Mid^st/Soulhwest  cor¬ 
poration  is  probable.  Competitive 
salory  and  good  fringes,  including  401 
(K).  We  seek  a  successful  record  in 
sales,  ABC  knowledge,  people- 
motivating  skills,  and  the  willingness  to 
lead  by  example.  FAX  resume,  with 
references  and  salary  desires,  to  (505) 
885-1066,  or  mail  to  Box  1629, 
Corlsbod,  NM  88221-1629. 


HELP  WANTED 


CIRCULATION 
MARKETING  MANAGER 
Proven  marketing  professional  needed 
to  research,  develop,  and  implement 
the  means  of  promoting,  selling,  and  dis¬ 
tributing  The  Monterey  County  Herald 
in  a  variety  of  markets.  Will  direct  out¬ 
side  sales  efforts,  supervise  staff,  design 
product-driven  promotional  campaigns, 
and  project  cost  and  results  of  such  cam¬ 
paigns.  Must  be  able  to  analyze  reten¬ 
tion  and  sales  pressure  ratios  for  each 
market  and  respond  to  the  needs  and 
interests  of  a  diverse  community- 
oriented  area.  Position  reports  to  the 
circulation  director  and  requires  a  BS  in 
marketing  or  a  related  field  and  at 
least  3  years  managing  competitive 
marketing  programs.  S^end  resume, 
references,  marketing  portfolio  and  a 
cover  letter  outlining  you  marketing  phi¬ 
losophy  to:  The  Monterey  County 
Herold,  Human  Resources  Department, 
PO  Box  271,  Monterey,  CA  93942. 
EOE. 


_ EDITORIAL _ 

APSE  TOP  10  sports  department  seeks 
well  rounded  sportswriter  for  high 
schools  with  flair  for  feature  writing. 
Layout  and  Mac  experience  a  plus  at 
upstate  New  York  newspaper  devoted 
lo  quality.  All  applications  must  be 
received  by  August  1 5.  Send  resume, 
clips  to:  Ken  Tingley,  Sports  Editor,  The 
Post-Star,  Glens  Foils,  NY  12801. 

ARIZONA  REPUBUC 

BUSINESS  EDITOR;  BUSINESS 
REPORTERS;  SONORA  MEXICO 
REPORTER;  AND  ASSISTANT  SPORTS 
EDITOR 

Looking  for  strong  experience, 
versatility  in  all  positions.  Bilingual 
required  for  Mexico  position.  Act  fast. 
Pam  Johnson,  Managing  Editor,  Ari¬ 
zona  Republic  Po  Box  2243,  Phoenix, 
AZ  85001 .  EEO. 

STATE'S  BIGGEST  PAPER  keeps  stealing 
reporters  from  stale's  best  paper.  Latest 
raid  has  created  opening  for  an 
aggressive  news  reporter  with  daily 
experience.  We  offer  the  opportunity  to 
be  part  of  an  award-winning  23,000 
newspaper  that  embraces  change  and 
continually  experiments  with  new  ways 
of  reaching  readers.  We  also  offer  a 
wonderful  location  with  plenty  of  recrea¬ 
tional  opportunities,  a  metro  setting 
without  the  bureaucracy  af  a  metra 
paper,  and  a  chance  to  put  your 
innovative  ideas  into  action.  Applicants 
must  be  willing  to  relocate  lo 
Woukesha  County.  Letters  of  applica¬ 
tion  must  include  resume,  salary 
expectations,  ond  clips  showing:  (1)  nar¬ 
rative  writing  style,  (2)  story  structure 
other  than  inverted  pyramid,  (3) 
enterprise  reporting,  and  (4)  caverage 
of  breaking  news  within  fours  of 
deadline.  Do  NOT  include  meeting  cov- 
eroge.  Send  to:  Roger  Bartel,  The 
Freeman,  PO  Box  7,  Waukesha,  Wl, 
53187.  Application  deadline  is  Aug. 
15. 

ASSISTANT  HOME/DESIGN  EDITOR 

Major  regional  lifestyle  magazine.  We 
need  a  strong  writer  with  at  least  five 
years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  a  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  rive  nonrelumable  writing  samples 
to  Box  07007,  Editor  &  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

If  you  have  a  knack  for  working  with 
reporters  to  moke  good  copy  great,  The 
Fresno  Bee  may  have  an  exciting 
opportunity  for  you.  A  McClatchy 
newspaper  in  the  affordable  Central 
CA  Valley  (circulation  1 55,000  daily 
and  1 85,000  Sunday).  We're  looking 
for  an  assistant  city  editor  bursting  with 
ideas  to  prioritize  and  follow  through 
on  assignments,  edit  copy,  and  plan 
Sunday  coverage.  Must  hove  minimum 
three  years  at  daily  newspaper  and 
some  Metro  desk  experience.  Com¬ 
petitive  salary  and  excellent  benefit 
package.  Send  resume,  cover  letter  and 
some  "before"  and  "after"  clips  no  later 
than  August  26  to:  THE  FRESNO  BEE, 
H.R.  Dept.,  1626  "E"  Street,  Fresno,  CA 
93786.  An  equal  opportunity 
employer. 

BUSINESS  REPORTER 

Business  weekly  seeks  experienced 
reporter  who  knows  how  to  dig  into  the 
local  business  community.  Applicants 
should  show  desire  and  ability  to 
aggressively  cover  beats.  If  it's  time  for 
a  new  challenge  in  a  great  city,  con¬ 
sider  us.  Send  cover  letter,  resume  and 
best  clips  to  Editor  Kit  Gorman,  CityBusi- 
ness,  PO  Box  1 9308,  New  Orleans,  LA 
70179,  or  for  more  information,  call 
(504)  834-9292  ext.  132. 

ASSISTANT  CITY  EDITOR 

THE  SAN  JUAN  STAR,  a  37,000  daily,  is 
seeking  an  assistant  city  editor  to  help 
direct  our  aggressive  news  coverage. 
Good  editing  »ills,  bi-lingual  in  English 
and  Spanish,  4  years  reporting  experi¬ 
ence  required.  Fast-moving  news  pace 
in  tropical  environment.  Send  resume, 
clips  to  Robert  Becker,  City  Editor,  PO 
Box  364187,  San  Juan,  PR  00936- 
4187. 

ASSISTANT  METRO  EDITOR 
Here's  an  opportunity  to  help  shape  the 
local  news  report  of  Gannett's  first 
newspaper  (35,000  AM  daily/50,000 
Sunday),  serving  the  scenic,  family- 
oriented  Firmer  Lakes  area  of  Upstate 
New  York.  The  position  involves  assign- 
inq  stories,  editing  copy  and  dealing 
with  the  staff  and  the  community.  If  you 
are  a  creative,  high-energy,  reader- 
oriented  editor,  this  could  be  your 
opportunity  for  advancement.  Some 
supervisory  experience  is  essential. 

Send  resume  and  a  recent  week's 
tearsheets  or  sections  to  Charles  Nutt, 
Editor,  Star-Gazette,  201  Baldwin  St., 
Elmira,  NY  14901.  The  Star-Gazette 
and  Gannett  are  equal  opportunity 
employers.  We  value  the  benefits  of 
diversity  in  the  workplace  and  espe¬ 
cially  encourage  those  who  share  our 
vision  or  reflect  a  diverse  background 
to  apply. 

AWARD-WINNING  17,000  daily 
sports  editor.  Strong  writing  and  editing 
skills  and  ability  to  design  exciting 
pages.  Section  places  emphasis  on 
local  and  preps  with  additional 
Syracuse  University  coverage.  Mac 
experience  preferred;  Quark  helpful. 
Send  clips  and  references  to  AME/ 
Sports,  The  Citizen,  25  Dill  St.,  Auburn, 
NY  13021. 


_ EDITORIAL _ 

ASSOCIATE  EDITOR 

Business  biweekly  needs  an  editor  to 
oversee  production  of  special  projects. 
Duties  would  include  story  ideas;  assign¬ 
ing  stories  and  photos  to  freelancers; 
editing  copy;  layout  and  design;  and 
overseeing  final  production.  Knowledge 
of  the  Mac  and  Pagemaker  an  asset, 
but  not  a  requirement.  Send  resume 
and  examples  of  your  work  to  the 
Executive  Editor,  Business  Report,  Box 
1 949,  Baton  Rouge,  LA  70821 . 


ASSOCIATE  EDITOR 

QUILL  magazine,  the  source  for  news 
and  trends  in  journalism  for  more  than 
80  years,  has  an  immediate  opening 
for  an  exceptionally  talented  editor. 
Must  be  an  organized,  self-starting, 
problem  solver  who  can  work  well  by 
phone  with  talented  freelance  writers. 
Strength  and  experience  in  line  editing, 
spotting  holes  in  stories,  reshaping 
stories,  shepherding  rewrites,  trimming 
to  essentials  a  must.  Experience  with 
desktop  publishing  -  QuarkXPress/ 
Macintosh  -  desirable.  $20,000.  Pub¬ 
lished  by  the  Society  of  Professional 
Journalists.  FAX  cover  letter,  resume, 
and  editing  examples  to;  Editor,  QUILL, 
(317)  653-4631;  or  mail  to  Editor, 
QUILL  magazine,  PO  Box  77,  Greencas- 
tle,IN  46135-0077. 

NO  PHONE  CALLS. 

ATEX  has  short  and  long  term  contract¬ 
ing  opportunities  for  Composition 
Format  Writers.  Immediate  requirement 
at  the  New  York  Times.  25  to  50  hours 
per  week.  J1 1 ,  4D  or  Supercomp  expe¬ 
rience  required,  NewsLoyout  or  EdPage 
experience  preferred.  Rates  competitive 
for  the  right  experience  and  positive 
team  player  attitude.  Fax  resume  to 
Randy  Smith  (212)  556-1636,  or  mail 
ASAP. 

ATEX  is  an  Equal  Opportunity  Employer 
M/F/D/V. 

ATEX  PUBUSHING  SYSTEMS  CORP. 

1 5  Crosby  Drive 
Bedford,  MA  01730-1418 


Aggressive  17,000  daily  seeks  hungry 
reporter  to  cover  the  towns,  villages 
and  schools  in  the  southern  half  of  our 
county.  If  you  itch  to  make  a  name  for 
yourself  working  for  the  best  small 
paper  in  the  state,  write  M.E.,  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. 


BUSINESS  EDITOR 

Wisconsin  daily  needs  someone  to  run 
two-person  business  staff  for  7-day 
paper.  No  production  work.  Clips  must 
show  ability  to  cultivate  numerous 
sources  quickly.  Good  pay  for  the  right 
person.  Minimum  three  years  of  cover¬ 
ing  business  for  a  daily  paper.  Box 
06997,  Editor  &  Publisher. 

COPY  EDITOR:  The  Courier-News,  a 
30,000  daily  northwest  of  Chicago, 
seeks  top-flignt  wordsmith  with  a  sense 
of  community.  Applicants  should  have 
first-class  skills  in  story  editing  and 
headline  writing.  Layout  experience 
also  required;  Mac/Quark  experience 
a  plus.  Send  resurries,  page  samples  to 
Mike  Smith,  News  Editor,  P.O.  Box 
531 ,  Elgin,  IL  601 21 .  No  phone  calls. 


_ EDfTORIAL _ 

BUSINESS  REPORTERS 

Business/legal  writers  wanted  for 
semiweekly  in  Tampa  Bay  area.  The 
Pinellas  County  Review  has  a  new 
owner,  redesign  in  the  works  and  new 
editor  (a  St.  Petersburq  Times  alum) 
and  now  needs  a  few  skilled  reporters 
who  want  to  help  re-launch  this  paper. 
We  want  numbers  oriented,  detailed  cov¬ 
ered,  trends,  computer-assisted  stories 
and  real  cuttinq-edge  work.  Send 
resume,  clips  and  salary  requirements 
to  editor  Wayne  Garcia,  The  Review  at 
PO  Box  14446,  St.  Petersburg,  FL 
33733-4446. 

CITY  EDITOR,  30,000-plus  AM  daily 
newspaper  in  one  of  Zone  3's  fastest 
growing,  top  quality-of-life,  highly- 
competitive  areas.  At  least  three  years 
experience  managing  (or  helping  to 
manage)  staff  of  talented  writers, 
editors.  Assertive  quick-thinker  to 
coordinate  news,  features  from  a  three- 
county  area,  work  smoothly  with  Life¬ 
styles,  Sports,  Photo,  Graphics  editors. 
Ability  to  adapt  to  change,  help  others 
respond  positively,  make  new  ideas 
work.  AM  experience,  participation  in 
PM-to-AM  conversion  helpful.  Good 
move  up  from  smaller  paper.  One-poge 
letter  (why  this  is  your  job),  resume,  6 
samples  to  Box  07036,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR  Strong  in  page  design, 
working  with  color,  headline  writing 
needed  at  30,000  coastal  daily. 
Resume  to  Steve  Plunkett,  News  Editor, 
The  Tribune,  Fort  Pierce,  FL  34954. 

COPY  EDITOR  ! 

Growing  northern  California  daily 
needs  copy  editor  with  management 
potential.  Design  skills,  wire  editing 
experience  and  Mac  ability  preferrecT 
Send  resume,  clips  to  Box  07034, 
Editor  &  Publisher. 

COPY  EDITOR 

The  Rutland,  VT,  Herald  is  seeking  a 
full-time,  experienced  copy  editor. 
Work  with  a  bright  team  of  reporters 
and  editors,  design  crisp  pages,  and 
join  a  distinguished  newspaper  celebrat¬ 
ing  200  years.  Knowledge  of  New  Eng¬ 
land,  Quark  helpful. 

Please  send  a  letter,  resume  and  sam¬ 
ples  pages  In  confidence  to  John  Van 
Hoesen,  Managing  Editor,  Rutland 
Herald,  PO  Box  668,  Rutland,  VT 
05702. 

EDITORS 

NYC  WEEKLY  NEWSPAPERS 
We're  a  professionally-staffed  chain  of 
10  newspapers  (circulation  80,000) 
soliciting  candidates  for  2  top  editor 
positions.  Ideal  applicants  will  have 
done  solid  news  reporting  and 
managed  editorial  personnel.  Layout 
and  community  rebtions  are  part  or  the 
job.  Unlike  many  weeklies,  we  hire  only 
full-time  reporters  (no  free-loncers,  no 
part-timers),  our  16-year-old  company 
is  committed  to  editorial  excellence,  we 
offer  competitive  salaries  plus  benefits, 
and  there  is  ample  opportunity  for 
diversity  and  growth.  Immediate 
responses  are  requested.  Include  cover 
letter,  resume  and  clips  (or  copies  of 
papers  previously  edited). 

Ed  Weintrob,  Publisher 

Brooklyn  Poper  Publications 
26  Court  Street,  Brooklyn,  NY  1 1 242 


_ EDfTORIAL _ 

CITY  EDITOR 
ENTERPRISE  REPORTER 

City  Editor: 

Identify  and  pursue  enterprise  stories 
that  readers  will  remember  -  stories  that 
help  a  community  see  itself  in  context, 
that  help  define  issues,  that  explore 
tradeoffs  involved  in  solutions,  and  that 
help  readers  cope  with  living  today. 

Set  these  as  priorities  for  you  and  your 
staff,  then  stick  to  them  with  the  right 
blend  of  innovation,  inspiration  and 
communication.  See  the  full  potential  of 
people  and  their  work,  and  make  sure 
it's  reflected  in  the  daily  newspaper. 

The  Duluth  News-Tribune  is  looking  for 
a  city  editor  who  can  help  turn  those 
ideals  into  reality.  Applications  must 
include  a  resume,  on  autobiographical 
sketch,  and  references  from  supervisors, 
peers  and  staff  members. 

Enterprise  Reporter: 

Write  with  authority  and  grace  -  on 
deadline.  Translate  complicated  issues 
into  compelling  news  stories  that 
increase  readers'  understanding  of  their 
lives  and  communities.  Go  beyond  tra¬ 
ditional  beats  and  sources  to  find 
stories  that  excite,  delight  and  stick  with 
readers.  Take  charge  of  complex 
stories,  weaving  files  from  other 
reporters  into  a  seamless  narrative. 
IHelp  a  community  see  itself,  understand 
its  problems  and  reach  consensus  on 
solutions. 

Those  skills  are  what  it  takes  to  be  a 
senior  enterprise  reporter  at  the  Duluth 
News-Tribune.  If  you  hove  those  skills  - 
and  the  clips  and  references  to  prove  it 
-  we  offer  the  chance  to  become  a 
newsroom  leader. 

The  Duluth  News-Tribune  is  a  Knight- 
Ridder  newspaper  overlooking  the 
shores  of  Lake  Superior.  Its  circulation 
of  about  60,000  daily  and  85,000 
Sunday  serves  northern  Minnesota, 
northwestern  Wisconsin  and 
Michigan's  Upper  Peninsub. 

Send  applications  to:  Craig  Gemoules, 
Managing  Editor,  Duluth  News-Tribune, 
424  W.  First  St^Duluth^MN  55802. 

DESIGNER 

NE  Ohio  PM  needs  layout,  Mac  and 
pagination  expert  to  join  our  design 
team.  University  design  desk  handles 
layout  for  most  sections  of  our 
Lockwood-redesigned  paper  and  is 
working  toward  full  pagination  on 
Harris  equipment.  Deadlines  are  tight; 
the  workload  is  demanding.  High  stan¬ 
dards,  conscientiousness  and  excellent 
work  habits  are  required,  as  is  an 
appreciation  of  the  role  of  graphics  in 
presenting  the  day's  news. 

Send  graphic  and  layout  samples  to: 

Lynn  Alexander 
Chief  design  editor 

The  Vindicator 

PO  Box  780 

Youngstown,  OH  44501 
EDITOR 

Fast-growing  chain  of  vreekly  newspa¬ 
pers  in  Queens,  NY  seeks  high  energy 
person  to  run  professional  news  opera¬ 
tion.  Good  story  and  copy  editing  skills 
required.  Daily  newspaper  experience 
required.  Send  resume  and  clips  to 
Steven  Blank,  Queens  Publishing  Coro., 
41-02  Bell  Blvd.,  2nd  Floor,  ^yside, 
NY  11361. 
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HELP  WANTED 


EDITORIAL 

EXECUTIVE  EDITOR 


_ EDITORIAL _ 

ENTERTAINMENT  EDITOR 

We  want  a  strong  Number  2  in  our 
features  department  to  direct  arts  and 
entertainment  coverage.  That  means 
everything  from  TV  to  opera,  nightclubs 
to  ballet,  rock  to  theater.  We're  a 
106,000  daily/ 163,000  Sundry  paper 
in  a  highly  competitive,  artistically 
(jynamic  market  that's  busy  year-round. 
S^d  your  proposal  for  coverage  along 
with  resume  and  clips  to  Joann  Crupi, 
Editor/Features,  Times-Union,  Box 
15000,  Albany,  NY  12212. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  ond 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


ENTRY-LEVEL  REPORTER  for  20,000 
doily  near  Washington,  DC.  Cover 
cops  and  courts  for  paper  that's  part  of 
large  group.  Send  clips,  resume, 
references  to  William  Doolittle,  PO  Box 
807,  Martinsburg,  WV  25401 . 

JOURNAUSM  PROGRAM  OFFICER 
Prague-based  non-profit  organization 
seeks  journalism  program  officer  to  join 
young  team  dedicated  to  free  press  in 
Eastern  Europe.  Organization  supports 
network  of  ten  student  newspapers 
across  Eastern  Europe  from  St. 
Petersburg  to  Skopje.  Ideal  candidate 
has  extensive  journalism  experience 
and  willingness  to  travel  while  working 
with  energetic  but  inexperienced  stu¬ 
dent  journalists.  Send  resume,  cover  let¬ 
ter  and  five  clips  to:  Director,  European 
Journalism  Network,  33  Breezemont 
Avenue,  Riverside,  CT  06878. 

FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-8918. 


FREELANCE  WRITERS-  Get  More  Leads, 
contact  more  publicists  using  our 
networking  newsletter.  For  free  informo- 
tion  PRCONNECT,  Box  1 1 600,  Glen¬ 
dale,  CA  91 226  (81 8)  547-4294. 


GROWING  SOUTHERN  NEVADA 
weekly  is  adding  a  publication  date 
and  needs  help  on  the  editorial  side. 
Solid  reporting  skills  required.  Call  Rich 
Thurlow  at  (702)  727-5102  (days)  or 

(702)  727-8592  (evenings). 

MANAGING  EDITOR 
Rapidly  growing  San  Francisco  informa¬ 
tion  services  company  seeks  managing 
editor  to  oversee  monthly  publication 
and  future  print/online  products.  You 
will  supervise  staff,  monitor  assignments 
and  artwork,  edit  copy,  oversee  layout 
and  production.  Must  possess  superior 
developmental  editing  skills  and  experi¬ 
ence  in  supervising  production,  pre¬ 
press  ana  printing.  Knowledge  of 
technology,  entertainment  and  informa¬ 
tion  industries  is  key.  Box  07031,  Editor 
&  Publisher. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 

(703)  506-4400. 


_ EDITORIAL _ 

EDITOR 

Landmark  Specialty  Publications  is 
searching  for  a  national  antiques  and 
collectibles  editor  to  be  located  in  our 
Dubuque,  Iowa  operation.  This  job 
requires  on  unusual  mix  of  talents, 
those  of  a  skilled  editor,  a  seasoned 
manager  with  strong  people  and  team 
building  abilities,  and  knowledge  of  the 
ontiques  and  collectibles  market.  This 
position  oversees  the  production  of  four 
monthly  and  one  weekly  magazine,  all 
of  which  ore  dedicoted  to  the  antiques 
and  collectibles  market. 

Key  areas  of  responsibility: 

Long-Term  Planning.  This  job  requires 
the  ability  to  work  with  both  advertising 
and  editorial  staffs  to  produce  the  best- 
possible  products.  You  will  be  responsi¬ 
ble  for  the  day-to-day  editorial  opera¬ 
tion,  including  story  development  for  oil 
publications,  while  being  aware  of  ever 
changing  trends  and  taking  into 
account  big-picture  concepts  as  well  as 
the  details. 

There  must  be  an  understanding  of  the 
antiques  and  collectibles  market  from 
both  the  readers'  and  the  advertisers' 
perspective. 

In  addition,  time  must  be  devoted  to  con¬ 
tinually  improving  the  publications,  mak¬ 
ing  changes  when  needed,  and  helping 
them  to  grow. 

Supervision.  This  position  supervises  a 
full-time  staff  of  four  as  well  as 
freelance  writers  and  editors.  The  editor 
must  continually  lead  and  teach  the 
staff,  helping  them  to  improve  their 
skills  and  expand  their  creativity.  The 
editor  must  ensure  that  everyone 
understands  their  jobs  and  their 
responsibilities  and  helps  the  staff 
perform  these  jobs  to  the  best  of  their 
capabilities. 

Team  Management.  This  position  is  part 
of  the  company's  management  team. 
The  editor  must  continually  lead  and 
teach  the  staff,  helping  them  to  improve 
their  skills  and  expand  their  creativity. 
The  editor  must  ensure  that  everyone 
understands  their  jobs  and  their 
respansibilities  and  helps  the  staff 
perform  these  jobs  to  the  best  of  their 
capabilities. 

Applicants  must  be  experienced  as  an 
editor  and  as  a  supervisor,  and  willing 
to  work  in  a  fast-paced,  fast-growing 
business.  Some  travel  will  be  required! 
Interested  parties  should  send  resumes 
to:  D.  Monroe,  Vice  President, 
Landmark  Specialty  Publications,  Inc., 
150  W.  Brambleton  Avenue,  Norfolk, 
VA  23510,  (804)  446-2955  or  e-mail 
to  monroeinfi.net.  Deadline  for  applica¬ 
tions  is  8/17,  1994. 

ENTRY-LEVEL  copy  editor  needed  for 
20,000  circulation  daily  near  Washing¬ 
ton,  DC.  Send  clips,  resume  and 
references  to  William  Doolittle,  The 
Journal,  PO  Box  807,  Martinsburg,  WV 
25401 . 

MANAGING  EDITOR.  Las  Vegas  area 
weekly.  Good  writing  and  all  around 
skills.  5  Years  minimum  experience. 
Solid,  long  term  opportunity.  Send 
resume  to  Box  07010,  Editor  &  Pub¬ 
lisher. 


Southeast  Texas  1 2,000  daily  seeks  com- 
munity-oriented,  upbeat,  creative, 
hands-on  editor.  Publish  weekday  after¬ 
noons,  weekend  mornings  in  com¬ 
petitive  market.  Send  resume,  samples, 
salary  history  to  Belinda  Gaudet, 
Orange  Leader,  Box  1028,  Orange,  TX 
77630.  Smoke-free. 


FEATURES  WRITER 

Growing  Zone  8  daily  seeks  strong, 
experienced  features  writer  with  flair 
for  recognizing  trends  and  an  eye  for 
people  stories.  We  want  sparkling  Sun¬ 
day  features  as  well  as  art  and  enter¬ 
tainment  coverage.  Cover  one  of  the 
largest  country  music  festivals  west  of 
the  Mississippi  (bonus  points  if  you  can 
cover  Mozart  to  Marty  Stuart  and 
more).  Please  send  resume  and  five 
clips  to  Box  07032,  Editor  &  Publisher. 

Interactive  Media  Content  Coordinator- 
The  Gazette,  a  72,000  morning  and 
85,000  Sunday  paper  published  in  a 
growth  market  is  searching  for  a  highly 
motivated  individual  to  collect,  write, 
edit,  copy  and  audio  reports  for 
audiotext,  computer  online,  FAX,  etc. 
Great  mid-west  career  opportunity. 

Undergraduate  degree  in  journalism  or 
related  area.  Two  years  experience  as 
copy  editor  or  reporter.  Send  cover  let¬ 
ter  outlining  your  interest  in  this  area, 
resume  and  clips  by  August  26  to  P.A. 
Thoms,  The  Gazette,  P.O.  Box  511, 
Cedar  Rapids,  lA  52406  EOE. 

NEWS  EDITOR  -  If  you're  o  talented  pro¬ 
fessional,  your  future  may  be  bright 
with  us.  Our  parent  company  and 
newspaper  have  grown  so  fast,  we're 
thin  in  management  ranks.  We're  a 
Southeast  AM  paper  --  37,000  daily, 
46,000  Sunday  -  in  need  of  a  leader 
to  supervise  News/copy  desk  and  take 
charge  of  newsroom  at  night.  News 
management  experience  required.  Must 
be  a  communicator  and  teacher.  Job 
involves  hands-on  layout,  but  working 
well  with  people  is  critical.  We  want 
sharp  headlines,  bold  layout  and  quick, 
decisive  action  on  breaking  news. 
Answers  to  the  managing  editor.  We 
need  you  on  the  job  by  Sept.  1 .  Send 
letter,  resume  and  work  samples  to:  Box 
07038,  Editor  &  Publisher. 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 

SENIOR  EDITOR:  In-depth  knowledge 
of  North  Carolina  and  its  business  com¬ 
munity;  proven  ability  to  edit  and  work 
with  free-lancers;  strong  writing  skills. 
Send  clips,  resume,  salary  requirements 
and  a  letter  detailing  how  your  back¬ 
ground  fits  the  job  to  David  Bailey, 
managing  editor.  Business  North  Caro¬ 
lina  magazine,  5435  77-Center  Drive, 
Suite  50,  Charlotte,  NC  28217. 
REPORTER 

Call  Newspapers  seeks  aggressive 
reporters  to  cover  upscale  St.  Louis  sub¬ 
urbs.  Photo,  desktop  layout  skills  a  plus. 
42,000  direct  mail  circulation. 

Send  resume,  clips,  cover  letter  to  Bill 
Milligan,  5661  Telegraph  Road,  St. 
Louis,  MO  63129. 


_ EDITORIAL _ 

POUCE/COURT  REPORTER 
Feisty  daily  needs  experienced  reporter 
to  cover  public  safety  issues  and  courts. 
Must  be  able  to  look  beyond  daily 
police/fire  logs  to  find  news  that  affects 
readers.  Good  move  for  reporter  with 
quolity  weekly,  or  smaller  daily.  We're 
a  6-day,  20,000  AM  in  a  city  of 
60,000  and  hove  won  one  of  New  Eng¬ 
land's  top  journalism  award  two  years 
running.  Zone  1  or  2  preferred.  Send 
resume,  writing  clips  and  references  to 
Sue  Simoneau,  City  Editor,  The  Bristol 
Press,  PO  Box  2158,  Bristol,  CT  0601 1- 
2158.  No  calls. 


POUTICAL  WRITER 

The  Waterloo  Courier,  a  50,000  six- 
day  PM  in  northeast  Iowa,  is  looking 
for  a  political  writer.  The  position 
involves  covering  the  state  legislature  in 
Des  Moines  from  January  through 
April,  while  working  out  of  the  main 
office  the  rest  of  the  year.  Send  resume 
and  samples  of  work  to  Nancy  Raf- 
fensperger,  managing  editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704. 


REPORTER  FOR  one  of  two  dailies  in 
Aspen  CO.  At  least  two  years  daily 
experience,  Mac-literate,  great 
enterprise  and  investigative  clips,  some 
design  experience.  Resume  and  clips  to 
Editor,  Aspen  Daily  News,  PO  Box  DD, 
Aspen,  CO  81612.  Our  motto;  If  you 
don't  want  it  printed,  don't  let  it 
happen.  Nuff  said. 

REPORTER  wanted  for  a  small  weekly 
newspaper  in  northwestern  Wyoming, 
located  90  minutes  from  Jackson  Hole, 
near  the  mountains.  If  you  like  to  do  it 
all,  or  want  to  learn,  the  Pinedale 
Roundup  will  give  you  a  chance  to  do 
some  investigative  reporting,  feature 
writing,  copy  editing  and  photography 
in  one  of  the  most  beautiful  areas  of  the 
country.  Send  resume  and  clips  to  Janet 
Montgomery,  Editor,  P.O.  Box  100, 
Pinedale,  WY  82941.  FAX  307-367- 
6623. 


REPORTER/COPY  editor  for  Delaware 
beach  daily.  Send  resume,  work  sam¬ 
ples  to  Andy  West,  Daily  Whale,  PO 
Box  37,  Lewes,  DE  19958. 


REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  health 
care  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  are  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 

Sports  Editor 

wanted  by  large  semi-weekly.  Need  J- 
degree,  camera/darkroom  experience. 
Send  application,  clips,  to: 

El  Campo  Leader-News,  P.O.  Box 
1180,  El  Campo,  TX  77437. 

REPORTER 

St.  Joseph  News- Press,  an  aggressive 
Midwestern  daily,  is  seeking  a  reporter 
with  3-5  years  of  experience.  We're 
looking  for  a  self-starter,  someone  who 
loves  digging  and  has  a  flair  for  writ¬ 
ing.  SencT cover  letter,  resume  and  clips 
to  Nancy  Gaarder,  City  Editor,  St. 
Joseph  News-Press,  PO  Box  29,  St. 
Joseph,  MO  64502. 
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_ EDITORIAL _ 

REPORTERS 

THE  KANSAS  CITY  STAR  is  seeking 
rtiree  reporters  to  help  launch  a  new  com- 
munify  twice-weekly  in  our  most 
populous  suburban  area.  We  are  seek¬ 
ing  recent  college  graduates  or 
reporters  with  up  to  2  years'  experience 
who  thrive  on  community  journalism. 

Candidates  must  hove  newsroom  expe¬ 
rience  or  completed  at  least  one 
internship. 

These  jobs  are  for  a  fixed  period  of 
time,  lasting  either  24  or  30  months. 
Starting  salary:  $355/week.  Standard 
company  benefits. 

Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  1 0  best 
clips  (no  originals,  please)  to: 

Michoel  Nelson 

Managing  Editor/ Johnson  County 
The  Kansas  City  Star 
8455  College  Blvd. 

OveHand  Park,  Kansas  66210. 

Application  deadline:  August  20.  Pref¬ 
erence  will  be  shown  to  early  appli¬ 
cants. 

No  telephone  calls,  please. 

SOUTHWEST  BUREAU  REPORTER 

New  York  City  dally  trade  newspaper 
that  covers  government  finance  and  tax- 
exempt  bond  issues  seeks  reporter  for  a 
two-person  Southwest  bureau  in  Dallas. 
Twa  to  five  years  of  business  reporting 
experience  and  knowledge  of  securities 
Industry  preferred.  Knowledge  of  state 
and  local  governments  helpful.  Reporter 
would  assist  bureau  chief  in  covering 
public  finance  and  investment  banking 
in  nine-state  region.  Competitive  salary 
and  good  benefits.  Send  cover  letter, 
resume,  clips  and  salary  requirements 
to:  Janin  Friend,  Southwest  Bureau 
Chief,  The  Bond  Buyer,  1401  Elm  St., 
Suite  4577,  Dallas,  Texas  75202. 

ST.  LOUIS  CORRESPONDENT 

The  Kansas  City  Star  is  seeking  an 
experienced  reporter  to  cover  the  St. 
Louis  area,  its  people,  its  trends,  its 
issues.  The  ideal  applicant  for  this  one- 
person  bureau  must  be  a  self-starter 
with  at  least  five  years  of  experience 
who  can  cover  an  eclectic  mix  of  stories 
that  includes  features,  politics  and  busi¬ 
ness.  Knowledge  of  St.  Louis  and  of 
Kansas  City  would  be  helpful.  The 
application  deadline  is  September  1 . 
Send  cover  letter,  resume,  references 
and  5  clips  to: 

Darryl  Levings 
Assistant  managing  editor/ 
MidAmerica  and  national  news 
The  Kansas  City  Star 
1 729  Grand  Ave. 

Kansas  City,  MO  64108 


_ EDITORIAL _ 

Small  Daily  in  Zone  7  seeks  individual 
with  strong  leadership  abilities.  Candi¬ 
date  must  be  able  to  produce  a  solid 
local  news  product  and  good  local 
editorials.  Send  resume  and  clips  to 
Box  07039,  Editor  &  Publisher. 


SPORTS  EDITOR 

Set  a  high  standard  and  shape  your 
own  sports  section.  Gannett's  first 
newspaper  (35,000  daily/50,000 
Sunday),  in  scenic,  family-oriented  Fin¬ 
ger  Lakes  area  of  upstate  New  York, 
seeks  a  creative,  energetic,  detail- 
oriented  editor  who  can  bring  both 
thoroughness  and  excellence  to  a  sports 
section. 

Local  sports  scene  is  primarily  high 
school  plus  auto  racing,  minor  league 
baseball  and  college  hockey.  This  is  a 
hands-on  position  that  involves  plan¬ 
ning,  assigning,  editing  and  story  selec¬ 
tion.  Supervisory  experience  on  a  daily 
sports  section  is  essential. 

Send  resume  and  a  recent  week's 
sports  section  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 
We  value  the  benefits  of  diversity  in  the 
workplace  and  especially  encourage 
those  who  share  our  vision  or  reflect  a 
diverse  background  to  apply. 


SPORTS  EDITOR 

The  Asbury  Park  Press,  New  Jersey's 
second-largest  newspaper  (165,000 
daily,  232,000  Sunday),  is  seeking  a 
top-flight  editor  to  manage  our  24- 
person  sports  department.  The  Press 
has  been  honored  repeatedly  as  among 
the  nation's  best  by  the  AP  Sports 
Editors.  Staff  enterprise  distinguishes  us 
in  a  highly  competitive  market;  our  cov¬ 
erage  includes  New  Jersey  and  New 
York  pro  teams,  regional  colleges  and 
an  exceptionally  active  scholastic  and 
recreational  sports  roster.  We're  look¬ 
ing  for  a  brood  range  of  reporting  and 
editing  experience  and  a  solid  commit¬ 
ment  to  diversity  in  content  and  staff. 
Responsibilities  include  editing,  assign¬ 
ing,  scheduling,  arts  and  graphics 
coordination,  and  budgeting.  Send 
resume  and  work  samples  to  Gary 
Schoening,  Sunday  Editor,  Asbury  Parx 
Press,  3601  Hwy  66,  Box  1550,  Nep¬ 
tune,  NJ  07754. 

THE  ALBUQUERQUE  Journal,  New 
Mexico's  statewide  daily,  needs  a 
reporter  to  cover  primarily  environ¬ 
mental  issues.  Candidates  should  have 
at  least  three  years  daily  experience 
and  be  versed  -  or  be  prepared  to  gain 
expertise  -  in  issues  that  include  graz¬ 
ing,  timber,  mining,  endangered 
species  and  water  and  air  quality.  We 
are  seeking  a  tenacious  reporter  who 
can  provide  spot  and  enterprise  cov¬ 
erage  that  balances  an  issue  which 
often  boils  down  to  job  versus  environ¬ 
ment.  The  beat  also  may  be  structured 
to  include  some  public  utilities  cov¬ 
erage.  Starting  salary  up  to  $30,000. 
Send  your  resume,  work  samples  and 
references  to  Tim  Coder,  State  Editor, 
Albuquerque  Journal,  PO  Drawer  J., 
Albuquerque,  NM  87103. 


High  energy,  brge  talent,  arb  a  passion 
to  be  the  best  can  land  you  on  o  staff  of 
the  Spokesmon-Review,  an  outstanding 
paper  in  the  gorgeous,  growing  Inland 
Northwest.  We  need  a  social  services 
reporter  and  a  business  reporter,  each 
with  two  years  experience  minimum, 
and  a  one-year  reporting  intern.  Letter, 
resume,  clips,  references  to:  Phil  Gruis, 
Deputy  Managing  Editor,  Spokesman- 
Review,  PO  Box  2160,  Spokane,  WA 
99210. 


THE  NEWPORT  DAILY  NEWS  seeks  two 
reporters:  one  to  cover  business,  the 
other  for  a  government  beat.  Both  will 
also  write  general  assignment  articles 
and  be  part  of  a  staff  that  has  nKide  us 
one  of  the  best  small  dailies  in  New 
England.  We  will  consider  newcomers 
with  good  college  and  internship  expe¬ 
rience  and  reporters  with  more  time  on 
the  job.  Send  no  more  than  eight  clips 
showing  versatility  in  news  and  features 
and  proving  that  you  can  write  without 
governmenteze  or  business  jargon  to 
Mary  T.  Harrington,  city  editor.  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  R1  02840.  No  phone 
calls,  please. 

THE  WISCONSIN  STATE  JOURNAL,  the 
morning  paper  in  a  Big  Ten  town  just  90 
minutes  from  a  major  league  city,  has 
an  opening  for  an  experienced  sports 
editor  to  design  and  edit  pages.  Atten¬ 
tion  to  detail,  style,  and  a  flair  for  lively 
headlines  are  musts.  The  successful 
candidate  will  work  with  a  state-of-the- 
art  Harris  pagination  system  and  will 
edit  copy  on  the  Newsmaker  system. 
The  State  Journal  sports  copy  desk  has 
six  members,  operating  in  slot/ rim  style 
to  edit  pages.  Send  resume,  design  and 
headline  clips  to  (No  phone  calls 
please): 

Bill  Brophy 
Sports  Editor 
Wisconsin  State  Journal 
P.O.  Box  8058 
Madison,  Wi  53708 

Affirmative  Action/Equal  Opportunity 

Employer 

WANTED:  Copy  editor  to  fill  a  spot  on 
a  1 2-person  universal  desk.  Editing, 
page  design,  etc.  Experience  preferred; 
familiarity  with  Mac  a  plus.  Contact: 
Trent  Roberts,  News  Editor,  The  Sun 
Herald,  PO  Box  4567,  Biloxi,  MS 
39535-4567.  Phone:  (601 )  896-2329. 

WANTED: 

News  editor  at  community  daily  news¬ 
paper  consistently  rated  best  in 
Michigan  in  its  class.  Located  on  Lake 
Huron,  one  hour  from  Detroit  and  2.5 
hours  from  Toronto.  News  editor 
supervises  6-person  copy  desk;  must 
have  proven  skills  in  editing,  headline 
writing,  news  judgment,  layout,  design 
and  management.  Two  years  experi¬ 
ence  at  daily  newspaper,  superlative 
weekly  or  its  equivalent  is  mandatory. 
Progressive  newspaper  chain  offers 
excellent  opportunities  for  advancement 
upon  performance.  Competitive  salary, 
benefits.  Equal  Opportunity  Employer. 

Mail  resume,  clips  to:  Michael  Connell, 
Executive  Editor,  Times  Herald,  PO  Box 
5009,  Port  Huron,  Ml  48061-5009. 


EDITOR  (COPY),  full-time.  Solid  rewrite 
skills,  newspaper  &  Mac  experience, 
Jewish  knowl^ge  required.  Must  be 
fast,  meticulous.  Resume,  letter,  clips: 
Bulletin,  88- 1st  St.,  #300,  San  Fran¬ 
cisco,  CA  94105.  No  calls. 

Wanted:  capable  layout  and  design 
person  with  solid  copy  editing  skills. 
Must  be  able  to  produce  creative  pages 
for  four-edition  daily  three  days  per 
vreek,  and  plan  and  oversee  a  weekend 
outdoors  page  geared  to  local  hunting 
and  water  sports.  Send  Resume  to 
Anthony  Stastny,  Sports  Editor,  Savan¬ 
nah  News-Press,  P.O.  Box  1088, 
Savannah,  Ga.,  31402. 

MAILROOM 

BINDERY/SHIPPING  SUPERVISOR 
Hands-on  supervisor  to  effectively  lead 
35-f  departmental  employees  of  on 
established,  growing  print  shop  in  Zone 
6.  Competitive  pay  and  benefits.  EOE. 
Send  resume  with  salary  history  to  Box 
0701 9,  Editor  &  Publisher. 


MAILROOM  SUPERINTENDENT  with 
proven  strengths  in  operating  efficiency 
and  scheduling  to  manage  mailroom  at 
a  30,000  daily  and  Sunday  nevrspaper 
located  in  a  great  medium  sized  city  in 
the  Midwest.  Must  have  knowledge  of 
mailroom  equipment.  Minimum  five 
years  mailroom  supervisory  experience. 
Send  resume  to  Box  07022,  Editor  & 
Publisher. 


NEWSPAPER  DISTRIBUTION 
MANAGER 

Requirements:  Experience  in  the  opera¬ 
tion,  mechanics  and  maintenance  of 
state  of  the  art  GMA  SLS-1000  insert¬ 
ing  equipment  and  other  mailroom 
equipment;  10  year  experience  in  the 
overall  operation  of  a  newspaper 
mailroom  and  knowledge  of  TMC  pro¬ 
gram;  excellent  management  skills 
necessary  to  supervise  approximately 
10  FT  &  60  PT  employees.  Must  also 
possess  excellent  communication  skills 
in  order  to  interface  with  customers, 
employees  and  managers  at  all  levels. 
The  working  schedule  will  be  one 
necessary  to  manage  an  AM  newspa¬ 
per.  Send  resume  and  salary  require¬ 
ments  to  the  Human  Resources  Depart¬ 
ment,  The  Telegraph  Publishing  Com¬ 
pany,  PO  Box  1008,  Nashua,  NH 
03061 .  No  phone  calls,  please. 

MARKETING 

CIRCULATION  PROMOTION 
MANAGER 

The  Florida  Times-Union  has  an 
immediate  opening  for  a  Promotion 
Manager  for  the  Circulation  Depart¬ 
ment.  Candidate  must  be  able  to  meet 
deadlines,  work  on  multiple  projects, 
and  produce  results.  Computer  and 
strong  verbal  and  written  skills 
necessary.  Reports  to  Morketing 
Director  but  must  have  Circulation 
experience.  Send  resume  to  Florida 
Times-Union,  Personnel  Department,  One 
Riversi(^  Ave.,  Jacksonville,  FL  33231 . 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
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PRODUCnON/TECH 

PRODUCTION  MANAGER 


SALES 


HELP  WANTED 


_ MARKETING _ 

MARKETING  DIREaOR 

Bank  Rate  Manitor  is  a  leading  informa¬ 
tion  service  company  providing  custom 
designed  data  and  newsletters  For  the 
media,  Financial  institutions  and  con¬ 
sumers.  We  seek  someone  who  will 
develop  our  current  client  list,  help  us 
identify  and  create  new  products  for 
emerging  technologies  and  lead  our 
sales  effort  for  our  planned  double  digit 
growth.  Strong  selling  skills  essentials. 
Ability  to  create  pricing  strategies,  pro¬ 
motional  and  presentation  material 
required.  Experience  in  licensing 
helpful. 

Please  submit  resume  and  salary  history 
to: 

William  J.  Ryan 
President 

Bank  Rate  Monitor 

Po  Box  088888 

North  Palm  Beoch,  FL  33408-8888 

PRESSROOM 

COMMERCIAL  WEB  PRINTER  Shift 
Supervisor  -  The  ideal  candidate  will 
have  proven  leadership  skills  and  a 
strong  knowledge  of  Harris  Web  presses. 
Responsibilities  include  control  of  Press 
Room,  Troubleshooting  and  Repair,  as 
well  as  Quality  Control  of  printed  mat¬ 
ter.  We  offer  a  competitive  salary  and 
benefits  package.  You  must  have  a  min¬ 
imum  of  10  years  experience.  Send 
resume  to:  Shorty,  c/o  Newspaper  Print¬ 
ing  Co.,  5210  South  Lois  Avenue, 
Tompo,  FL  336n -3445.  EOE. 

DAILY,  WEEKLY  and  commercial  press¬ 
room  is  searching  for  a  hands-on 
foreman.  Experience  with  process  color 
and  Goss  Community  press  is  desired. 
Send  resume  with  employment  history, 
references  and  expectations  to  Box 
07027,  Editor  &  Publisher. 

Daily  Newspaper  in  Zone  8  seeks  a 
Goss  Community  head  pressman  to 
manage  &  run  an  expanding  Five  Unit, 
4-color  press.  Must  be  experienced  in 
bidding  out  and  working  with  suppliers, 
managing  press  crew  and  soliciting 
and  scheduling  outside  print  work. 
Send  resume  &  references  to  Box 
07042,  Editor  &  Publisher. 


ENTERPRISING  MIDWEST  community 
newspaper  is  looking  for  a  full-time 
press  person  to  run  Goss  Urbanite 
press.  This  person  must  be  team 
oriented  and  have  knowledge  of  Web 
offset  printing  process.  We  offer  solid 
pay  potential,  full  benefits  package  and 
opportunity  for  future  growth.  Send 
resume  to  The  Daily  Tribune,  c/o 
Janette  FrankI,  317  Fifth  St.,  Ames,  lA 
50010. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P's  Circulation  Department 
at  (212)  675-4380 


_ PRESSROOM _ 

JOURNEYMAN  PRESSMAN 
The  Wichita  Eagle,  Kansas'  largest 
newspaper,  has  an  opening  for  a  full, 
experienced  press  operator.  The  posi¬ 
tion  is  a  regular  Full-time  pasition  that 
requires  rotating  day  and  night  shifts 
(8:00  am  -  3:30  pm  and  8:45  pm  - 
4:15  am),  and  weekend  and  holiday 
shifts. 

The  qualified  candidate  must  have  a 
minimum  of  five  years  letter  press  expe¬ 
rience.  Other  pressroom  responsibilities 
include  inking,  reel  tending,  color  work, 
and  Flexa  press  operation. 

Please  send  your  responses  to  Joe 
Anderson,  Pressroom  Manager,  The 
Wichita  Eagle,  PO  Box  820,  Wichita, 
KS  67201 . _ 


PRESSROOM  MANAGER  -  Zone  5, 
Harris  V-15  Presses.  Press  and  man¬ 
agement  experience  required.  Growing 
company.  Box  07029,  Editor  &  Pub¬ 
lisher. 


SECOND  PRESSMAN  needed  for 
Wyoming's  largest  and  one  of  the  best 
weekly  newspapers  in  the  nation.  We 
print  a  tabloid-size  weekly  of  80  to  108 
pages,  a  40-page  tabloid  daily,  a 
quarterly  real  estate  magazine,  along 
with  other  weekly  newspapers  in  Wyo¬ 
ming  and  Idaha-all  an  a  5-unit  Gass 
Community  press.  We  use  process  color 
every  week  and  the  head  pressman  is 
getting  tired.  We've  got  enough  work 
to  start  a  second  shift  it  we  get  the  right 
person.  If  you  want  to  vrork  for  a  small 
newspaper  in  one  of  the  most  beautiful 
small  towns  in  America,  located  near 
Yellowstone  and  Grand  Teton  National 
Parks,  with  some  of  the  best  hunting, 
fishing  and  hiking  in  the  nation,  this 
might  be  for  you.  Write,  fax  or  call 
Amie  Plaman,  The  Jackson  Hole  Guide, 
P.O.  Box  648,  Jackson,  "WY  83001 . 
307-733-2430.  FAX  307-344-7841. 

PRODUCnON/TECH 

EDITORIAL  SYSTEMS  TECHNICIAN 

European  Stars  &  Stripes  (ES&S), 
located  in  Darmstadt,  Germany  seeks 
an  editorial  front-end  technician  with  at 
least  two  years  newspaper  electronics 
experience,  preferably  with  HasTech 
Systems.  Must  have  an  AS  degree  or 
equivalent  in  Electronics  Technology. 
Successful  candidate  will  be  required  to 
work  shifts  performing  troubleshooting, 
design,  operation,  and  repair  of  exist¬ 
ing  prototype  and  experimental 
electronic  systems.  Further  experience 
on  PC-based  systems  is  desirable  as 
ES&S  is  in  the  process  of  buying  a  new 
front-end  system.  Salary  range  of 
$30,000-$32,500  p/a  depending  on 
experience,  tax-free  living  quarters 
allowance,  commissary  and  PX 
privileges.  Round-trip  relocation 
expenses  paid. 

To  apply,  call  our  New  York  Office, 
(21 2)  620-3333  for  an  application  and 
FAX  application,  resume  and  cover  let¬ 
ter  to  ES&S,  Attn:  Dale  Estes,  Director 
Newspaper  Operations,  FAX:  011-49- 
6155-601412.  Applicotions  must  be 
received  no  later  than  1 6  August  1 994. 


Mid-Atlantic  Region:  Printing  Operation 
seeking  an  experienced  manager  with 
solid  background  in  Pre-press  Opera¬ 
tions,  specifically  camera,  composing 
and  ad  services.  Candidates  must 
demonstrate  excellent  communications, 
interpersonal  and  organization  skills. 
Thorough  knowledge  of  desk  top  pub¬ 
lishing  technology  a  must,  as  well  as 
history  of  a  successful  pagination 
related  implementation.  Proven  project 
management  and  problem  solving  skills 
required.  This  position  is  vital  to  the 
comprehensive  transition  to  a  fully 
paginated  Macintosh  environment. 
Knowledge  of  TQM  and  Continuous 
Improvement  programs  is  a  plus.  Salary 
competitive  and  commensurate  with 
experience.  Please  send  cover  letter, 
resume  and  salary  history  to  :  Box 
07041 ,  Editor  &  Publisher. 

ASSISTANT  PRODUaiON  MANAGER 
To  supervise  second  and  third  shift.  Pre¬ 
press,  pressroom  and  mailroom  opera¬ 
tions.  Goss  Community  or  equivalent 
experience  required.  This  is  a  chance  to 
work  with  a  top-notch  production  man¬ 
ager  in  a  family-owned  publishing 
group.  Send  resume  with  detailed  expe¬ 
rience  and  salary  history  to  Don 
Reiderman,  107  North  Sandusky  Street, 
Bellevue,  OH  4481 1 . 

PRODUaiON  MANAGER 
Mid-sized,  upstate  New  York  daily 
seeks  a  quality  conscious  production 
executive  to  manager  operations.  New 
pagination  system.  Goss  Headliner  off¬ 
set  presses.  Advancement  opportunities 
in  our  growing  group  of  papers. 
Resume  in  confidence  to:  Box  07026, 
Editor  &  Publisher. 

wanted! 

Composing  Room  Foreman  who  is 
skilled  in  all  phases  of  Macintosh  front 
end  systems  to  take  care  of  our  existing 
fully  paginated  equipment.  Must  be  an 
experienced  pro  at  managing  a 
department.  Beautiful  Pacific  Northwest 
Daily,  30,000  circulation.  Write  Box 
07020,  Editor  &  Publisher. 

SALES 


GROWING  PUBLISHING  company  is 
seeking  qualified  advertising  sales  can¬ 
didate  for  Sr.  Account  Executive  posi¬ 
tion.  Successful  track  record  in  print 
advertising  sales  required.  Looking  for 
someone  with  excellent  oral  and  written 
communication  skills,  initiative  and  a 
strong  desire  to  succera.  We  offer  com¬ 
petitive  compensation,  training,  and  an 
exciting  atmosphere.  Please  send  cover 
letter,  resume,  and  salary  requirements 
to: 

Business  Publications  Corp. 

Attn:  Human  Resources 
100  4th  St. 

Des  Moines,  lA  50309 


SALES  MANAGER.  Las  Vegas  area 
weekly.  Solid,  long  term  opportunity. 
Send  resume  to  Box  0701 1,  Editor  & 
Publisher. 


SALES  MANAGER  (NATIONAL) 
Immediate  opening  (or  a  strong  and 
energetic  soles  manager  to  supervise  a 
highly  experienced  sales  force.  The  best 
candidate  will  be  an  independent 
thinker  with  creative  ideas  who  wants  to 
participate  on  a  management  team 
undertaking  significant  organizational 
change. 

If  you  have  the  following,  we  would  like 
to  hear  from  you: 

-5  years  total  experience  in  advertising 
sales 

-2-3  years  national  or  retail  sales  expe¬ 
rience 

-2-3  years  sales  management  experi¬ 
ence  with  a  successful  track  record 
-BS/BA  in  Business  or  Marketing, 
advanced  degree  preferred 
-Must  be  willing  to  travel 

Please  send  cover  letter  and  resume 
w/salary  to  : 

Journal/Sentinel  Inc.,  Employment 
Office  (1600  SM)  PO  Box  661, 
Milwaukee,  Wl  53201 .  An  Equal 

Opportunity  Employer. _ 

TELEPHONE  SALES  MANAGER 

Major  group  of  daily  newspapers, 
circulation  1  18,000,  in  Ventura 
County,  in  sunny  Southern  California, 
seeks  experienced-  Sales  Manager  for 
Telecenter  currently  located  in  Simi 
Valley. 

Must  have  well  developed  sales  skills, 
be  people  oriented,  able  to  motivate 
and  manage  staff  of  twenty  five  for  con¬ 
tinued  sales  growth. 

We  offer  excellent  compensation, 
salary  plus  performance  incentives,  out¬ 
standing  benefits.  We  are  part  of  a 
major  newspaper  chain  and  are 
growing  fast  in  our  area. 

If  you  have  a  Telemarketing  Manage¬ 
ment  background  and  want  to  be  part 
of  a  fast  growing  management  team, 
please  send  your  resume  to: 

Anne  LaDow 
Human  Resources 
PO  Box  671 1 
Ventura,  CA  93006 


E&P’s  Classified 


The  newspaper  industry’s 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-$7.65  per  line 

2  weeks-S6.95  per  line,  per  Issue, 

3  weeks-$6.05  per  line,  per  Issue. 

4  weeks-$5.20  per  line,  per  Issue. 

Add  $8.00  per  Insertion  for  box  senrice. 
Count  os  an  additional  line  In  copy. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  Issue. 

3  weeks-S2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 

Add  $4.50  per  insertion  for  box  sen/lce. 
Count  as  an  additional  line  In  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 


The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  clossifled  ads  charged 
the  following  rotes  per  column  Inch,  per  Insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  375. 


DEADLINE;  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

I  Box  number  responses  are  mailed  each  day  as  they  are  received. 

Name _  _ 

Company _ _  .  _ 

Address _  _ 

c“y - 

State _  _ 

Zip _ _ 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy _ 


Credit  Card  # _ Exp.  Date _ 

No.  of  Insertions:  Amount  Enclosed:  $ 

EditorS'Publisher 

1 1  West  19th  street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER  WITH  14  years  of  proven 
leadership  experience  resulting  in  bot¬ 
tom  line  return  is  seeking  a  position  and 
community  offering  a  life  long  opportu¬ 
nity.  Box  07009,  Editor  &  PubJisher. 

SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201 )  991  - 
5496. 


CIRCULATION 


PROFESSIONAL  circulator  New  York 
City  and  Suburbs.  Available  for  market¬ 
ing  services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


COMPUTER  TECHNOLOGY 


QUESTION  &  ANSWER  column  for 
seniors  with  strong  proven  reader 
loyalty  and  response.  For  samples,  call 
(914)  472-3340. 


EDITORIAL 


EXECUTIVE  EDITOR 

Aggressive,  award-winning  editor 
seeks  top  spot  or  senior- level  post  on 
quality  Zone  2  daily.  Packaging,  staff 
motivation  and  local  news  ore  my 
specialties.  Write  in  confidence  to  Box 
07023,  Editor  &  Publisher. 


Ex-editoriol  page  editor,  award  winner, 
seeks  return  to  commentary  position  on 
mid  or  large  daily.  Any  zone.  Please 
call  (409)  882-9322;  leave  message. 


FROM  JOCKS  TO  stocks,  CSeneration  X 
in  Boston  delivers  crisp  copy.  John 
(617)331-7090. 


MY  SPORTS  COLUMN  sells  newspo 
pers.  Veteran  sports  editor/oword 
winning  columnist  on  Zone  2  doily 
seeks  challenge/opportunity  as  a  col¬ 
umnist.  Division  1A,  NFL  beat,  metro 
background.  QuarkXPress  layout  skill 
Box  07002,  Editor  &  Publisher. 


EDITORIAL 


RESTLESS  SILVER  ANVIL  WINNER 
seeks  to  write/travel.  Versatile 
peocekeeping/militory/foreign  affairs 
scholar,  war  hero,  humanist  who  was 
there,  (804)  874-6048, 


VERY  EXPERIENCED  sports  reporter 
with  dynamic  writing  skills  and  vast 
knowledge  of  oil  sports  seeks  o  position 
in  the  New  York  State/Midaletown 
area.  Has  five  years  experience  os  on 
associate  editor  of  o  large  auto  racing 
publication  in  the  Midwest.  Flexible. 
Willing  to  take  on  general  assignment 
positions.  Also  wml-skilled  in  page 
layout,  design  and  Cluark.  (G.  Belsha, 
412  Sooth  ^th  Street,  Milvmukee,  Wl 
53214(414)  258-8478). 


FREELANCE 


ARNIE  SCHUSSEL,  PHOTOGRAPHER 
NYT  contributor  available  for  editorial 
assignments  in  NYC  area.  B&W  or 
color. 

(212)766-2137. 


PHOTOGRAPHY 


NEED  A  PHOTOJOURNAUST?  Coll  the 
NPPA  Job  Information  Bank.  Notional 
Press  Photographers  Association  will  list 
your  job  opening  for  free!  Every  week 
we  carry  dozens  of  job  openings  for 
photographers,  photo  editors,  page 
designers,  teachers  and  interns  and  vre 
won't  charge  you  o  dime!  Coll  and 
we'll  tell  you  fx^  to  reoch  our  10,0(X} 
members  for  free.  1  (800)  BUY-NPPA 
(1  (800)  289-6772). 


PRODUCnON/TECH 


PRE-PRESS  -  Looking  for  opportunity  to 
utilize  my  13  years  in  composition 
management  or  6  years  in  Mac 
networking  and  training.  Team  and 
goal  oriented.  Coll  Carol  at  (21 9)  287- 
5349. 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/ cruises!  Jeff  (201 )  773-7966 


For  quicker  placement,  you  con  Fox  your  Positions 
Wonted  ad  along  with  your  Visa/Mastercard  number 
and  expiration  date  to  (21 2)  929-1259. 

E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 
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by  Chip  R.  Bell 


Shop  Talk  at  Thirty 

TURNING  DISAPPOINTMENT 
INTO  CUSTOMER  DELIGHT 


WE  ALL  KNOW  it  when  we  experi¬ 
ence  it.  Things  do  go  wrong. 

The  never-wear-out  jeans  wear  out. 
The  laundry  cracks  a  shirt  button.  The 
steak  is  too  rare.  The  knock  in  the  en¬ 
gine  comes  back  again. 

We  feel  let  down,  taken  advantage 
of,  or  just  plain  furious. 

Somehow,  we  were  counting  on 
everything  working  and  the  experience 
came  up  short. 

Whether  it  is  a  newspaper  delivered 
late  or  wet,  an  ad  with  an  incorrect 
phone  number  or  an  editorial  with  a 
misspelled  name,  we  feel  disappointed, 
frustrated,  annoyed,  angry. 

Across  the  country,  front  line  ser¬ 
vice  people  are  having  to  deal  with 
customers  who  experience  service  fail¬ 
ure. 

Newspapers,  magazines,  and  adver¬ 
tisers  are  not  exempt  from  having  ser¬ 
vice  breakdowns  and  customer  disap¬ 
pointments.  No  service  system  is  100% 
perfect. 

How  the  front  line  responds  can 
very  often  turn  disappointment  into 
customer  satisfaction  —  sometimes 


Bell  is  a  service  quality  consultant  in 
Dallas . 
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Get  ^ur  copy  of 
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Ad  News  Is  Australia's  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV.  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder. _ 
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ADDRESS: _ 


CITY; _ STATE: _ ZjP; _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


48 


even  into  customer  delight. 

But  great  service  recovery  does  not 
happen  by  luck,  or  even  due  solely  to 
the  interpersonal  skill  of  the  front  line. 
Effective  service  recovery  is  planned 
and  managed. 

In  many  ways,  how  the  front  line 
people  act  when  service  fails  is  a  reflec¬ 
tion  of  how  their  manager  has  coached 
and  lead. 

Their  front  line  performance  is  simi¬ 
lar  to  a  play  beginning  on  opening 
night.  And,  like  the  play  director,  the 
manager  must  watch  from  the  wings. 
The  quality  of  leadership  can  have  a 


major  impact  on  whether  the  front  line 
fumbles,  fails  or  the  customer  gives 
lousy  reviews  on  service. 

Service  recovery  includes  all  the  ac¬ 
tions  taken  to  get  a  disappointed  cus¬ 
tomer  back  to  a  state  of  satisfaction. 
Like  the  hospital  or  doctor  getting  a 
sick  patient  back  to  normal,  service  re¬ 
covery  is  returning  the  customer  back 
to  normal. 

You  may  be  thinking,  “Is  service  re¬ 
covery  something  I  even  need  to  talk 
about?  Why  not  just  put  all  my  energy 
into  doing  it  right  the  first  time? 

“And,  besides,  maybe  talking  about 
mistakes  will  cause  mistakes  to  happen 
more  often  .  .  .  sort  of  a  Pygmalion  ef¬ 
fect.  Shouldn’t  my  goal  be  zero  de¬ 
fects?” 

If  service  was  always  perfect  we 
wouldn’t  need  to  talk  about  it.  But,  no 
service  system  is  ever  100%  perfect. 
And,  customers  have  unique  require¬ 
ments  for  “what  is  good  service.”  Ever 
notice  how  a  small  mistake  causes  one 
customer  to  say  “ah,  no  problem”  and 
that  exact  same  mistake  makes  anoth¬ 
er  customer  livid? 


Obviously,  preventive  (do  it  right 
the  first  time)  maintenance  on  those 
troublesome  fail  points  in  a  service  de¬ 
livery  system  is  an  important  first  step. 
But,  some  will  occasionally  fail  even  in 
the  best  of  systems. 

And,  there  are  fail  points  that  are 
just  too  expensive  to  fix.  Airlines,  for 
instance,  could  prevent  passengers 
with  tickets  from  ever  getting  bumped 
by  taking  only  as  many  reservations  as 
there  are  seats  on  the  plane.  But,  we 
all  know  the  number  of  “no-shows” 
causes  that  practice  to  make  no  eco¬ 
nomic  sense.  The  consequence  of  the 


over  booking  practice,  however,  is  a 
guarantee  that  some  ticketed  passen¬ 
gers  occasionally  will  be  disappointed. 

Walt  Disney  World  has  done  a  lot  to 
minimize  the  customer’s  negative  expe¬ 
rience  of  “wait”  when  in  line  for  their 
most  popular  attractions.  The  lines 
“move”  through  a  maze,  the  wait  time 
is  announced  up-front  to  shape  expec¬ 
tations  and  the  Disney  characters  tend 
to  visit  the  attractions  with  the  longest 
lines.  But,  still  the  wait  in  early  July  or 
during  the  Christmas  holidays  can  be  a 
major  negative. 

How  a  service  provider  recovers 
from  customer  disappointment  can  go 
far  toward  turning  a  negative  experi¬ 
ence  into  a  pleasurable  one. 

How  does  this  fit  the  newspaper 
business? 

The  Janesville  (Wis.)  Gazette  uses  a 
service  guarantee  to  deal  with  a  major 
weak  spot  —  newspaper  delivery. 

“If  delivery  of  the  customer’s  news¬ 
paper  is  more  than  thirty  minutes  late 
and  he  or  she  lets  us  know,”  said  circu- 

(See  Shop  Talk  on  page  38) 
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Research  tells  us  that  a  customer  who  has  had  a 
problem  elegantly  corrected  ends  up  more  loyal 
than  a  customer  who  has  never  had  a  problem. 
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Year  Book 


YearBook 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I--U.S.  Dailies 

•  Section  II--U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V-News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers... and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


1994  EDITION  ON  CD-ROM,  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It's  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


Older  Now!  Pricing 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


One  to  four  copies:  $100  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada);  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 


Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 


FIGHTING  CRIME 
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Union-News 


1860  Main  St.,  Springfield,  Massachusetts  01101 


A  team  of  37  reporters,  editors,  photographers  ana  artists  worKeu 
for  three  months  on  a  comprehensive  and  compelling  series  that 
showed  readers  how  crime  crosses  all  facets  of  our  lives  and  how 
we  can  work  together  to  find  solutions.  In  telling  the  stories  of 
victims,  including  one  of  our  own  reporters  and  a  member  of  our 
teen  board,  we  showed  how  close  to  home  crime  can  come. 
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